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[bookmark: _Toc133615933]Introduction
Marketing has been regarded as a constantly changing and dynamic activity of business, and this report aims to analyze how Hyundai can take advantage of this by developing effective marketing strategies. According to A.V.Vedpuriswar, Hyundai Motor India has grown to be one of the largest automobile companies in the country due to the efforts of its local partner, Maruti Suzuki India Limited. In the Sustainability Report of 2009, Suzuki India Limited was mentioned as a company that made a significant contribution to the country's economy. By providing its customers with a variety of vehicles, Hyundai Motors has established its distinct identity in the Indian market.In his interview, Hyundai Motor India's Chief Executive Officer, Arvind Saxena, said that the company is constantly looking for new ways to improve its product offerings and defend its brand image. He also noted that by offering the same level of technology and performance across different regions, Hyundai is able to meet the needs of its customers. He said that the company is committed to providing its customers with the best possible value for their money.In his article, Rajan Manini talked about the various factors that have contributed to the growth and development of the automobile industry in the country. He discussed the various issues that have affected the industry, such as the removal of licensing fees, the reduction of duties and taxes, and the acquisition of foreign technologies.This approach will be carried out by evaluating the company's various communication channels and determining how they can be used to enhance the brand's awareness and manage the customer's journey. 
[bookmark: _Toc133615934]Communication 
One of the most important factors that businesses consider when it comes to building strong relationships is effective communication. This can help them develop a deeper understanding of their customers and employees and allow them to share their experiences. Besides being able to help build a strong relationship with their customers, effective communication also helps manage the relationships with other stakeholders such as employees and vendors. Through the use of various media, Hyundai can reinforce its brand name and points of differentiation. This strategy will also help the agency reach out to the potential buyers before and during the product's launch. Through research, the agency can identify the appropriate media consumption for the campaign. The agency will coordinate public relations efforts to build the Hyundai brand and support its differentiation. To attract the attention of potential buyers, the company offers various perks and services such as insurance and limited time registration. It will also encourage channel partners to participate in its push strategy.

[bookmark: _Toc133615935]SHANNON and WEAVER's communication model
[bookmark: _Toc133615936]Sender
Through this program, the company will be able to provide its customers with a comprehensive view of the various products that it sells. It will also be able to provide them with information about the characteristics and features of these products. 
Encoder
The company's messages are carried out through its various social media sites and advertising agencies. These agencies are mainly engaged in releasing effective commercials.
[bookmark: _Toc133615937]Decoder
The messages are then interpreted by the receivers through various means, such as the company's website or through the pages of its social media sites or offline stores. They are also engaged with the services and products that the company provides.
[bookmark: _Toc133615938]Receiver
The receivers are the people who make decisions regarding a company's products and services. They are also the ones who take into account the various factors that affect the company's success.
[bookmark: _Toc133615939]Integrated Marketing Communication
Marketing communications that integrate elements are considered to be more complicated than other types of marketing messages. They are mainly utilized to solve specific tasks and achieve specific goals. Through this tool, Hyundai's marketers can track and execute various campaigns that are carried out over a specific period. With the help of IMC, they can also develop a strategy that will help them establish a strong brand and provide their customers with the best possible service. The marketing strategy of Hyundai is based on the concept of differentiated marketing. Its primary consumer group is composed of upper-middle-class professionals who value their money and want to experience comfortable rides in city environments. On the other hand, the company's secondary consumer group is composed of college students who are always looking for speed and style. The main target audience of this business is midsized to large companies that want to provide their employees with a car that they can use to get around. The second target audience is small businesses and entrepreneurs who want to give their managers a discount on car purchases.
[bookmark: _Toc133615940]New Promotional Strategies
[bookmark: _Toc133615941]Online Promotion
In order to help the company drive more qualified traffic, digital marketing and online promotion are important. According to Desai, influencer marketing can be utilized for online promotion. The concept of influencer marketing refers to the increasing popularity of certain vloggers who are able to inciting advertisers to include them as a part of their marketing strategy. Aside from these individuals, other experts in the industry can also be considered as potential influencers. These individuals can be utilized by the company due to their significant position in the market. This method can be very effective for a company as it allows them to get their customers' attention and get them involved in the product or service they're promoting. An advertisement for a product or service will be shown on a leading television channel. The major sports and music channels will promote the product or service and reach out to the youth through their various platforms. Doordarshan, Star, Zee, and Sony are some of the other channels that will promote the product or service. Radio is the medium that provides the widest coverage. Studies have shown that people are exposed to radio broadcasting in both rural and urban areas.An advertisement will be shown on a radio station, which will be broadcasted on various platforms such as FM. This medium provides the ideal opportunity to reach out to the youth.

