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Abstract
Introduction: Technological advancements witnessed within the digital era have a major influence on how organisations conduct their business. IT has seen the establishment of numerous e-ventures leading to innovative business ideas and concepts based on IT. Global business has been redefined by computerisation, in turn evolving financial markets in various aspects such as fast money transfers and optimisation of supply chains. Technological advancements such as artificial intelligence will revolutionalise how organisations execute their business functions, particularly in terms of market penetration. The main research question guiding the study sought to understand the influence information technology will have on business innovation and operations in the future global business environment. 
Methodology: The technology acceptance model (TAM) formed the theoretical framework upon which this study was based. The researcher adopted an exploratory research design to conduct desk-based qualitative research to explore the research topic in-depth, and identify conflicts, inconsistencies, and gaps in prior published research on the impacts of IT on the future of global business. Suitable electronic databases were used while conducting the literature search process, resulting in 12 full-text studies considered appropriate for inclusion within this study. 
Findings: Advanced digital technologies such as augmented reality, big data analytics, blockchain, and the Internet of Things are some of the technological advancements presented to play a big role in increasing organisational performance and productivity. advanced technologies require employees to have advanced skills that are significant to business digitalisation and can be shared across the organisation through socialised communities among the employees, thus increasing the organisational e-skills level that ultimately impacts the overall performance of the organisation.
Implication of the Research: The most implication of the current study on professional practice is that the findings can be used by organisations for formulating, implementing, and executing their strategic plans supported by IT to achieve their full potential in the future. Additionally, the transformationalist view of globalisation helps organisations put in place practical methodologies to increase employee acceptance of technological advancements introduced in the organisations. 
Keywords: information technology, business innovation, global business, economic performance, organisational performance, e-commerce, e-ventures, globalisation, computerisation, communication, marketing strategies, trade transformation, workplace efficiency, and financial markets.
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Impacts of Information Technology on the Future of Global Business
[bookmark: _Toc113599880]Chapter One: Introduction
[bookmark: _Toc113599881]Background Information
Information technology advancements witnessed in the current digital age have seen the introduction of various innovations impact how global business is executed. Balachandran and Sakthivelan (2013) suggest that every internal and external process of communication and information in organisations in different industries is supported by information technology electronics. Businesses increasingly leverage information digitisation to improve their products and service delivery. The establishment of new e-ventures consistent with the development of information technology leads to innovative business ideas and concepts based on communication networks and electronic information (Balachandran and Sakthivelan, 2013). The global business scene has been transformed into a sustainable and economic venture involving various producers, manufacturers, and consumers in a single marketplace, transforming the common marketplace from physical to online-based platforms such as Amazon. The computing and communication revolution within the business sector acts as a predictor of information technology progression. Computerisation and globalisation have redefined global business, social order, culture, and politics (Berisha-Shaqiri, 2014). According to Berisha-Shaqiri (2014), integrating cultural and economic institutions in a global economy is achieved by effectively adopting information technology within organisational business processes. Financial markets globalisation involving fast transfers of large amounts of money globally is supported by information technology, at equal measure as the organisation’s global production. The fourth industrial revolution is characterised by using artificial intelligence on high-speed interfaces and networks based on big data business models (Min et al., 2019) and fast production processes (Paloyaara, 2017). Job fragmentation is highly influenced by information technology through platform economy, which aggravates the working environment; the progression of information technology in organisations would decrease standard employment increasing freelancing and dispatch jobs (Horgan, 2014; Andreev et al., 2019). The global economy is increasingly facilitated by integrating satellite communication networks, computerised networks, and hardware and software components. Nevertheless, this calls for businesses to leverage information technology tools effectively while conducting their businesses.
Technological advancements increased progressively alongside social development. Business sustainability and success depend on the organisation's ability to comprehend and capitalise on consumer behaviour changes (Xiang, Magnini, and Fesenmaier, 2015). Businesses leveraging information technology to understand consumer behaviour trends establish sustainable and effective digital marketing tools, rendering it essential for businesses to identify technologies supporting their long-term business goals. Berisha-Shaqiri (2014) and Xiang, Magnini, and Fesenmaier (2015) agree that rapid implementation and integration of information technologies into business processes and operations translates to immediate product and services implementation aligned with the customer requirements. This leads to the developing of new economic structures based on business intelligence networks (Berisha-Shaqiri, 2014). Mgunda (2019) noted that businesses adopt effective marketing strategies based on information technology to penetrate new markets through product and service innovation, thus stimulating organisational and overall economic growth. The Internet and information technology revolution enhances economic performance through information exchange facilitated by internet-based electronic devices (Mgunda, 2019; Andreev et al., 2019). Information technology tools advancements are supportive and significant for business activities at a small investment cost and support from the business environment. Internet-based technologies have increasingly developed to support the high population mobility within the e-commerce world, intending to avail products and services at the customer's request instantly. As per Hoberg, Wollersheim, and Krcmar (2012), cloud computing frameworks have increasingly gained popularity among global organisations outsourcing information technology systems to support their business activities. Cloud computing has shifted organisations to asset-free IT models (scalable data resources, software, hardware) located at vendor sites (Hoberg, Wollersheim, and Krcmar, 2012; Horgan, 2014). Businesses benefit immensely from aligning their business operations with information technology advancements.
E-business, e-commerce, and globalisation are new concepts in the business sector following the rapid advancement of information technology in the last few decades. Organisations face challenges in implementing new IT frameworks such as the “Personal Information Technology Acceptance Model” (PITAM) as proposed by Buettner (2015). These challenges are expected with the technological shift witnessed within the global business sphere seeking new innovative and technological ways of increasing customer access to their products and services. New business aspects such as business process outsourcing (BPO) encompassing various activities inclusive of auditing, financial accounting, transcription, data entry, digitisation, data analytics, legal services, customer service work, animation, and content development are increasingly adopted by global businesses (Mann and Graham, 2016; Buettner, 2015). Further, economic shocks experienced over the last decade, such as the collapse of the housing market in 2008 and the COVID-19 global pandemic in 2020, saw organisations adopt new working policies such as remote-working and hybrid workforce models aimed at reducing organisational overhead costs while promoting employee wellbeing and productivity (Hermann and Paris, 2020; Hoberg, Wollersheim, and Krcmar, 2012). Strategic alignment with information technology is a top business activity priority, which necessitates organisations to consolidate their business; IT models with business strategy to increase organisational performance and competitiveness through the promotion of IT-friendly business environments. The rising trends of artificial intelligence adoption in business operations significantly disrupt the economy by solving complex problems faster, threatening human employment rates under the backdrop of stimulating economic growth (Xu, David, and Kim, 2018). Despite the threat to employment, Schwab (2015) and Xu, David, and Kim (2018) contend that innovative technologies integrate various technical and scientific fields blurring the lines between biological, digital, and physical spheres, thus creating new growth and market opportunities for global businesses. Hence, adequate comprehension of the effect of information technology on the future of global businesses is essential for organisations to incorporate technological innovations within their business operations to improve organisational performance and productivity.
[bookmark: _Toc113599882]Problem Statement
There is increasing importance for developing and implementing business information systems that conform to the progression of information technology within the global economy. Recently published literature alludes that improved business information technology helps businesses to enhance their employee communication, integration and synergy while adapting to the new business environments availed to small and big organisations by information technology advancements (Nieuwenhuis, Enhrenhard, and Prause, 2018). According to Morgan and Ngwenyama (2015), businesses have leveraged the move to servers from mobile devices to enhance their competitiveness in the market by streamlining their business operations for future expansions. Early research indicates that the rapid adoption and integration of cloud computing has impacted how business process management is executed due to interface definition, data migration, IT security, mobile application development, and customisation (Nieuwenhuis, Enhrenhard, and Prause, 2018). Integration of information technology such as payroll, financial accounting, and bookkeeping within business operations has been identified to reduce operations costs by JosephNg (2018). Effective integration of information technology advancements into business operations improves disruptive organisational innovation and IT infrastructure, thus enhancing their business operations in the future.
Information communication technologies further refine the business communication process within the organisation and externally with customers and stakeholders (Kasemsap, 2016). In this context, Haciooglu and Sevgilioglu (2019) note that businesses use information technology to flood their target markets with promotional messages, receiving instant feedback from the market through electronic-based communication channels. Although earlier researchers hold different perspectives on how the future of global business will be influenced by information technology, they agree that businesses using computer programs and business software report high employee productivity levels and increased information-processing rates (Terzi, 2016). However, the influence of information technology on how global business will be conducted in the future still lacks enough academic coverage. The current literature review is based on a theoretical framework addressing the impacts of the next steps in technological advancements on the future of global business.
