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[bookmark: _Toc499744474]Introduction 
Digital skill is very important for the growth of the organizations in recent times. It is because customers are more empowered by the internet now days where they use search engines as a tool to know about any product. There if an organization is empowered by digital skills and research methods then it can use it for publicity and awareness among the customers to increase the productivity. Digital skills make customers educate about the products before even reaching the market. This research analyses the importance of digital techniques social media marketing in any organization, its application and the skills required to perform it. It also reflects the procedure of involving less manpower in exchange of more productivity.
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Review of the literature
Technology and social media help to expand the business of an organization. This is because social media is an important tool which helps to popularize and create the awareness among customers related to any product. Technologies like video conferencing, virtual office technology, and social media have banished the boundaries of any organizational work abilities. Now organizations can target more customers across the country to sell any product (Beetham and Sharpe, 2013). Even through the help of modern technology usage, the employees of an organization are not limited to phone calls in terms of communication. This has helped the organization to maintain more communication among the employees so that they can perform any task without any confusion. It is now easier for the manager to guide his employees through the help of digital technologies. Modern technology does not only help to sell a product but it has also developed the human resource department of any organization. Through the help of social media and modern technology, it is easier to hire and employ people to the required position. Social media helps to provide advertisement for hiring skilled employees throughout the country (Bucher, Fieseler et al 2013). Newly employed managers can easily target the customers through the help of digital advertising technology where they can track the websites that customers visit. It also provides ample space to know about the customer’s requirement as well as reviews about any product. Modern technology helps to increase the speed of work process also. If an organization starts using the digital filing system then they can reduce the cost of pen, paper and other stationeries. Corrections in any task can be done easily with the help of the computer. In fact within a click it is possible to access many files and resources in the internet which can easily help to perform a task. Mobility is also an important part of the organization. Video conferencing has helped to reach many employees at a time and communications among the employees have been managed more efficiently through digital technology (Thomas and Thomas, 2012). It is important for any organization to have advanced technology system in order to maintain the needs of the customers as well as the market. Digital technology and social media marketing are the basic requirement now days in an organization. It has provided an organization with multi tasking abilities without the help of large employees. 
[bookmark: _Toc499744476]Modern technology in workplace: 
The changing concept and rapid growth of market always demand the uses of modern technology. The use of modern technology such as cloud computing, Artificial intelligence and social media have been quite prominent in industry.  The evolution of superfast and problem solving technology has reduced the complexity of managerial work.  The initial cost of investing any technology in business may not be budget friendly for start up of SME’s however business organization can achieve sustainable business growth after the investment. The concept of modern technology is very simple. According to Luo and Bu (2016) the advancement of old technology is address as modern technology. Impact of modern technology is immeasurable in organization.  The whole concept of implementing modern technology in business is associated with customer better production, super fast market growth and customer satisfaction. 
Organization are introducing modern technology in business to ensure that the most advanced tool of marketing which is social media are explored in the best manner. Social media not only act as the marketing tool for company but provide a platform to the organization which can be explored to enhance relationship with customer.
On the other hand ,the most advanced form of technology which is better known as artificial intelligence (AI) are used in organization to make the systems smart. With the help of AI machines are able learn and perform without the help of human. This reduces time and increases cost effectiveness of the organization. Another popular form of modern technology is cloud computing. This is generally popular among all those organizations which deals with bulk customers data. Cloud system offers a virtual storage place which can be used to store the data of customers, without any security threats. Individual with authorized access of cloud storage can access and edit any data from any place.
As the demand of modern technology increases in organization, complication in implementation process of modern technology is also increasing. Implementation of modern technology is specially a challenging task for developing countries. Most of the time lack of awareness among customers and poor infrastructure are creation barrier during the implementation process. 
[bookmark: _Toc499744477]Global market of social media:  
The presence of different social media often confused organization about their choice of social media.  Few of the popular social media which is being used by the organizations are FB, Instagram , twitter , LinkedIn, Skype , whatsapp and many more. All of these social media platform are used as the marketing tools of organization. Among all the social media the most popular social site among the companies are Facebook. According to a survey, Facebook have 1871 million active users as of January 2017 followed by Whatsapp which has 1000 million active users.
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Figure 1:  Top five social networking site world ranking based on the number of active user
(Source: Chaffey, 2016.)
This figure suggests that any organization which is using Face book as a tool for marketing media have a scope to approach 1,871 global customers. If any organization able to approach even 1 % of the active user then they have a bright chances of growth in the global market. 
