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Open Book Assessment

What impact will the competing forces have on individuals, businesses, and the government?

Many commentators focus on technology and role that automation is predicted to have on jobs and the workplace. The outcome of this battle will determine the future of work in 2030. When so many complex forces to play, linear predictions are too simplistic. Businesses, governments and individuals need to be prepared for a number of possible, even seemingly unlikely, outcomes.
 Competitive intelligence enables an organization to continually evolve in response to ever-changing conditions. These conditions, or forces, can be classified into ten distinct categories. 
The first two are Market and Technological forces – drive the velocity of change. The changes in these areas require your organization to adapt very quickly to take advantage of opportunities and avoid threats. The Economic, Ideological, Political and governmental, Media, Psychological, Moral, Weather and other environmental, Legal forces affect the complexity of change – the number of issues that may affect an organization. The global labour market in 2030 is likely to be highly competitive. New attitudes and behaviours will be needed by individuals and businesses founded on flexibility, resilience, collaboration, entrepreneurism and creativity. Above all, the ability to respond to continuous change will be critical.
 The Market forces are those that affect the supply demand, and price of products, and they come in many forms. Unmet customer needs, because they can be opportunities for your company to step in. New competitors, especially nontraditional competitors from other industries. Mergers and acquisitions that may strengthen a competitor or cause you to lose a supplier or distributor. Changes in the supply chain and distributors. 
Technological forces impact everything from how a product is produced to how a customer uses it and may affect every function in an organization, including what products are developed, how sales are tracked and managed. Technological changes even provide new and more effective ways to handle shipping and logistics. 
The economic forces, all sorts of them events may impact a business, from an economic downturn to sequestration to the government deciding to invest in solar energy. The ideological forces are to complete in the global marketplace, you need to account for differences in ideologies. Competitive intelligence can play a key role in ensuring that an organization enters an area without committing a major faux pas.
 Political and governmental forces, can have an even bigger impact, if your business has government contracts. In the United States, the government plays a major role in determining how businesses operate, especially in relation to international trade, taxation, and regulations. 
The media, including social media, can make or break a company.
 Psychological and sociological forces often drive what consumers buy and where and how they buy it. The safest approach to dealing with moral and ethical forces that impact business, individuals and government  is to operate beyond reproach so that consumers hold your organization in the highest regard. Competitive intelligence can help your organization gain insight into what is expected and identify behaviors that can get organizations into trouble. It can also helps leaders recognize problems in the organization that need to be corrected. 
Environmental issues relate to weather, natural disasters, climate change, pollution, and anything else that could impact individuals, businesses, and government.
 National, state, and local laws and regulations may impact everything from where you can set up shop to how much you have to pay your employees and the measures you must take to ensure their safety.
Over time, technology will enable financial stability and discipline without need for people to gain relevant knowledge.