[bookmark: _Toc113599883]Research Aim and Objectives
Technological advancements witnessed in the last two decades have seen organisations transform their business processes to align with the digital transformations to remain competitive in the dynamic global market and the technological transformations are expected to grow exponentially in the coming years. The phenomenon under research is how the future of global business will be transformed by information technology. Therefore, the purpose of the current research is to explore the influence information technology will have on global business in the future in terms of trade transformations, and the overall performance both at an organisational and global level. The detailed research objectives are as outlined below:
· To explore the various technological advancements in global business.
· To explore how businesses leverage new technological innovations to increase their market base. 
· To address the impacts of information technology on economic and global trade transformations. 
· To synthesis collected data from various peer-reviewed studies and develop themes, patterns, and findings on the impacts of information technology on the way global business is conducted in the future.
[bookmark: _Toc113599884]Research Questions
1) What influence does information technology have on business innovation and operation practices?
2) How do businesses leverage information technology for increasing their market base coverage?
3) What is the influence of information technology on trade transformations and economic efficiencies in global business operations?
[bookmark: _Toc113599885]Significance of the Research 
The current study adds to the current discussion on the impacts of information technology on the future of global business. The study findings will be valuable to organisations’ top management in making decisions concerned with the appropriate IT-based applications and solutions to integrate within their business operations to enhance their organisational performance and productivity. It will also increase the overall profitability of the organisation by ensuring they remain competitive in the market by adopting innovative ways to improve their products and services, thus appealing more to their target markets. The study outcomes will also highlight the challenges expected to be faced by organisations failing to effectively adopt information technology advancements. 
[bookmark: _Toc113599886]Structure of the Dissertation
The current dissertation is grouped into six chapters. Chapter one has already presented the background information, providing a justification for the study. In addition, the guiding research questions, research aim, and objective have been outlined also. Chapter two consists of the literature review section, providing an in-depth, structured, and critical analysis of past literature addressing the research objectives outlined earlier. The subsequent chapter three provides the methodological approaches adopted by the researcher for answering the research questions. The study findings collected from identified studies through the search strategy described in chapter three are descriptively presented in chapter four of the dissertation. Further, the researcher critically analyses and interprets the findings about previous researchers’ viewpoints presented in chapter two. Finally, the dissertation concludes with the conclusion chapter by presenting a summarised overview of the main study findings, strengths and weaknesses of the study, and recommendations for future researchers.
[bookmark: _Toc113599887]Definition of Terms
The main terms defined in this section were generated from the research topic, research objectives, and studies to offer more context to the current study. The terms’ definitions are as highlighted below: 
i. Information Technology (IT) – The use of software, hardware, services, and support infrastructure for managing and delivering data using video, voice, and data (Sun, Gregor, and Keating, 2016). 
ii. Globalisation – This involves the process through which organisations expand and increase their operations on an international scale (Dolphin, 2015)
iii. Computerisation – This is the process of controlling, performing, processing, and storing information or operations using an electronic computer (Gasparin, Green, and Schinckus, 2019). 
iv. Trade Transformations – This is the development of technologies and linked technological standards facilitating the connection between different global economies and the financial inclusion of small and medium-scale organisations (Shkalenko, Inshakova, and Inshakova, 2019). 


[bookmark: _Toc113599888]Chapter Two: Literature Review
This chapter critically reviews already published literature addressing the present research problem. The initial section of the chapter presents the guiding theoretical framework for the study, tracked by already published studies addressing the influence of information technology on workplace efficiency and organisational communication. The review will also address how organisations use information technologies to reduce operational costs and improve economic efficiencies. The last section of the chapter will address the views of previous researchers on the innovative digital marketing strategies organisations use to increase their customer base using information technology in the future. The review will ultimately identify the research gaps the current study seeks to address.
[bookmark: _Toc113599889]2.1. Theoretical Framework
Globalisation is a relatively new concept in educational and business research activities as it permeates various cultural, political, and socio-economic fields. The transformationalist view of globalisation has significant consequences for businesses, as outlined by Irani and Noruzi (2011) and Giddens (1999), as businesses and institutions seek security and stability in new markets. Giddens (1999) suggests that the world is interconnected via information technology, impacting the socio-economic, cultural, and political spheres. Michael (2003) holds that globalisation is a complex process involving different interaction approaches between local cultures and global institutions that can be controlled and reversed.
Davis’s (1985) technology acceptance model (TAM) framework, which addresses how businesses accept and adopt the use of technology innovations, was adopted to guide the present study. As explained by Davis (1985), the technology acceptance model theory presents different views and comprehension of the user acceptance process of information technology, provision of new theoretical perceptions to appropriate design, and successful implementation process of innovative information systems, making it a suitable framework for the current study. The technology acceptance model framework further explains the practical methodology for user acceptance testing by organisations, enabling new systems to be evaluated by designers and implementers before deployment (Marangunić and Granić, 2015). According to Granić and Marangunić (2019), Davis’s technological acceptance approach paints a clear picture of the core variables TAM framework, supposed simplicity and usefulness of the technological systems influence the acceptance and incorporation, hence its appropriateness in the current study evaluating how information technology influences business in the future. The research by Marangunić and Granić (2015) and Granić and Marangunić (2019) is relevant to the present study as the researchers pointed out the importance of businesses to understand the human behaviour predictors for potentially rejecting or accepting the technology. Overall, the present research refers to Davis’s technology acceptance model (TAM) framework to show how the future of global business will be impacted by the development of information technology and, subsequently, its influence on workplace efficiency, organisational communication, increased customer base, cost reduction, and economic efficiencies.
Venkatesh and Davis (2000) further expounded on the TAM framework by Davis (1985) to explain user usage intention and the supposed practicality of the technology in terms of cognitive instrumental processes and social influence such as results certainty, output quality, job relevance, image, and the subjective norm (see Figure 1). According to Bakar and Bidin (2014), supposed practicality is the subjective probability that the prospective user of the system will improve employee performance, while Roy and Sinha (2014) suggest that supposed ease of use of the system refers to the degree to which the system users perceive the target system will be easily understood. Like the arguments by Bakar and Bidin (2014), Lesmono (2015) used Davis’s model to explain how Small and Medium Enterprises (SMEs) adopt the TAM model to enhance their competitiveness in the industry by utilising information technology through internet media to reach their target markets locally and globally. In the context of the present study, the elements in Davis’s TAM model represent the factors that SMEs can adopt and apply to expand their businesses globally by maximising their e-commerce usage.[image: C:\Users\Kevin Mathu\Dropbox\Work\Ongoing - Pending Submission\#1. 878606 What impact will information technology have on the way global business is conducted in the future\New folder\To submit\TAM framework.PNG]
Figure 1: Technology Acceptance Model (TAM) framework
Muk and Chung (2015) referenced Davis’s TAM model, leading to the conclusion that despite social influence not affecting customer attitude towards technological acceptance, customer acceptance of SMS ads from marketers influences their purchase intentions across different geographical locations. The research by Muk and Chung (2015) is one of the numerous studies to incorporate the TAM model approach in addressing how global business has been influenced by information technology over the last decades, hence its relevance to the current study. Park, Son, and Kim (2012) agree that increased competition linked with globalisation and project complexity within the construction industry has induced higher demand for professionals possessing the right skills and knowledge, presenting the web-based training (WBT) approach to provide an appropriate learning environment. However, while Muk and Chung (2015) analysed factors influencing customer acceptance of new digital marketing strategies such as SMS advertising, Park, Son, and Kim (2012) only addressed the factors influencing the effective adoption of the WBT system to improve technology acceptance by employees within the construction industry. This is similar to Lesmono’s (2015) research, which recommended that top management provide organisational support to their employees to reduce their anxiety toward new technological innovations. Sıcakyüz and Yüregir (2020) adopted this approach to how business managers leverage the workplace environment to increase employee efficiency and commitment through their inclusion in the change process and decision-making. Overall, based on the presented arguments by the above studies, effective implementation of the TAM framework facilitates the evaluation of the impacts of information technology on global business operations in the future, which aligns with the purpose of the present research.
[bookmark: _Toc113599890]2.2. The Impact of Information Technology on Employee Workplace Efficiency
Much of the current literature on the influence of information technology on the future of global business pays particular attention to employee efficiency. Recent evidence suggests that employee training on new and innovative business systems positively influences employee efficiency (Sabari and Swathi, 2021). There is an unambiguous association between increased global business activities and innovative business technologies (Bansal, 2014). Organisations should implement an effective and efficient Human Resource Information System (HRIS) to reduce absenteeism and turnover rates in the global marketplace. Bansal (2014) found that relevant HRIS systems facilitate effective organisational planning by matching employees with specific skills with the right job. Nevertheless, in agreement with Sabari and Swathi (2021), Bansal (2014) alludes that HRIS negatively impacts those small businesses due to inadequacy of funds and proper skills for handling the complex HRIS systems. Although Ibrahim and Muhammad (2013) researched the impacts of information technology on the banking industry in their study, they presented robust evidence alluding that banks incorporating innovative business solutions improve their overall employee efficiency, translating to the improved overall performance of banks in the industry. The findings by Sabari and Swathi (2021), Bansal (2014), and Zandi et al. (2021) are particularly valuable to the current study as they identified IT solutions applicable in an organisational setting. Zandi et al. (2021) alluded to the Enterprise Social Media (ESM) system used by middle-level employees in the telecommunication industry in their study, which is part of the current research focus. ESM positively influences team efficiency, performance, and employee agility (Zandi et al., 2021). However, these studies did not address the negative associations between team performance, employee agility, and workplace isolation. Upreti (2022) challenges the findings of the above authors by addressing this gap as they suggested that effective human resource planning activities in achieving employee efficiency should address the main predictors of organisational performance. Based on the presented arguments, the researcher can infer that effective and efficient implementation of innovative business systems positively increases employee commitment to the organisation, thus increasing its overall efficiency, performance, and productivity.
