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Introduction
Being ethical is a crucial quality for a company to have since it affects its reputation and because participating in unethical behavior might result in legal issues. Some businesses participate in social development initiatives as a way to enhance their public image. In this instance, the American multinational, diversified hotel corporation Marriott International, Inc. is having trouble maintaining its financial performance. Although the majority of its clients are young people, the firm is losing business to other emerging companies from this demographic. The corporate social responsibility of the organization and its impact on business profitability will be examined in this research. 

How the hotel industry is responding and adapting, and why sustainability is a key focus.
The term "sustainability" describes an organizational philosophy that prioritizes the present in order to better the future. The emphasis of sustainable development is mainly on a long-term outlook (Stubbs, & Cocklin, C. 2008). For instance, a firm is doing well in both financial and non-financial terms throughout the current business years. 
Sustainability may be defined as the capacity of natural ecosystems to maintain life and provide resources for current and future generations. It is clear that the hotel industry places more demands on the environment and the natural resources. The business does, however, also rely on the same natural surroundings, which include unspoiled scenery, sandy beaches, turquoise oceans, glaciers, waterfalls, coral reefs, and clean air. All of these natural features make excellent tourist attractions. As a result, there is a risk that we might undermine the foundation upon which hospitality is based.
Other business issues including cost increases, greater government regulations, and competition behavior have only encouraged hotels to embrace sustainability and make it a priority for their organizations. The awareness of the problem of sustainability among travelers is also rising, and they have expectations that hotels would take ownership of it and operate responsibly.The sector has quickly adapted to these changes and is gradually becoming green. There are now laws and procedures in place to recycle, reuse grey water, avoid waste, use less energy, and minimize carbon footprints. In many cases, such as at the Green House Hotel in Bournemouth, where the company motto is "to treat the guests without ruining everything else, sustainability is an integral element of the core experience (Schaltegger, 2012).
Sustainability, however, encompasses much more than just environmental management; it also refers to social and economic advancement. The sustainability agenda includes social issues including inclusion, encouraging work-life balance, enhancing employee health and wellness, sourcing suppliers locally, and encouraging entrepreneurship.


