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The aspect of entrepreneurship indicates the combination and ability of different forms of traits and motivation which enlighten entrepreneurs to generate effective business ideas (Williams, 2021). In this context, the following essay will include a discussion of four different traits and motivational aspects that are highly possessed by entrepreneurs which will involve risk-taking, confidence, independence and need for achievement. These traits will be further elaborated through the incorporation of different forms of theories. Similarly, this will also be presented with the instances and evidence from the entrepreneurs within the world. Additionally, the difference between the highlighted traits and motivation will be outlined in the essay as well. 

Entrepreneurs are regarded to have certain specific traits and characteristics that guide and enable them to perform in a unique and productive manner (Barringer and Ireland, 2018). Among the various individual traits, confidence is regarded to be one of the most prominent ones. Confidence defines the ability of an individual to conduct their work with the utmost faith in themselves. These psychological beliefs enable entrepreneurs to derive the conviction of meeting the needs of various challenges and overcoming them. In addition, these traits enable entrepreneurs to have a realistic sense of their capabilities. Possessing a trait of confidence allows entrepreneurs to have a secure idea of their knowledge (Burns, 2022). Due to these trait capabilities, entrepreneurs are able to perform in a systematic manner, allowing themselves to make the correct decisions and approaches for their enterprises. Therefore, the trait of confidence allows the entrepreneur to have an overall controlled form of operations. There are a range of different theories that justify these traits as a characteristic feature of entrepreneurs. Rotter’s Locus of Control Theory can be regarded as one of the main theories. The theory aligns the factor of confidence with the ability to take immediate action. Moreover, the theory states that these traits are highly responsible for influencing an individual to take a range of responses into consideration, according to various life events (Tsuda et al., 2020). Similarly, under the aspects of an entrepreneur, this range of controlled actions is generated by the trait of confidence, under various conditions of individual burnout, financial disarrays and various additional situational conflicts. 
In addition, the theory further aligns that the range of systematic effects derived from the trait can aid in the reinforcement of individual action (Francis, 2020). In the context of entrepreneurs, it can be defined that these acquired characteristics of confidence can aid in strengthening their individual actions for the betterment of their business. There are various influential individuals in the contemporary business world who have brought revolutionary changes through confident measures. Elon Musk can be considered an entrepreneur who has been able to confidently apply his systematic measures of deducing various factors down to the simplest form to achieve the development of his innovative business of Tesla and Space X (Kernan, 2021). Entrepreneurs like Elon Musk take account and support these types of theories by taking immediate actions and building business ideas on self-belief. Most significantly, the theory aligns with the entrepreneur as Elon Musk tends to act responsibly and confidently about the ideas and approaches implemented.
Apart from the traits and motivation related to confidence, the aspect of risk-taking is another significant trait possessed by entrepreneurs. It is one of the most crucial traits of entrepreneurs which refers and termed as the ability and willingness of the entrepreneurs to make initiation and decisions as well as make major action that involves challenges and uncertainty (Al-Mamary and Aishallaqi, 2022). This enables the entrepreneurs to make certain actions towards the reduction of potential loss as well as minimise the possibility of failure. It is the nature of entrepreneurship to navigate unchartered domains, strive for success and innovate. Risk-taking in the context of entrepreneurship circles around the analysis of potential risks and impacts and turning such risks into a valuable opportunity. The traits related to risk-taking in the account of entrepreneurs can be effectively understood through the means theory named Knight’s Risk-Taking Propensity. The theory was developed by Frank Knight which says that entrepreneurs make and judge the opportunity offered by the market and combine different resources on the basis of the opportunity and tend to take major risks (Yadav et al., 2020). Furthermore, on the basis of the theory underlined, entrepreneur risk-taking traits work on the aspect of probability without a shred of certain evidence that confirms the success of the risks they take and indulge in. 
Furthermore, these traits of risk-taking also stimulate their abilities in the frame of reference to decision-making as well as critical thinking (Salmony and Kancbach, 2022). This aspect of traits helps the entrepreneur come up with the product or ideas that perfectly fit into the demand and opportunities in the market. There is huge evidence of entrepreneurs with the high ability of risk taking which has further helped them become famous for their entrepreneurial skills within the world. One such entrepreneur involves Steve Jobs who in the development of a brand named Apple went through outrageous challenges and risks. There are various risks taken by Steve Jobs which involve switching the disk drive at the end moment for the product Mac as well as redesigning the product hardware three times without having prior proof of success (Russell, 2014). The entrepreneur Steve Jobs supports the assumption of the theory of risk-taking propensity by stimulating and idealising the business ideas and practices that hold no significance evidence in the market. Similarly, these can also be witnessed in the sense of the incident in which Steve Jobs created a business within a highly competitive market surrounded by likes of organisations such as Microsoft. 