According to Putra (2019), the rapid technological advancements have forced companies and SMEs to increasingly adopt new technologies to improve their overall business sustainability and employee efficiency. Pan and Seow (2016) agree with Putra (2019) that the economies and nature of accounting activities have been impacted by information technology pervasiveness, resulting in an increased demand for accounting professionals with advanced IT skills. While Chandra, Shirish, and Srivastava (2019) agree with Putra (2019) and Pan and Seow (2016) on the importance of having employees with advanced information technology skills, they reveal that employees feel frustrated and overwhelmed with the increasing technological complexities of systems introduced within the organisation, thus negatively impacting their motivation for exploring new innovating business application. Like Chandra, Shirish, and Srivastava (2019), Rajput, Gupta, and Ralli (2012) suggests that significant changes in business enterprise activities have been influenced by information technology in terms of organisational design, and decision-making processes, management control, and production design becoming progressively vital for business operations. Although Rajput, Gupta, and Ralli (2012) highlighted the significance of organisations providing their employees with specialised support, training, and job redefinition, they presented evidence that organisation management takes into consideration the adverse impacts of information technology, inclusive employee resistance to adopting computers, information security, and mental pressure. Al-Nashmi and Amer (2014) offered deeper insights on the role of non-governmental organisations in stimulating the economic development of a country, alluding to how high employee efficiency and productivity are evidenced through IT knowledge management, IT innovation, and IT infrastructure related to organisational adoption of information technology solutions. Therefore, Al-Nashmi and Amer (2014) agree with Rajput, Gupta, and Ralli (2012) that IT knowledge management is the main predictor of increased employee efficiency and productivity in global business future operations. Based on these studies, the research suggests that organisational leadership should consider the level of IT adoption for their businesses, which may result in improved employee efficiency and ultimately enhanced organisational productivity and performance.
Information and communication technologies (ICT) such as instant messaging and electronic mail are universal in organisational life, rendering it crucial for organisations to comprehend the negative and positive influences on employee efficiency and organisational performance. Hafeez et al. (2019) state that organisations should implement conducive work environments that support employee productivity and efficiency through information technology systems and applications, such as workplace and behavioural environment, employee performance, physical health, and productivity are interconnected through employee acceptance of innovative business systems introduced in the organisation. Asfaw, Argaw, and Bayissa (2015) provide evidence on the influence of employee training and development on efficiency, effectiveness, and overall performance, presenting similar findings as Hafeez et al. (2019) that organisations strive to identify skill deficiency and employee training needs and improve monitoring and evaluation criteria to maximise the influence of training and development on employee efficiency. In line with these sentiments, Ali-Hassan, Nevo, and Wade (2015) suggest that while organisations increasingly adopt technological innovations such as social media, technological hedonic directly influences employee performance negatively but positively impacts social ties within the organisation, thus influencing innovative employee performance positively. Although Chuang and Huang (2018) highlighted the increased demand for businesses to adopt green business management and sustainability within their operations, they presented evidence that green IT relational and structural capital improves organisational competitiveness and performance through increased employee efficiency. Khan and Sarfraz (2019) further argue that green IT relational and structural capital positively influences the overall employee performance and competitiveness of the organisation within the industry. Although Khan and Sarfraz (2019) and Chuang and Huang (2018) present valuable arguments to the current discussion, their findings on the influence of organisational alignment on the future of global business increase the generalisability of the findings as they can be applied in other industries. Based on these studies, it can be fronted that although IT positively impacts the environment, IT provides businesses with differentiation and reduces their operational costs, thus significantly improving business competitiveness and efficiency in the market.
[bookmark: _Toc113599891]2.3. Influence of Technological Innovation on Organisational Communication
Information technology has transformed the traditional communication process by improving the data collection process within the organisation, allowing managers to make better and more informed decisions. For instance, Luftman, Lyytinen, and Zvi (2017) addressed the benefits of incorporating capability-based communication processes to improve organisational communication and performance. Mao et al. (2016), who argued that IT relationship, IT human, and IT infrastructure positively influences knowledge management capability (KMC) in organisations, which translates to enhanced competitive advantage of a business, support the argument by Luftman, Lyytinen, and Zvi (2017). The organisational focus on technological adoption in an organisation, such as value analytics, business communications, IT initiative scope, collaborative governance, and developing IT skills improve organisational KMC through employee resource commitment thus strengthening the impacts of IT relationships and IT personnel resources on knowledge management activities leading to deeper insights relevant to the current research (Luftman, Lyytinen, and Zvi, 2017; Mao et al., 2016). Tseng (2014) examined the issue deeper by investigating the impacts of information technology on the relationship between supplier relationship management (SRM) and KMC on the overall organisational performance. The findings by Tseng (2014) on the integration of information technology with KMC to positively influence organisational and employee performance, expanded the generalisability of the study findings, thus increasing the knowledge base on how SRM helps facilitate efficient communication, increase commitment, and maintain the relationship in the long run. All the studies by Tseng (2014), Mao et al. (2016), and Luftman, Lyytinen, and Zvi (2017) are relevant to the current research by showing that superior knowledge conversion improves overall corporate and SRM performance. However, the analysis of interviews from multinational pharmaceutical organisations by Ko and Dennis (2011) did not consider the variations between the final KMS model and individual differences influencing overall sales performance in organisations. Nevertheless, based on the arguments presented, one can argue that implementing KMS leads to the organisation's delayed realisation of performance gains.
Agboola (2013) found that compatibility, supposed practicality, and ease of use of innovative IT solutions in relation to the system's intended task are significant predictors of organisational decisions for adopting communication technologies. The research by Agboola (2013) is relevant to the current study as it availed robust evidence alluding that the continuing need for improvements in organisational communication should be integrated within the organisation's communication process to enhance the overall performance and competitiveness of organisations in how global business is conducted. In agreement with Agboola (2013), Durneac (2012) suggests that the introduction of the internet influenced how businesses conduct their business globally; new IT tools such as websites, extranet, and intranet significantly impacted communication and interactions of employees within organisations. The longitudinal study by Ali (2020) elicited similar findings to Durneac (2012) and Agboola (2013) on the significant role of IT in improving the overall communication in organisations, thus improving the general organisational performance. While the three studies presented consider the influence of IT communication application on the overall organisational communication process and performance in the discussion of the impacts of information technology on the future of global business activities, the findings by Ali (2020) have more practical consequences as they promoted organisational communication using various information techniques in modern organisations. The presentation of information collected from small-scale research mainly limited the findings of these studies from being generalised across different business contexts. Nonetheless, Agboola (2013), Ali (2020), and Durneac (2012) led in-depth analyses to support the argument that organisations are expected to continuously improve organisational information technology systems to maximise the efficiency of communication processes within the organisation. Nevertheless, it would be beneficial to further address employee training on using new information technologies to strengthen organisational communication.
Chen and Kamal (2016) gave insights into the organisational impacts of adopting ICT technologies on production reorganisation decisions in foreign countries by multinational enterprises (MNEs), leading to valuable study outcomes. Based on the findings by Chen and Kamal (2016), the adoption of ICT solutions by organisations impacts national borders decisions organisation through reduced coordination costs in both internal and external environments of the organisation by moderating the influence of the degree of codifiability and complexity of production processes have on the organisational communication process. Like Chen and Kamal (2016), Saleem (2020) adopted an interpretivism paradigm approach to investigate the impacts of information systems on an organisation's overall human, social, and strategic development. While Saleem (2020) agrees with Chen and Kamal (2016) on return-on-investment techniques and ICT portfolio management approaches, they further argue that the impacts of information technology on the overall organisational communication process are not limited to economic and social development within the organisation, but are further grouped as transformational, infrastructure, organisational, informational, transactional, operational, managerial, and strategic development. Although both studies employed qualitative methodologies to evaluate the impacts of information technology on the organisational communication process, Chen and Kamal (2016) involved only four case studies on organisation adoption of ICT technologies in their research, rendering the findings of the large-scale case studies of 15 organisations by Saleem (2020) more reliable to the current study. Parajuli, Paudel, and Devkota (2020) also found that effective communication between banking employees aids customers and employees in gaining more information related to the implemented strategic decisions across various branches, thus agreeing with Chen and Kamal (2016) and Saleem (2020). However, Parajuli, Paudel, and Devkota (2020) identified the significance of effective and efficient communication between businesses and their customers dependent on the overall organisational culture and structural sets, which were not addressed by Chen and Kamal (2016) and Saleem (2020), leading to deeper insights into the study. While the presented findings from the three studies show the need for effective internal and external communication in organisations, there is a lack of clarity on how external communication influences the overall organisational performance and competitiveness.