[bookmark: _Toc133615942]Offline Promotion
In order to promote their products and services offline, a company should sponsor various events. This will help them reach out to more potential customers and increase their visibility. It will also allow them to target their sales to a specific demographic. This will help the company improve its reputation and increase its chances of generating leads. Indeed noted that this approach would increase the company's ROI and enable it to gain valuable insights. One of the most effective ways to promote a company's products and services is through direct sales. This process involves hiring a salesman who will go door to door and talk to potential customers about the company's products and services. To promote their products, the company will hold seminars and workshops in various corporate and academic institutions. They will also conduct road shows to provide the public with free trails of their cars. Aside from these, other promotional activities will also be carried out such as hoardings, banners, and signs. These will be displayed in different areas such as car showrooms, retail outlets and clubs. The printed materials will provide the customers with the necessary information about the product or service.Printed materials will feature informative articles about the company that will help customers identify the ideal product for their needs.

[bookmark: _Toc133615943]Branding and Branding Equity
[bookmark: _Toc133615944]Keller’s Brand Equity Model
[bookmark: _Toc133615945]Brand Identity
Consumers perceive the company to be much better than its competitors, which indicates that they can compete with them. According to a report by Consumer Reports, many of the vehicles made by the company are among the best in their class. They also stated that the company is placing emphasis on the fact that its cars are easy to use and have features that will help people get around.  
[bookmark: _Toc133615946]Brand Meaning 
According to Medium, performance is a measure of how well a company's products are perceived by its customers. It shows how satisfied the consumers are with the company's offerings. Through its various offerings, the company aims to provide its customers with transparent pricing and a convenient way to test drive a car. It will also allow them to exchange their current vehicle within the next three days if they're not happy with its service.
[bookmark: _Toc133615947]Brand Response 
One of the main factors that the consumers are noticing about the new generation of cars is that they are more modern looking and have exclusive designs. These cars also provide them with an opportunity to know about the exotic attributes that are featured in them. They would be thinking that these cars are good for driving and will provide them with a good resale value.
[bookmark: _Toc133615948]Brand Resonance
Hyundai is known to be providing its customers with various loyalty programs. One of these is the 500 dollar rebate that the company gives to its owners when they lease or purchase new models of the automobile brand. The customers desire to purchase cars from the company as they believe that these are reasonably priced and offer better value for money. Moreover, the company takes various steps to provide its clients with better experiences.
[bookmark: _Toc133615949]Advantages and disadvantages of Keller’s brand equity model
[bookmark: _Toc133615950]Advantages
Marketing91 claims that the concept of brand equity is a process that involves understanding the customers and developing effective strategies to build a strong brand. According to the model presented by Keller, a company can create distinct ways to approach building a strong brand by understanding its customers' distinct thinking and feelings. The goal of the brand equity process is to help companies identify the stage where their brand is at and what steps they can take to improve it.
. 
[bookmark: _Toc133615951]Disadvantages
According to Marketing91, the distinct feeling doesn't play a role in the context of traditional marketing. It has also been suggested that the company's representatives play a significant role in building the brand's equity. This suggests that there is a need to identify the human element in the brand equity model of B2.B.Customer Journey
[bookmark: _Toc133615952]Awareness
Hyundai claims that it can create awareness among consumers by using storytelling, which it says connects people who are different from each other and helps them understand the benefits of their products. The company's storytelling involves the various features of its products and how they can be used to their advantage. 
[bookmark: _Toc133615953]Consideration
Through the storytelling process, Hyundai was able to develop a deeper understanding of its customers' needs. For instance, some of its consumers said that the company's cars are comfortable and economical. The characteristics and features of its products also serve their daily purpose.
[bookmark: _Toc133615954]Decision
The concept of brand choice refers to the consumers' decision regarding the type of brand that they should use. For instance, Hyundai is a well-known brand. Whenever consumers hear the name Hyundai, they feel relieved. HMIL is one of the largest car manufacturers in India, and it exported over 70,000 units in 2018.In India, Hyundai Motor has grown by over 5%. It managed to sell over 5,36,360 cars in 2018, and it grabbed a market share of 16.30 per cent. The company's manufacturing facilities in the city of Chennai have also seen a steady increase in production due to the launch of new models such as the Hyundai Grand i10 and the Hyundai i20.Due to the increasing demand, the company was able to export over 1.53 lakh vehicles to various regions.

[bookmark: _Toc133615955]Retention
The company's strategy to retain its customers is carried out through the provision of the appropriate services that come with its cars. These include the loyalty benefits that the company provides. These perks can help the consumers get along with the organization and trust it. 
[bookmark: _Toc133615956]Advocacy
In a study conducted by Peres, Coelho, and Bairrada, they noted that consumers are regarded as brand advocates due to their loyalty and their favorable perceptions of the organization. They help the company by giving recommendations on its products and by referring others to its offerings.
[bookmark: _Toc133615957]Customer touchpoints
[bookmark: _Toc133615958]Pre-purchase
Through the products that the brand sells, their customers can then compare the needs of their consumers with the products' features. They can also benefit from the various marketing techniques employed by the company, such as the placement of advertisements on billboards, the use of social media channels, and the advertisement on TV. They are assisted by the company's help desk, which is open seven days a week.
[bookmark: _Toc133615959]Purchase
After considering the various features of a car, their customers can then come up with a decision regarding which one they should buy. They can then test drive the vehicle and make their decision after the company provides them with a test drive. The process of buying a car usually involves going to a physical store or the company's website. There are a few steps that need to be completed before the car can be delivered to the buyers.
[bookmark: _Toc133615960]Post-purchase
The company's offerings are known to the customers, whether it is the discounts they can expect from the services or the new offers on the cars that it sells. They are notified through text messages or through a greeting call from its customer service department.
[bookmark: _Toc133615961]Diagram and explanation of the customer journey map
Figure: Customer Journey Map
                     