Sustainability is synonymous with sound business judgment and not only profitability. According to research, people are more prepared to reward companies that are seen as sustainable by using their goods and services. To further this goal, several nations and international organizations provide tax benefits and other financial incentives. Additionally, there is proof that workers who take pleasure in their job are more motivated and effective. Customer experience is without a doubt the cornerstone of the hotel industry, but it is vital that this be rooted in sustainable thinking. The next portion of the study describes several hypotheses that are viable (Joshi, & Kansal, M2013).
Triple-bottom-line thinking
The triple bottom line is a kind of CSR that demonstrates how important it is for corporate executives to ensure sustainable company growth. It focuses on elements of economic and social sustainability that have a direct impact on a company's ability to do business. According to this idea, in order to maintain long-term balance and ensure sustainable growth, businesses must concentrate on both ethics and economics.
Financial viability: It places a strong emphasis on enhancing a company's financial performance in terms of both short- and long-term profitability. The triple bottom line idea states that organizations must enhance their financial performance to ensure long-term viability. They develop a particular, customer-friendly company plan in order to meet the predicted performance level. Risk is constantly there due to globalization and the dynamic nature of the business environment, yet a company's capacity to effectively innovate is crucial for economic viability.
societal resilience Social sustainability places a high importance on human life and social progress. There is an imbalance in global wealth, where the wealthy are becoming wealthier while the poor are getting poorer by the day (Petrini, M., & Pozzebon, M. 2009). As a result, the world becomes out of balance and life becomes more challenging. Social sustainability refers to a company's efforts to provide high-quality goods today while inspiring the next generation to build livable and healthy communities.
The fair-trade movement is a moral endeavor necessary for shared prosperity and opportunity. Some corporate practices, such monopoly and syndicate, are lawful in the current business environment, yet they may seriously impair firm operations. For instance, monopolistic businesses benefit and may charge clients more, whereas a syndicate destabilizes the market. The fair-trade movement guarantees fair business possibilities and a fair price structure for various businesses. Additionally, it makes sure that supply and demand are balanced.
Environmental sustainability: Natural resources are needed to produce things, and all life forms are reliant on the environment in one way or another (Pojasek, 2007). Environmental sustainability places a strong emphasis on maintaining a clean environment. To guarantee that future generations may enjoy the same standard of living as most of us, businesses must ensure proper garbage disposal. Environmental sustainability requires energy conservation and the search for renewable energy sources.
The corona virus also has an impact on the hospitality sector. Several nations have declared a state of emergency and stopped all forms of long-distance travel. As a result, fewer people are now traveling the world. A number of popular tourist destinations are entirely closed to prevent crowding and to stop transmissions. Some people pass away because they do not receive the right medication in the allotted time. While this focus will remain, the effects on corporate profits and economic growth must cause a sharp sell-off in equity markets around the world. To meet their financial needs, people are not more interested in online-based activities. In order to maintain business growth, some businesses have given their employees the option of working from home. The number of people who travel the world has a direct impact on the tourism and hospitality industries. Lockdowns have been declared in several nations, and all long-distance travel has been halted. As a result, fewer people are now traveling the world. A number of popular tourist destinations are entirely closed to prevent crowding and to stop transmissions. Since the covid vaccine is available, we can anticipate that after a few months, things will improve and the industry will be more stable (Kaushal, & Srivastava, 2021).
Due to COVID, business practices globally have changed as well. For instance, in this scenario, online sales through e-commerce sites have significantly increased. To stop the spread of the virus, people are now more eager to purchase the necessary goods online. Online sales have grown in number. Businesses in the hospitality and tourism sectors do not have enough patrons to remain profitable. Hotels that were once brimming with employees now face a significant decline in capacity and demand as the number of business travelers fell in 2020. As pandemic-related restrictions began to take effect, hotel and lodging businesses noticed a sharp decline in the number of guests. Companies are now concentrating on growing the gaming industry to boost sales and encourage consumers to stay at home and spend time playing video games and watching movies (Breier, et al 2021). Due to the nature of the tourism system, all links in the supply and value chains have been affected by the disease's effects on tourism as well as contributed to its spread. In addition to having a significant impact on domestic and international travel, the disease's widespread distribution and the use of traditional disease controls like isolation, restriction of movement, and quarantine have also had an impact on a number of industry-specific sectors, including transportation, travel and booking agencies, hospitality, restaurants, conventions, and attractions. 
Corporate social responsibility (CSR) is a set of business guidelines created by global private companies to promote social progress and assure ethical corporate conduct. Creating greater values for society is what Jack MA, the founder of the Alibaba corporation, defines as corporate social responsibility. It goes beyond just participating in charitable or donation initiatives. It outlines a company's corporate ideals, employment policies, and business strategies. Marriott employed certain CSR and sustainability strategies to promote social progress and boost their bottom line.
Economic: Marriott operates in the hotel industry, where customer satisfaction is crucial to profitability. To attract clients, the business concentrates on enhancing the quality of its goods and services while offering them at competitive prices. Additionally, they have a highly competent management staff that assesses client demand and implements successful strategies to raise customer happiness. The business uses a multichannel reservations system and attractive property features for quality control. Marriott's business strategy is built to promote social good and sustainable development. Its operations are resource-efficient, and Marriott has a target to increase efficiency in 2025 to reduce environmental pollution.
Environmental: Marriot has created a method for efficient garbage disposal to guarantee that the next generation will be able to enjoy the same standard of living that the majority of us do. Some businesses do not have efficient waste management procedures; therefore, they dump their garbage in the environment, which pollutes the ecosystem (Schaltegger, 2012). The legislation regulating the disposal of hazardous waste is neither clear or efficient. The corporation has set a target of 2025 Sustainability and Social Impact, which includes a number of current efforts to cut down on global energy usage and greenhouse gas emissions. The staff get some online safety training to raise their understanding of ethical behavior and the environment.
Social: Marriott aims to increase worker happiness by giving them several possibilities. By offering a variety of benefit packages, including health insurance and measures to balance work and life, the firm improves employee retention. Marriott makes sure that the cuisine is made with nutritious ingredients and given in a healthy setting. Although it is not legally required, businesses should uphold ethics to increase customer satisfaction and create a better company culture. In order to provide its workers a respectable and safe working environment, it also has tight regulations and guidelines.
With the globalization of the economy, corporate social responsibility is becoming more significant. Companies play a crucial part in the economic growth of a nation since they boost the GDP as a whole and provide more job possibilities. Companies reinvest their profits, which has a good effect on society. The company's management are of the opinion that adequate education and awareness will increase worker happiness and lessen environmental damage. Additionally, Marriott offers its staff members equitable possibilities for career advancement. It empowers the employee experience and assures a varied workplace in order to create a friendly and inclusive work environment. Retro commissioning is the company's main execution strategy to increase the productivity of its manufacturing process. The firm has launched an automated system that would improve operational efficiency.
After finishing the report, I gained some information and experience regarding the hospitality sector and the significance of corporate social responsibility to the growth of a company. I also learnt about the many elements that affect how well a firm performs, including macro environmental elements, a company's capacity for innovation, and the formulation of new strategies. after doing a thorough examination of the Marriott Corporation and learning many elements (Aisen, & Veiga2013). Marriott intends to increase their social impact via a variety of activities, including improved waste management and a reduction in carbon emissions. It starts a chain of continuing efforts to lower global energy usage and greenhouse gas emissions. My acquired knowledge and abilities will enable me to see the hospitality sector from many angles.

Conclusion
To earn the confidence of its clients, it considers human rights and offers nutritious cuisine of the highest quality. Additionally, the business guarantees consumer data security. Retro commissioning is the company's main execution strategy to increase the productivity of its manufacturing process. These actions will need resources, which might negatively impact the company's profitability. Before beginning CSR efforts, it must do a cost-benefit analysis. In the current world, protecting consumer data has grown more important, and strong data security practices will increase customer satisfaction. Overall, Marriott places a high importance on corporate social responsibility, which benefits their ability to develop their company sustainably.
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