[bookmark: _Toc113599892]2.4. The Impact of Information Technology on Operational Costs, Economic Efficiencies, and Trade Transformation
While researchers have associated information technology with increased employee efficiency and improved organisational performance and communication, others suggest that lack of experience with innovative technological business solutions impacts information and credit accessibility. Sulistyowati, Natawidjaja, and Rahmat (2015) approached the topic by comprehensively evaluating the response of farmers to demand induced by cultivation technologies and their economic efficiencies, indicating low adoption of cultivation technologies by farmers. According to Sulistyowati, Natawidjaja, and Rahmat (2015), farmers' adoption of agricultural technologies is affected by information and training accessibility. While Sulistyowati, Natawidjaja, and Rahmat (2015) linked increased trade transformation to innovative IT business solutions, Asif and Nisar (2016) presented a dissimilar perspective in an all-inclusive review of the adoption of procurement standards by an international private organisation to achieve cost efficiency through information technology. The findings by Sulistyowati, Natawidjaja, and Rahmat (2015) revealed that Nepal's e-procurement systems are significant in that tender advertisement using the e-system is unlimited, thus spreading information effectively through electronic media to the general population. This was in line with the argument presented by Azimina (2017) that innovation through value creation is the main predictor of business efficiency improvement and maintenance. Similar to Azimina (2017), Pang, Lee, and DeLone (2014) presented more robust evidence on the association between organisational performance, IT resources, and value creation by the mediation role of organisational skills for defining improved organisational performance aided by IT resources based on the public-value management theory. While the researchers point to the significance of organisational innovation, resource-building, co-production, public engagement, and service delivery capabilities, there is a lack of large-scale research on the application of IT resources by public organisations to increase value creation for target customers and overcome competing values. Nonetheless, the evidence presented by the researchers in this section leads to the conclusion that organisations must identify specific capabilities and resources crucial for promoting value creation to customers.
Wu, Wang, and Wang (2017) argue that organisations with superior IT technologies perform better than those that lack during the financial crisis in terms of performance, productivity, and operational costs. Han and Mithas (2013) corroborated the assertions made by Wu, Wang, and Wang (2017), arguing that outsourcing their IT functions reduces non-IT operational costs while increasing investments in complementary internal IT solutions such as IT professional labour. Although Han and Mithas (2013) and Wu, Wang, and Wang (2017) demonstrate the effectiveness of internal IT systems investments improve business processes through complementary investments and outsourcing, they failed to address endogeneity and reverse causality by adopting lagged IT budget values as an instrumental variable to show the benefits accrued to organisations implementing IT solutions in their operations. Ali and Green (2012) gave more profound insights into the association between decisions for outsourcing IT function, practical IT governance, and level of IT intensity within organisations while suggesting significant positive associations between effective IT governance and operating cost reduction with corporate communication systems, organisational compliance with IT, and participation of top management in IT. The research outcomes by Hua et al. (2020) build upon the arguments presented by Han and Mithas (2013), Ali and Green (2012), and Wu, Wang, and Wang (2017), by arguing that hotel IT operating performance is influenced by operator type, which exerts higher moderating effects compared to other industries. However, Hua et al. (2020) findings indicate a direct influence of IT expenses on gross and revenue operating income by providing evidence of how franchise hotels leverage IT systems to improve their expenditure efficiency compared to independent hotels, which is aligned with arguments presented by previous researchers. Therefore, Hua et al. (2020), Wu, Wang, and Wang (2017) and Han and Mithas (2013) agree that the effectiveness of organisations in reducing their operating costs is based on their ability to outsource non-essential IT functions. Overall, the reviewed studies suggest that although the management can effectively measure the impacts of outsourcing IT functions, there is significant evidence explaining why many organisations maintained and some increased their IT outsourcing expenditure during economic downtime.
[bookmark: _Toc113599893]2.5. Information Technology-Based Digital Marketing Strategies for Global Businesses
Research by Ritz, Wolf, and McQuitty (2019) suggested that SMEs effectively integrate digital marketing strategies with the technology acceptance model (TAM) and the do-it-yourself (DIY) behavioural model to improve the integration and implementation of IT solutions within their organisations. In agreement with Ritz, Wolf, and McQuitty (2019), Saura, Palos-Sanchez, and Rodríguez Herráez (2020) suggests that businesses incorporate the digital ecosystem through online advertising campaigns, new business models, and digital marketing strategies to collect customer comments and opinions on social media, thus supporting the adoption of information technology to influence their business operations. Although Ritz, Wolf, and McQuitty (2019) and Saura, Palos-Sanchez, and Rodríguez Herráez (2020) allude to new innovative business models used by businesses for supporting social responsibility, they failed to address new social media platforms developed for supporting sustainable and social projects and how businesses promote sustainability through digital advertising campaigns. Similarly, Taiminen and Karjaluoto (2015) confirmed that SMEs failed to realise the potential of innovative digital marketing tools fully, thus missing out on the opportunities and benefits accrued to businesses using information technology to communicate with their target markets. The findings by Taiminen and Karjaluoto (2015), Ritz, Wolf, and McQuitty (2019), and Saura, Palos-Sanchez, and Rodríguez Herráez (2020) are contradicted by those of Tran (2020), who suggest that the relationship between customer purchasing decisions and the digital marketing channel used by the business to promote their products and services. Overall, the reviewed studies allude that although email marketing, branded mobile applications, and websites influence consumer purchase intention positively, social media marketing negatively impacts their purchase decisions.
While previous researchers agree on the impact of information technology on how global business is conducted, they are yet to agree on integrating marketing communication in digital marketing developments. For instance, Bormane (2019) found that integrated marketing communication is seldom incorporated in business marketing communication strategy, despite facilitating customer loyalty. Järvinen and Karjaluoto (2015) agree with Bormane (2019) while associating positive organisational marketing performance with how effectively a business leverage performance measuring systems in specific contexts. While both studies allude to the increasing significance of digital marketing across sectors, Bormane (2019) had more robust evidence on the influence of digital marketing strategies on the buyer buying decision. This is similar to the research by Djakasaputra et al. (2021), which demonstrated the relationships between digital marketing on quality service and sales performance. A thorough analysis by Djakasaputra et al. (2021) revealed that digital marketing significantly influences sales performance through the provision of quality service in a digitalised era, suggesting that SMEs should optimise their technological innovations with available information exhaustively. However, De Pelsmacker, Van Tilburg, and Holthof (2018) contradict the findings presented by Djakasaputra et al. (2021) and Bormane (2019) as they reported that hotel businesses that monitor and track online customer reviews, positive responsiveness to customer reviews, and implementing effective digital marketing plans impact hotel room occupancy directly, while indirectly impacting their overall performance through the mediating effect of online reviews valence and volume. Based on the analysis of De Pelsmacker, Van Tilburg, and Holthof (2018), hotels must have in place proper response strategies that are positive and personalised to respond to customer reviews, thus improving customer loyalty within their target markets. Therefore, one can argue that although positive management responses increase the probability of customers recommending the hotel to other prospective customers, businesses should invest in more IT digital marketing and communication strategies to improve organisational performance and competitiveness.
[bookmark: _Toc113599894]2.6. Summary and Literature Gap
This chapter addressed the impacts of information technology on employee workplace efficiency, overall organisational communication, operational costs, and economic efficiencies. In addition, the section also outlined how organisations leverage information technology-based digital marketing strategies to improve market targeting and penetration. The consistent argument made by the reviewed studies is that organisations leverage innovative IT solutions to improve overall organisational performance, efficiency, productivity, and competitiveness. However, the reviewed studies seem to focus on the advent of the digital age and how businesses adopt information technologies within their business operations to meet customer needs while remaining relevant in the increasingly digitalised era. Therefore, although the reviewed studies acknowledge the impacts of information technology on business operations, there is little recognition of how information technology will impact the future of global business operations. The present study will fill this research gap by exploring how information technology will influence how global business will be conducted in future.


[bookmark: _Toc113599895]Chapter Three: Methodology
[bookmark: _Toc113599896]3.1. Overview of the Chapter
The aim of this study is to explore the influence information technology will have on global businesses in the future and the overall performance of the global economy. The problem that has been addressed throughout the current dissertation is that although there is evidence of how rapid adoption and integration of information technology solutions such as cloud computing with business functions has an influence on process management, the high employee productivity levels, and increased information-processing rates will affect how global business is conducted in the future. The rationale for this study was informed by a wide array of literature published recently that indicated the need for additional research on information technology's influence on global business in the future. This chapter will feature the methodological approaches and procedures adopted by the researcher to collect relevant information to answer the research problem and attain the aim of the study. 