The important and crucial traits related to entrepreneurship also involve independence. Independence as the key trait of an entrepreneur involves the autonomy to create and stand up to own beliefs and ideas as well as decisions (Beranek, 2021). It indeed presupposes elements and aspects that act as a capability to carry out and make crucial decisions by oneself without guidance from others, being responsible and willing to be accountable and answerable for the impact and consequences of own actions and conviction related to the possibilities of the behaviour and actions. With the trait of independence, an entrepreneur tends and seeks to take control over the future of their enterprise and decide what should be done and how business should be carried away. Furthermore, with the trait of independence, entrepreneur further is highly stimulated in the aspect of flexibility to solve and derive solutions for their business and enterprises. Profoundly, the trait of independence related to entrepreneurs can be discussed with the incorporation of a theory called the desire for autonomy. According to the assumption of the theory, people endorse and inscribe their own thoughts and perspectives as well as feelings along with actions at the profound level of their reflection (Gutterman, 2020). Moreover, the theory has defined the aspect of self-endorsed and directed as innate. The notion of autonomy or independence on the basis of the theory is natural through which entrepreneurs strive to make it and see it fulfilled. 
The entrepreneur who accounts for the creation of overall business and opportunities is solely framed as responsible for making choices and plans for their business of free will. These have been identified as one the crucial needs for the growth and encouragement of entrepreneurs which further deliver a major impact on their decisions and creativity as well. On the basis of the theory, it can be claimed that entrepreneurs take the initiative of free will according to their values and desires (MURARI, 2020). Mark Zuckerberg is one of the entrepreneurs who has been able to use his independence to create and magnify the business. For instance, before Facebook, the entrepreneur was also engaged in the development of social media such as Facemash and Coursematch (Phillips, 2007).  Mark Zuckerberg supports and aligns with the aspect of the theory's desire for autonomy by formulating the business and practices with self-determination and self-control. As with the theory, Mark Zuckerberg initiated the business of Facebook with his own perception and thoughts as well as feelings. 
The success of an individual is often measured by their achievements (Werdhiastutie et al., 2020). In this context, achievement orientation is another key trait that is crucial for entrepreneurs. Keeping these factors into consideration, entrepreneurs mostly have an ambitious perception of gaining greater achievements. The psychological ability of an individual to strive for greater attainments is regarded as the key factor of the achievement orientation trait. Achievement orientation tends to motivate entrepreneurs to meet greater expectations and achieve a greater standard of excellence to facilitate continuous growth and learning (Nelson, 2013). A collective effect of these traits allows entrepreneurs to maintain a suitable balance between their personal motivation and drive and the specific demands that their organisation have towards them. The aspects of the achievement orientation trait enable the development of a range of managerial processes along with maintaining suitable relationships with resourceful individuals. Moreover, these traits allow entrepreneurs to understand the context of various situations that they can come across. The factors of achievement orientation trait mainly align with the motivation of entrepreneurs to work towards greater accomplishments. 
These claims are further justified by McClelland’s Theory. McClelland’s Theory states that the motivation of individuals is mainly driven by three important factors namely, achievement, affiliation or power (de Andrade Baptista et al., 2021). Among these needs, the specific need for achievement falls under the trait of achievement orientation. The theory defines that individual motivation is fostered by the measures of completing tasks and through the means of continuous growth (Mourão et al., 2020). Similarly, the possession of achievement orientation traits enables them to retain their consistent growth regarding their motivation to complete their tasks and overcome challenges such as changes in customer demands, increases in business competition and so forth. Furthermore, the theory states that achievement-motivated individuals work towards the projection of their skills and fall under the category of neither too simple nor too complex. Therefore, they are able to carefully understand the context of various challenges and interpret them accordingly. Therefore, the claims of the theory can be regarded to justify the importance of achievement orientation traits in entrepreneurs. The founder of Walmart, Sam Walton can be regarded as an individual who possesses this trait. Moreover, the entrepreneur with the need for achievement has been able to create a vision of making the business a leading brand in the world (Sam Walton, 2019).  In the desire to achieve greater heights, the entrepreneur tends to take measures that are crucial for success. For instance, in order to achieve more success and achievement, Sam Walton focused on expanding the business of Walmart around the globe (Timmons, 1994).
The trait of confidence has been regarded as one of the major traits seen in entrepreneurs. These traits enable entrepreneurs to develop a sense of faith in their knowledge and abilities allowing them to perform various tasks in a systematic manner (Osadolor et al., 2021). Entrepreneurs such as Elon Musk are regarded to reflect these traits through their reluctant and systematic approaches. In contrast, the risk-taking traits of entrepreneurs are aligned with the anticipatory approaches of entrepreneurs to making business decisions without the presence of constructive evidence. Steve Jobs can be regarded as one of the main individuals who was able to utilise his risk-taking trait to develop the Mac OS in the highly competitive market operated by tech giants such as Google. 
Subsequently, the independence trait is majorly based on the sense of responsiveness and responsibility held by entrepreneurs. Independence defines the ability of entrepreneurs to decrease their reliance on others. Mark Zuckerberg can be regarded as an example who possessed this trait and was able to create the well-known social media platform, Facebook on his own accord. The trait of achievement orientation states that the achievements of entrepreneurs enable them to develop motivational factors and understand the context of various challenges to successfully run their businesses. Sam Walton can be regarded as possessing this trait that motivates him to constantly work towards making Walmart, the leading retail brand, globally.

The essay has been built on the demonstration of different types of crucial traits of entrepreneurs. The key traits that make an entrepreneur successful in the field involve confidence, independence and various additional traits. The traits of entrepreneurs help them being consistent and focused and aligned with their vision. The theory has been presented in the essay which has defined and examined various aspects related to such traits. As derived by the essay, the traits of entrepreneurs share a wider sense of differentiation which relates to the difference it creates in terms of stimulation. 
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