Source: (Author Made)
A customer journey map is a visual representation of the experiences that customers have with a certain company. According to Bosio and Micheaux, it includes information from the lead agent and various details about the touch points. It also displays storyboards and graphic depictions of the customer's journey. This helps in narrating the experiences that consumers had with the brand through various social media platforms and other channels.
. 
[bookmark: _Toc133615962]Strengths & weakness of customer journey map
[bookmark: _Toc133615963]Strengths
One of the biggest disadvantages of customer mapping is that it increases the value that the customer receives. This can also help in retaining the customers and lowering the costs of doing business. In addition, it enhances the internal communications of the company.
[bookmark: _Toc133615964]Weaknesses
Another drawback of customer mapping is that support for cross-functionality is required. For instance, it might be necessary to create multiple maps for different personas. Most of the time, customers do not follow the map even though they have been provided with a visual representation of the journey. Also, it might be hard to get the light that the map requires due to it being a hidden document. 
[bookmark: _Toc133615965]Total Engagement Models
[bookmark: _Toc133615966]Customer Value Proposition
The company is committed to providing its customers with cars that are easy to use and have various features that are designed to make them more comfortable. This shows that the cars are economically viable and will be able to meet the needs of the consumers.  
[bookmark: _Toc133615967]Branding

The company's cars are also known to have the company's logo in the front and back, and it is placed at the very center. This shows that the brand has a long history of being trusted by its customers.
[bookmark: _Toc133615968]Internal cultural Elements
The organization hires and works with individuals who are highly skilled and have an inclusive and diverse work environment. The staff members and engineers then work together to create a vehicle that is designed to meet the needs and expectations of its customers. This is done through the organization's various procedures and policies. In an effort to tap into the rural car market in India, Hyundai Motors has launched a new marketing campaign called "Ghar Ghar Ki Pehchaan." The company has also introduced various schemes designed to help government employees and members of gram positons get the New Santro.Hyundai Motor is looking to expand its reach into rural areas by setting up 300 new outlets. The automaker is currently working on launching the cheapest car in its stable until November.Currently, Hyundai has 325 dealerships across India. Through its new expansion strategy, the company hopes to increase its rural network to 1,000.The company, which is India's second-largest car manufacturer, is looking to hire 2,000 sales executives at its rural outlets. It noted that the car markets located outside of the 40 major cities are also marked as rural areas.
[bookmark: _Toc133615969]Customer Experience
The customers who engage with the company develop a deeper understanding of the vehicle's overall design and feel that they are getting the best possible experience when it comes to driving around in the city. They also consider the company's commitment to providing them with the best possible future as an important factor.
[bookmark: _Toc133615970]Conclusion 
The various steps that the company takes are designed to improve its efficiency and effectiveness, and they require the top authority to follow them. These are the things that the company has to do in order to maintain its profitability. The sections that have been presented here are all associated with the company's successful operations, and they require a lot of perseverance to continue. The information that has been presented here was gathered from sources that are trustworthy. The automobile industry in India is very competitive and dynamic. There are many reasons why the country has experienced tremendous growth in the passenger car industry. Due to the intense competition, it is very difficult for the manufacturers to survive in this market. They have to constantly improve their offerings and provide their customers with the best possible service.Hyundai motors India is a leading player in the Indian car industry and has a wide range of marketing strategies. Its continuous innovation and strategic marketing are some of the factors that have helped it to occupy a prominent position in this sector. In order to compete in today's competitive environment, the company has to develop effective marketing strategies that are based on its products and services.The fiercest competitor of Maruti Suzuki India Ltd., which is the country's largest car manufacturer, is Hyundai Motor India. Maruti has maintained its dominance in the passenger vehicle market, accounting for almost 50% of the country's total vehicle sales.

[bookmark: _Toc133615971]Recommendations
One of the most important factors that a company should consider when it comes to investing in online marketing is the importance of SEO. This is because it is regarded as one of the most effective methods that can be used to improve its brand's online visibility. In addition to being able to boost the company's website's ranking, search engine optimization also helps in building strong brand equity. One of the most important factors that a company should consider when it comes to improving its online visibility is the optimization of its SEO. This will help it increase its credibility and attract more potential customers. Another important recommendation that the company should follow is to use print advertising, as it will allow them to reach out to their target market and reach a much wider audience. It is also cheaper than the traditional billboards and commercials that they typically buy. Aside from being able to boost the website's rankings, search engine optimization can also help in building strong brand equity. It can additionally help in increasing the company's reach and provide a better level of results.
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