[bookmark: _Toc113599897]3.2. Research Approach
The researcher based the present study on an inductive research approach. This approach allows the researcher to observe a particular problem with the aim of developing and testing various theories about it. Thomas (2003) describes the inductive research approach as an effective technique for explaining patterns and trends that influence the phenomena under investigation. Inductive research often recognises patterns and themes during data analysis aimed at creating more applicable and accurate theories in a more comprehensive and flexible approach. 
[bookmark: _Toc113599898]3.3. Research Philosophy
An interpretive research philosophy was adopted for the current study. The interpretive paradigm places emphasis on individual understanding and interpretation of their surroundings, alluding that reality is socially constructed (Phothongsunan, 2010). O’Donoghue (2018) suggests the ontological assumption made by researchers adopting the interpretivist philosophy is that different realities are based on different contexts as individuals experience, interpret, and perceive situations differently. 
[bookmark: _Toc113599899]3.4. Research Design
The study adopted an exploratory research design to explain the various features of the present study. The exploratory research design was selected due to its ability to examine the relationship between information technologies, global business, organisational innovation, organisational productivity, and overall organisational performance. Creswell and Cresswell (2003) note exploratory research design is significant when addressing an issue that has not been explored in-depth and getting better familiarised with the prevailing phenomenon. Therefore, although earlier researchers have identified information technology effective in influencing organisational performance and productivity, the current study pointed out the main effects and issues relating to the transformation of global business in the future. Aligned with the degree program, the exploratory research design helped the researcher to investigate a problem that has not been defined clearly in the current global business environment and generate conclusions contributing to the scholarship and professional practice. 
[bookmark: _Toc113599900]3.5. Research Methodology
The current study is analytical in nature and involves the collection and in-depth analysis of information to detect patterns and make conclusions based on the interpreted data. Hence, the study is based on the qualitative research method. As suggested by Williams (2007), qualitative methodology aid researchers in generating truths in real-world scenarios and extrapolated to similar settings. Despite being labour and time-intensive, Williams (2007) justified the adoption of qualitative methodology as researchers can develop specific inferences and effective elimination potential biases found within the literature.
[bookmark: _Toc113599901]3.6. Data Collection Procedure
Data for the current study was collected through a desk-based approach, also known as secondary research, in a peer-reviewed journal addressing the current research topic and problem. Secondary data was considered appropriate for this research due to its ability for allowing the researcher and intended audience to assess the research problem from the point of view of other researchers while comparing their study findings and outcomes to make an informed conclusion on the influence of information technology on how global business will be conducted in the future. This is supported by Manu and Akotia (2021) who alludes that secondary data eases the researcher's process of developing new information by evaluating already published literature and making inferences that can be applied to the problem being investigated. 
[bookmark: _Toc113599902]3.6.1. Search strategy
An in-depth literature search was executed by the researcher on credible electronic databases namely: Scopus, ScienceDirect, ProQuest, and JSTOR. The search process was broadened by these databases, thus ensuring the researcher only collected appropriate sources to develop credible study findings. In addition, the research process was also conducted on various search engines such as Google Scholar, Microsoft Academic, and Semantic Scholar to further identify grey literature providing appropriate study findings linked to the current research problem. The central areas of focus during the literature search process included the current technological advancements in global business, the use of technological innovations by businesses to increase market base, economic and global trade transformations induced by information technology, and the overall influence of information technology on global economy performance in the future. The research topic, question, and objectives were used by the researcher to generate the following search terms and phrases used to search for relevant sources from the electronic databases and search engines: Information technology, business innovation, global business, economic performance, organisational performance, e-commerce, e-ventures, globalisation, computerisation, communication, marketing strategies, trade transformation, workplace efficiency, and financial markets. Further, Boolean operators “AND” and “OR” were utilised by the researcher to combine the search terms to further narrow down the search strategy outcomes. Scells, Zuccon, and Koopman (2019) suggest the use of Boolean operators during the literature search process increases the specificity of the results, producing desirable outcomes. The search process was focused on the articles’ titles, keywords, and abstracts containing at least one of the search terms. The selection and analysis of the articles collected from the literature search process are further detailed in the succeeding search section. 
[bookmark: _Toc113599903]3.6.2. Article selection process
The literature search process produced 291 articles containing one or more of the search terms in the title, abstract, and keywords. The initial step of the article selection process involved the researcher assessing the studies for duplication and ineligibility before the screening process. 120 articles were eliminated; 70 were due to duplication, and the automation tool marked 50 articles as ineligible for inclusion. The remaining 171 articles have their titles and abstracts screened by the researcher, resulting in the elimination of 83 articles. The remaining 88 studies were then assessed for relevance in relation to the present research topic and problem under investigation, which saw a further 76 articles excluded after content assessment. The resulting 12 articles were considered appropriate for inclusion in the review. The PRISMA flow chart below (see figure 2) summarises the article selection process. 
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Figure 2: Article Selection Process (Source: Page et al., 2020)
[bookmark: _Toc113599904]3.6.3. Inclusion and exclusion criteria
The researcher selected relevant articles based on inclusion and exclusion criteria developed to ascertain the comprehensibility and relevance of the collected articles from the electronic databases and search engines. The main justification for article inclusion in the review had to address information technology, different business innovations, and the influence of information technology on globalisation. The researcher prioritised primary qualitative studies during the literature search process. Nevertheless, the researcher had to also include primary quantitative studies in the review due to the limited number of qualitative studies addressing how information technology will influence the future of global business operations. Despite the researcher’s priority being peer-reviewed studies, articles addressing the current research problem and meeting the inclusion criteria were considered for inclusion. Journals published within the last five years (between 2017 and 2022) were considered relevant for inclusion as they provide recent and up-to-date literature addressing the impacts of information technology on the future of global business. In addition, the rationale for the inclusion of recent sources is that they would provide relevant solutions for current problems facing organisations in integrating information technology within their business functions. Also, the studies should be full text based to be considered for inclusion. Lastly, the researcher considered studies published in English only for inclusion with the aim of reducing time, resources, and error limitations associated with the process of translating foreign languages into English. 
The exclusion criteria guiding the researcher excluded commentaries, dissertations, personal opinion pieces, systematic reviews, meta-analyses, literature reviews, and editorials from the article selection process even if they addressed the research topic and problem. Studies that did not address the influence of information technology on the future of global operations, economic performance, organisational performance, and business innovation were also eliminated from the process. Articles published prior to 2017, in foreign languages, abstract-only, and limited-text were excluded from the study. 
[bookmark: _Toc113599905]3.7. Data Analysis
The researcher employed a thematic analysis for assessing the relevance and appropriateness of the identified sources in relation to the present research problem. According to Clarke and Braun (2013), thematic analysis allows researchers to conduct an in-depth analysis of qualitative data by identifying, analysing, and reporting repeated themes and patterns in the literature. The researcher employed steps proposed by Nowell et al. (2017): getting familiarised with the collected data, initial code generation, probing for recurrent themes, definition and renaming new themes, and finally report compilation. Alhojailan (2012) agrees, alluding to the flexibility of thematic analysis in allowing the researcher to identify themes and concepts answer research questions effectively, and attain the research objectives. The appropriateness and effectiveness of the methodological approaches used, that is, the sampling, data collection, and analysis processes used in the collected articles were evaluated by the researcher to derive relevant information from the studies. 
[bookmark: _Toc113599906]3.8. Research Reliability, Validity, and Generalisability
According to Roberts and Priest (2006), research reliability is the extent to which researchers can arrive at similar answers while using similar research instruments repeatedly. Roberts and Priest (2006) have linked reliability issues with research subjectivity, especially when the research is based on a single source of information. Nevertheless, the present reliability of the current research was guaranteed by the review of findings from 12 articles. On the other hand, research validity is the extent to which researchers adhere to scientific research requirements when generating research findings (Roberts and Priest, 2006). The researcher ensured the validity of the research by adopting an appropriate methodological approach based on the time scale of the study and selected the most suitable studies for findings in the review. The researcher focused on the analysis and comprehension of the influence of information technology on the future of global business operations over the collection of representative data, thus ensuring the current findings can be applied across varied situations as alluded to by Rodriguez (1999). 