Cloud computing: There are three major dimensional where cloud computing can contribute to develop business.  The major concern for any business is the data security.  Data security remains the primary concern for any stake holders. Customers are always in search of those organizations which are able to provide data security to their customer. Cloud computing can help organization with the best data security (Rittinghouse and Ransome, 2016). Though there is a scope of online data hacking by unauthorized user but with periodical audit it can be reduced. There are many reputed organization across such as Google, Microsoft, IBM which are user of cloud computing system. These organizations have introduced cloud computing for various activities long before the world even planned to take the risk. The profit and market which all of these global organizations have gained are evident of the usefulness of modern technology. 

Artificial Intelligence: The term Artificial intelligence itself defines its purpose. AI is the intelligence system which is displayed by machines in contrast with the natural intelligence. Artificial intelligence helps machines to learn on its own without human intervention. This technology is widely being used in financial sector. It helps to perform any calculation and audit task without any visible flaws. As a result financial organization performs better and gain customer loyalty.
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Figure 2: Revenues from AI market worldwide, from 2016-2025 (in million U.S. Dollars)
(Source: Brynjolfsson and Mcafee, 2017)
The above figure indicates that AI market growth is visible worldwide and the expected approximate growth of AI market in 2.42 billion in near future. Some major usage of AI is face detection, object identification, classification of objectives and many more.
[bookmark: _Toc499744478]Flaws in modern technology:
The future of modern technology is bright within organization however there are certain challenges which should be taken under consideration by the modern organization before implementing modern technology. For instance modern technology can fasten the speed of organizational performance however it might affect the manpower. Organization might consider reducing man power and replace it with modern technology. But this cannot be appropriate for any organization as technology might give a down time but manpower will never given any down time (Kizza, 2017). Various modern technologies is being used in organization for information gathering but most of the time technology bring information which are a mixture of both relevant and irrelevant data. 
The most important factors which should be taken under consideration is, modern technology is being evolved by manpower. Therefore manpower cannot be replaced by the machine. Implementation of modern technology as a marketing tool and business enhancement tool are absolutely appropriate however training and awareness among the user are equally important. Training will enhance system handling skill of employees on the other had awareness will make the process simple for stakeholders.


[bookmark: _Toc499744479]Practical Application and Deployment
Digital technologies and social media have totally changed the procedures of working in any organization. It is time consuming and much more effective than the old conventional work methods. As for example the screen sharing method, video conferencing can be taken. It is easier for the employees to seek guidance from the higher authority through the help of video conferencing and screen sharing technology has helped them to perform a task in collaboration along with helping the fellow colleague. Video conferencing can help an organization to expand its work sphere by collaborating with other companies (Mergel, 2012). It reduces the expenditure. 
Tracking the task of the employees is also easier now days. It has helped the manager to know the abilities of the subordinate employees. Before the advertisement of any product required banners, leaflets. It was time consuming and was related to a limited sphere; therefore the product was able to reach limited customers. But now Social media platforms like twitter, linkedin, facebook has made it easier to reach out to the customers easily within a second. 
This is because people use social media as a tool for communicating with others rather than telephones. It also helps to target more customers and extend the spheres of marketing. This technology is being called ‘Earned Social Media’ (Ravenscroft, Schmidt et al 2012). Research shows that 17 percent of people invest most of their time in facebook. Therefore, facebook can be an easy option for human resource department to look for able candidates in an organization. It also helps to release the work pressure and stress. Social media can act as a key to maintain harmonious relationship with the colleagues which will later make the performance of a team more effective.
[bookmark: _Toc499744480]Conclusion
Now a day’s organizations are trying to be more skilled in digital technologies so that they can perform a task with low manpower. This helps to engage low fund in exchange of more productivity. Digital technology is more effective because it helps to perform a task without any flaw. It makes more access to different countries and spheres without investing more power which can be the plus point of an organization. This research concludes with the importance of establishing digital technology skills in an organization in order to increase the productivity. It also shows how Social media as a platform can help to compile the marketing requirements, customer reviews of products in order to sustain the productivity. Social media platforms also help the organization to engage more with the customers by providing them ample space to talk about the requirements about the product as well as their experiences with it. In any organization the ambition is to provide limited supply in exchange of more productivity. Digital technologies help to perform that in the workplace. Therefore, if an organization is equipped with the skills and infrastructure of establishing digital technologies as well as social media marketing, then it can expand its market and reach out more customers in order to increase the sell. 
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