[bookmark: _Toc113599907]3.9. Assumptions and Limitations
The researcher’s credibility is based on the presentation of actual study findings as collected from the participants of the study when compiling the final report (Noble and Smith, 2015). In the current study, the researcher guaranteed the credibility of the study by linking the collected study findings from the 12 identified articles from the search strategy to the current business-world reality that guarantees the originality and factuality of the findings presented in the final report. The use of secondary data by the researcher presented publication risk bias to the study due to the consideration of presented findings as more significant over other findings considered less significant despite presenting stronger evidence for the research problem. The major assumption made by the present researcher was that the development of information technology is evident in today’s world across organisations, researchers assessing the impacts of information technology on how global business will be conducted in the future would have similar arguments and solutions to the present research problem. This issue would have introduced the publication risk bias within the study, thus skewing the validity of the final findings. This assumption promoted the researcher to only provide and report on factual and accurate data collected from each of the 12 articles identified by the article selection process while ignoring current information linked to the research problem under investigation but lacking documentation within the studies.
[bookmark: _Toc113599908]3.10. Ethical Considerations
Since the present study is desk-based, the researcher was not required to seek ethical approval to conduct the study. Nevertheless, it is expected that the researcher should present clear, concise, and factual data to guarantee the intended audience understands the research problem and provide relevant research question answers. Data misinterpretation and falsification was the main issue faced by the researcher in conducting the secondary research, avoiding these issues by conducting a thorough evaluation of the identified articles based on the inclusion and exclusion criteria developed in earlier sections. Komić, Marušić, and Marušić (2015) noted researcher integrity as a point of concern during the research process. The researcher's integrity was promoted by the equal assessment, data analysis, and evaluation of the identified articles, thus guaranteeing the finding's usability and validity in the current study and future researchers citing the current study. 

[bookmark: _Toc113599909]Chapter Four: Findings
The current chapter presents the findings of the study collected from the 12 articles identified through the literature search strategy described in the previous chapter. A thorough analysis of the articles conducted by the researcher identified three major themes from the articles namely: (1) Influence of information technology on business operation and innovation; (2) Effectiveness of information technology in market targeting and penetration; and (3) Role of information technology in global trade transformation and increased economic efficiencies. 
[bookmark: _Toc113599910]4.1. Findings of the Review
[bookmark: _Toc113599911]4.1.1. Influence of information technology on business operation and innovation
Al-Surmi, Cao, and Duan (2020) positively linked alignment of business operations, marketing strategies, and IT with increased organisational performance. The findings by Al-Surmi, Cao, and Duan (2020) are valuable to the current study as they based their study on a covariation approach testing the efficiency of the triadic strategic alignment model to ascertain the influence of IT on marketing and organisational performance. Al-Surmi, Cao, and Duan (2020) randomly selected various organisations within the Ministry of Trade and Industry in Yemen; thus, their findings can be generalised across industries. While Ahi et al. (2022) agrees with Al-Surmi, Cao, and Duan (2020) on the influence of IT on the overall organisational performance, the focus on advanced digital technologies adopted by businesses such as augmented reality, big data analytics, blockchain, and Internet of Things provide an interesting approach to the study. Evidence presented by Pereira et al. (2022) provides deeper insights into the significance of the digital transformation of organisations in global business. The findings by Pereira et al. (2022) indicated that organisational managers failed to understand the digital transformation concept and its application in the business internationalisation process to align with future demands of global trade. Dellermann and Reck's (2017) approach to the topic by focusing on the influence of third-party innovations complementing organisational operations. Dellermann and Reck (2017) allude that future global businesses will shift their digital innovation focus toward ecosystems allowing the incorporation of third-party functionalities. The findings by Duică et al. (2020) relate global business expansion to IT as organisations can conduct business simultaneously across the world. Despite all five studies addressing the influence of IT on business operations and innovations, Dellermann and Reck (2017) and Al-Surmi, Cao, and Duan (2020) adopted semi-structured interviews for data collection, leading to more relevant findings for the current study. Nonetheless, some studies' lack of ethical consideration raised worry concerning their methodological approaches.
[bookmark: _Toc113599912]4.1.2. Effectiveness of information technology in market targeting and penetration
Sanaei and Sobhani (2018) suggested that variations of e-business strategy dimensions are not applied equally by organisational marketing strategies, particularly risk management. The findings of Sanaei and Sobhani (2018) are significant to the current study as they adopted a mixed-methods approach involving a sample size of 310 e-business marketing managers. However, Sanaei and Sobhani (2018) measured the influence of IT governance on various marketing strategies, and they did not specify the most effective marketing strategy to adopt for future global business. Nadzira, Setiyawan, and Wiyarni (2020) agree with Sanaei and Sobhani (2018) that technological advancements eased the shopping process for customers during the COVID-19 pandemic by increasing online shopping enthusiasm. Nadzira, Setiyawan, and Wiyarni (2020) conducted qualitative research, with their study outcomes supporting their argument that technological advancement in social media marketing is positively linked with positive customer response, increased resellers, and sales volume. The analysis of variance conducted by Ližbetinová et al. (2019) indicated that businesses achieve sustainable growth by adopting marketing strategies with the current trends. While Ližbetinová et al. (2019) agree with Nadzira, Setiyawan, and Wiyarni (2020) on the role of IT marketing tools on business expansion, their study findings are more focused on small and medium-sized enterprises and cannot be generalised to large corporations seeking to adapt to future market needs. Unlike Sanaei and Sobhani (2018), Nadzira, Setiyawan, and Wiyarni (2020), and Ližbetinová et al. (2019), Brenner (2018) delved deeper into the role of IT in developing and implementing a transformative sustainable business model during the digital revolution era. Although the methodological approach adopted by Brenner (2018), a systematic review of literature, was inferior compared to the statistical approaches implemented in the other studies, their findings explained how organisations leverage dynamic, transformative abilities to increase value proposition elements like usage-based pricing, co-creation, asset sharing, closed-loop processes, agility, and collaborative business ecosystems. Generally, the reported findings show the significance of technological innovations in implementing transformative sustainable business models.
[bookmark: _Toc113599913]4.1.3. Role of information technology in global trade transformation and increased economic efficiencies.
Syntia et al. (2020) associated increased operational efficiency of organisations with technological innovations such as the delivery order (DO) online system. The findings presented by Syntia et al. (2020) are significant to the current study as they conducted structured and semi-structured interviews and focus groups on ascertaining how organisations leverage the DO Online system to improve organisational efficiency and facilitate secure transactions globally. Despite the focus of the study by Syntia et al. (2020) being on the shipping industry, their presented findings can be generalised to other industries involved in international trade activities. Even though Reddy and Bhanu (2019) agree with the study outcomes of Syntia et al. (2020) on the significance of technological business innovations on efficiency, outsourcing business functions presents a new perspective on how technological advancements facilitate global trade transformations. The evidence presented by Reddy and Bhanu (2019) offers more insights into the recruitment process outsourcing (RPO) by organisations within the IT industry. Further, the findings by Reddy and Bhanu (2019) alluded that technological advancements enhance economic conditions that foster the growth of multinational organisations through increased demand for talent facilitated by automated RPO industries. Nonetheless, despite both these studies addressing the influence of technological advancements on business operations using innovative systems, Syntia et al. (2020) adopted more suitable in-depth structured and semi-structured interviews for data collection, leading to more applicable findings to the current study. In line with the studies by Syntia et al. (2020) and Reddy and Bhanu (2019), Widajanti and Ratnawati (2020) reported that the incorporation of IT infrastructures such as e-dapem and smart cards increase organisational performance, thus achieving the organisational objectives.

[bookmark: _Toc113599914]Chapter Five: Discussions
The main aim of this study is to explore the influence information technology will have on global business in the future and the overall performance of the global economy. The continuous technological advancements experienced currently in the digital age necessitate businesses to adapt their operations and leverage the benefits accrued from improved organisational performance and increased market penetration. The study also acknowledges that the integration of information technology in business operations increases employee productivity levels and information-processing rates in organisations and influences how businesses conduct their operations in the future. The researcher approached these issues through Davis’s (1985) technology acceptance model (TAM) framework, which addresses how businesses accept and adopt technological innovations to increase their productivity and overall performance, which in turn influences the overall performance of the global economy. This chapter presents the researcher’s interpretation of the secondary research findings concerning the literature reviewed in chapter two of the current study. The research questions will guide the discussion, demonstrating how the objectives were achieved.
[bookmark: _Toc113599915]5.1. RQ1: What Influence Does Information Technology Has on Business Innovation and Operation Practices?
This study contributes to existing knowledge on the influence of technological innovations on the future of global business operations. The increasing technological advancements such as artificial intelligence and mechanisation incorporation in different industries increase the overall organisational productivity. Additionally, information technology has influenced how organisations communicate internally, with stakeholders, and other businesses globally. Further, digital marketing strategies increase the ability of organisations to reach their target markets and successfully enter new markets. This study showed the relevance of Davis’s (1985) technology acceptance model (TAM) framework in demonstrating how the future of global businesses will be influenced by organisations accepting and implementing technological changes within their operations. Based on the researcher’s understanding of the TAM framework and the significance of integration of technological solutions in international business operations as addressed by the study participants in Pereira et al. (2022), Ahi et al. (2022), and) studies. As mentioned in the literature review, information technology has been associated with increased organisational performance, employee output, and productivity, suggesting that adopting innovative business solutions helps achieve cost efficiency. Pereira et al. (2022) found that digital transformation is essential for organisations penetrating new markets using fewer investments while developing a quality relationship with their target customers. Surprisingly, the over-automation risk was found to impact business operations by Pereira et al. (2022), alluding that managers often misunderstand the digital transformation concept while internalising business operations. These results match those observed in earlier studies by Sulistyowati, Natawidjaja, and Rahmat (2015) and Azimina (2017), who agreed incorporation of information technology had increased the efficiency of information flow through electronic media to the general population. This review contributed to the current literature by demonstrating how organisations are impacted by digital transformation internalisation. However, limited study responses explored how organisational managers understand digital transformation, as previously demonstrated by Asif and Nisar (2016). Nevertheless, the study revealed the right approach to business internalisation to benefit from information technology advancement.
The study aimed to explore how technological advancements impact activities associated with international business in information systems, general management, and operations research. The findings by Ahi et al. (2022) reveal that advanced technologies require employees to have advanced skills that are significant to business digitalisation and can be shared across the organisation through socialised communities among the employees. Another critical finding of Ahi et al. (2022) is that organisational managers with experience and familiarity with analytics techniques and skills in the significant data era drastically improve organisational performance. The current study's findings are consistent with those of Bansal (2014), who found that human resources departments incorporating the HRIS systems enhance organisational planning activities by matching employees with the right skills and competencies for specific tasks. Nevertheless, the findings by Ahi et al. (2022) do not support the previous research by Ibrahim and Muhammad (2013), who alludes that the performance of commercial banks is dependent on technological advancements remaining undisrupted by externalities. This somewhat contradictory result may be due to increased instances of electronic fraud experienced within the e-banking sector, with Ibrahim and Muhammad (2013) alluding that the return on equity reduced by fraudulent activities hampers the overall performance of the banking sector. These findings cannot be extrapolated to all sectors participating in the global economy as increased investment in security measures reduces the instances of fraudulent activities. It is possible, therefore, that global business performance in the future will continue growing with increased application of technological innovations to support business operations. This finding has important implications for businesses seeking to expand globally by presenting them with possible challenges to expect. Further research should investigate the efficient use of ICT solutions by organisations such as mobile banking, Points of Sales (POS), and electronic payment debits.
Prior studies have alluded to the challenges, and changes governing the current business environment, such as the internet allowing businesses to conduct their operations worldwide with little experience with e-skills. In the current study, Duică et al. (2020) reported that small enterprises in developing countries are presented with opportunities to realise their economic potential through technological advancements as e-sales have been identified to form a significant part of organisations' overall profits. Regarding the influence of information technology on business operations, this study found that e-development solutions help organisations achieve innovativeness, improve customer relationships, and increase organisational productivity and efficiency. In accordance with the present results, previous studies (Ritz, Wolf, and McQuitty, 2019; Taiminen and Karjaluoto, 2015; Saura, Palos-Sanchez, and Rodríguez Herráez, 2020) have demonstrated that businesses create digital ecosystems through digital marketing strategies, innovative business models, and online advertising campaigns to enhance their business operations. Saura, Palos-Sanchez, and Rodríguez Herráez (2020) speculated that despite innovative business models' success in supporting organisations' social responsibility, they do not address how businesses promote sustainability through digital advertising campaigns on the various social media platforms. It can therefore be assumed that employees with the right e-skills help organisations achieve sustainable performance through better teamwork, improved learning and development, greater collaboration, connectivity and interaction, and improved business processes. These findings may help us to understand how information technology will influence global business operations in the future. The study was successful as it was able to identify the association between e-activities and e-skills based on the principle of employees possessing e-skills will help the organisation attain sustainable performance in various e-activities such as e-commerce, e-banking, e-communication, e-development, and e-recruitment. In future studies, it might be possible for the researchers to integrate the strength of the association between e-activities and e-skills into other non-EU business sectors.
Very little was found in the literature on the influence of third-party innovation on the overall business operations in terms of the success or failure of the organisation in the industry. Furthermore, pervasive digital technology innovation changes are felt across various sectors and industries. The qualitative study conducted by Dellermann and Reck (2017) found complex effects of interactions between third-party innovations with organisational performance based on the hazardous environment perceptions held by organisations on the adoption of innovative ecosystems to boost overall organisational performance. It is interesting to note that in both Dellermann and Reck (2017) and Duică et al. (2020) studies, business models have been evidenced to focus more on the adoption of sustainable strategies within marketing strategies and corporate social identity facilitated by technological tools at the disposal of the organisation. This finding was unexpected and suggests that organisations leverage the internet as a sustainable growth business tool, adapting their business models to operate 24/7 thus evolving the global market scene. This finding corroborates the ideas of Ritz, Wolf, and McQuitty (2019), who suggested that lack of product availability, product quality, and perceived economic benefit from organisations performing digital marketing activities provides organisations with opportunities for responding to client needs from the business. In contrast to earlier findings presented by Saura, Palos-Sanchez, and Rodriguez Herraez (2020), however, no evidence of the influence of standardised interfaces by third-party innovators on the technological risks faced by organisations rather it is dependent on environmental factors. It seems possible that these results are due to the degree of representation, coverage, and quality of indicators on the realisation of specific outcomes. 
In reviewing the literature, evidence on business comprehension of the significance of alignment of business process with information technology increases the organisation's overall performance. For instance, the results of the study by Al-Surmi, Cao, and Duan (2020) indicated that organisational alignment with information technology is not dependent on a single factor but rather on multiple factors as the more alignment of business processes with IT, the more optimised the overall organisational operations are. As a result, Al-Surmi, Cao, and Duan (2020) expect that organisational comprehension of the triadic strategic alignment improves the formulation of marketing and IT strategies to support the strategic organisational orientation. Contrary to expectations, the study by Al-Surmi, Cao, and Duan (2020) did not find a significant association between comprehensive IT marketing strategies focused on customers and competitors equally linked with improved organisational performance. This finding supports previous Luftman, Lyytinen, and Zvi (2017) research into the challenges presented by incorporating capability-based communication processes to improve organisational communication and performance. This also accords with the earlier findings of Mao et al. (2016), which showed that IT resources positively influence the organisational competitive advantage in the market by supporting their knowledge management capabilities (KMC). A possible explanation for these findings may be the adoption of the social and technical-managerial approaches used by organisations for enhancing knowledge management within the organisation, thus aligning organisational goals to leverage the various forms of IT resources available to the organisation. However, with a small sample population, caution must be applied, as the study Al-Surmi, Cao, and Duan's (2020) findings might not be generalisable across different industries. It is possible that businesses focus on fixed business strategic orientations as analysers, defenders, or prospectors, while dynamically changing the orientation depending on the business context. An implication of this is the possibility that future strategic alignment studies need to refine how strategic business alignment is theorised.
[bookmark: _Toc113599916]5.2. RQ2: How Do Businesses Leverage Information Technology to Increase Their Market Base Coverage?
This study identified various e-marketing strategies businesses employ to properly manage their risks while conducting market targeting and penetration activities. In the study by Sanaei and Sobhani (2018), it was suggested that different elements of e-business strategies are not equally appropriate for adoption as marketing strategies, particularly risk management. Unsurprisingly, Sanaei and Sobhani (2018) reported a positive association between IT governance with price differentiation and leadership strategies while penetrating new markets. There are similarities between the beneficial attributes of information technology to businesses adopting online platforms for their marketing activities and those described by Taiminen and Karjaluoto (2015). Many organisations fail to achieve their full potential by failing to adapt their operations to digital communication trends, thus missing a chance to communicate their products and services to a particular niche (Taiminen and Karjaluoto, 2015). The findings by Sanaei and Sobhani (2018) provide managers responsible for the management of e-business marketing networks with direction for effectively creating and deploying a marketing strategy, contradicting with an earlier study by Järvinen and Karjaluoto (2015) that varied strategic differentiation, price leadership, and the strategic typological focus required organisations to implement different forms of e-business marketing strategies in relation to IT governance, risk management, and compliance. This discrepancy could be attributed to the assistance of the compliance dimension in creating a focused strategy, while high-level risk management efforts hinder the successful implementation of an e-business structure. These data must be interpreted cautiously because they were descriptive, thus limiting an accurate assessment of the causal effect between marketing strategies and e-business factors. It is probable, therefore, that future businesses will incorporate their marketing strategies with augmented reality to appeal to a particular market segment. These findings may help to understand why organisational managers are expected to be cognisant of e-business factors based on different marketing strategies.
One of the main concerns highlighted by this study is the failure of organisations to adopt consistent strategies in the e-business environment, such as problem, strategy formulation, and execution is a significant challenge facing organisations in the digital era. This issue was mainly addressed by the mixed-method research conducted by Sanaei and Sobhani (2018). They alluded that high-risk management helps organisations to implement new and untested pricing and marketing strategies as the influence of IT governance is enhanced by proper risk management and compliance with strategies. On this basis, the current study suggests having varied marketing strategies as e-business structures have various dimensions that may be positive with a particular strategy while producing adverse effects on another. While numerous studies addressed the impacts of information technology on organisational communication strategies, the arguments by Nadzira, Setiyawan, and Wiyarni (2020) are more significant to the present discussion as they discussed the incorporation of social media platforms within business operations. The recommendation by Nadzira, Setiyawan, and Wiyarni (2020) on incorporating the business aspect of social media platforms with an organisation’s activities increases the rate of market penetration by these organisations is consistent with the previous research by Hoberg, Wollersheim, and Krcmar (2012), which addressed the benefits accrued by businesses using cloud computing. There is sufficient evidence from secondary research supporting the implementation of online marketing strategies to increase sales volume, positive customer response, and increased resale numbers. 
Substantial evidence supports SMEs' use of technological innovations as future marketing communication tools. The results of the study by Ližbetinová et al. (2019) indicated the significance of customer relationship management (CRM) integration with marketing communication strategies in Slovakian companies. The descriptive analysis conducted by Ližbetinová et al. (2019) indicated that technological advancements had availed modern marketing communication tools through wireless mobile technology services such as Multimedia Messaging Service (MMS), Short Message Service (SMS), or the Wireless Application Protocol (WAP). The findings observed in this study mirror those of earlier researchers that have examined the leverage accrued to businesses adopting technological innovation options for their marketing strategies (Bormane, 2019; Djakasaputra et al., 2021). Djakasaputra et al. (2021) reported on the significant influence of information technology on the quality services and sales performance of organisations, particularly in this digital era. Even though effective communication strategies have been proven to facilitate customer loyalty, Bormane (2019) contradicted the findings of Ližbetinová et al. (2019) by reporting that many organisations seldom include marketing communication within their e-business marketing strategies. The utilisation of internet marketing tools can explain these differences by the organisation to reach their target markets with their products, thus influencing their performance positively. Therefore, it can be assumed that if appropriately managed, SMEs can increase their market share effectively by taking advantage of social media platforms attributed to their practical and cheap promotion option. These results support the argument that the internet plays a crucial role in the business environment, changing the traditional marketing concept. Nevertheless, the review presents several questions unanswered at present. How can SMEs with restricted finances participate in digital marketing activities?
The study sought to establish the different innovative business options used to increase organisational performance, thus indicating how business in the future will be conducted. For instance, Nadzira, Setiyawan, and Wiyarni (2020) reviewed how MSMEs shifted their marketing strategies to social media platforms such as WhatsApp and Instagram during the COVID-19 pandemic and how targeted online advertisements influenced the buying intention of customers. The most exciting finding from the study by Nadzira, Setiyawan, and Wiyarni (2020) decreased online sales by businesses attributed to increased online fraud activities during the pandemic, rendering it challenging for businesses to increase customer trust, especially from a new target market. Nevertheless, the results of this study alluded to the positive impacts of online reviews and product descriptions on the social media accounts of businesses on the overall organisational performance. Based on the researcher's understanding of these arguments, future businesses must pay close attention to their social media pages to respond to customer complaints and comments as the reach of the websites is global; thus, it can make or break the business. This finding agrees with Zandi et al. (2021), who reported on the positive influence of the ESM system in communicating with the target market, ultimately influencing the overall organisational efficiency, performance, productivity, and agility. Further, Nadzira, Setiyawan, and Wiyarni (2020) corroborate Upreti's (2022) finding alluding to innovative employee management systems that effectively plan human resources activities, thus achieving efficiency within the organisation. These factors may explain the positive correlation between increased organisational performance and intensive digital transformation efforts. These findings can be replicated in different industries as employee management systems are applicable across all organisations. This finding has important implications for developing economies achieving their full potential by leveraging innovative business solutions to maximise organisational output.
In reviewing the literature, evidence on applying dynamic, transformative capabilities of information technology in generating business value propositions based on shared-value logic and reconstructionist logic is in line with the TAM theory. The study by Brenner (2018) on the conceptualisation of sustainable, transformative business models suggested that organisations are expected to implement specific capabilities that support innovation and successfully influence organisational performance. An unexpected outcome from the study by Brenner (2018) was the failure of organisations to cope with the transformative capabilities of information technology on the argument of constant new technological innovations for conducting business operations. It is difficult to explain this result, but it might be related to the inability of organisations to sustain value creation in digitalised business environments through core competencies exploitation, strategic network formation, and value-chain configuration. Instead, Brenner (2018) pointed to circular-economic, shared-value, and reconstructionist innovations for creating organisational value. Although these results differ from earlier published studies (Mgunda, 2019; Andreev et al., 2019; Berisha-Shaqiri, 2014), they are consistent with those of Ritz, Wolf, and McQuitty (2019), Saura, Palos-Sanchez, and Rodríguez Herráez (2020), and Bormane (2019) who alluded to the negative influence of social media on customer purchase intentions despite websites, branded mobile applications, and email marketing positively influencing the purchase decisions for clients. This inconsistency may be due to the inability of organisations to implement new business innovations despite acknowledging the opportunities available for them to capitalise on by reconfiguring their organisational strategies and structures. Hence, it could conceivably be hypothesised that organisations can utilise their dynamic technological capabilities to exploit the benefits of digitisation by understanding their current business models and ascertaining the potential drivers for future digital value in the future. The results of this study fail to explain the relationship between business model innovation and external market dynamics' influence on how organisations conduct their business. Hence further work is required to establish this.
[bookmark: _Toc113599917]5.3. RQ3: What is the Influence of Information Technology on Trade Transformations and Economic Efficiencies in Global Business Operations?
This study suggests the need for digital organisational transformation due to its influence on trade composition by fostering trade in time-sensitive products, maximising the services components, changing comparative advantage patterns, and influencing the length and complexities of global value chains. The findings presented in the previous chapter recommended incorporating information technology in business operations to improve operational efficiency, outsourcing business processes, and optimising the information technology infrastructure in organisations. The secondary research's results significantly contribute to innovative business operations in organisations as they address some of the main issues affecting digital organisational transformation to influence economic efficiencies and trade transformations. Based on the researcher's understanding of the study by Syntia et al. (2020), Reddy and Bhanu (2019), and Widajanti and Ratnawati (2020), this study suggests the need for organisations to invest in IT professionals and consultants to help them automate and optimise their business operations. This aligns with the previous research by Asif and Nisar (2016), Azimina (2017), and Pang, Lee, and DeLone (2014), which found that business IT innovations are positively associated with increased organisational performance and value creation based on the public-value management theory. By addressing the significance of adopting e-recruitment systems by organisations, cost efficiency is achieved as economies of scale, expertise, experience, and outsourcing of employees aid organisations in hiring suitable candidates, as in the case of Reddy and Bhanu (2019). This builds upon the previous findings by Sulistyowati, Natawidjaja, and Rahmat (2015), showing that tender advertisements made using e-procurement systems are unlimited, thus disseminating data through electronic media to the target market effectively. Therefore, it can be concluded that the fight for top talent in the current business landscape requires organisations to use RPO services to facilitate the organisation to focus on their primary business.
As mentioned in the literature review, compatibility, perceived usefulness, and ease of use of innovative IT solutions relative to the task at hand have been considered essential predictors of organisational adoption of information technology systems. The study by Syntia et al. (2020) found that online delivery order systems facilitate the handling of delivery documents in organisations dealing with importation activities by speeding up the processing and dispensation of goods. Additionally, Syntia et al. (2020) pointed to increased organisational efficiency by processing imports using the delivery order information, thus improving the business’s performance. This finding was expected and suggested that future organisations should invest in such systems that increase organisational productivity and efficiency in dispensing their products or services to their target markets. It is encouraging to compare these findings with those of Durneac (2012), who reported that the internet during the digital era has a tremendous influence on how businesses have been conducting their global operations through websites, intranets, and extranets in terms of communication internally and externally to the organisation. Nevertheless, the present study findings from Syntia et al. (2020) cannot be generalised across all sectors as the study focused on shipping companies utilising technological business innovations to improve organisational performance and induce positive trade transformations. It can thus be suggested that shipping companies implementing the DO Online system benefit from reduced accumulation costs at the warehouses and ports, ultimately saving on organisational mobility operational costs. The combination of these findings supports the TAM theoretical framework guiding this research that organisations should evaluate the benefits of information technology business innovations and their perceived usefulness before implementation.
The understanding of the findings by Reddy and Bhanu (2019) and Syntia et al. (2020) by the researcher is that the success of trade transformations and economic efficiencies relies on how fast and effective organisations refine their business core functions to get maximum organisational performance. This is in line with the previous research outcomes by Khan and Sarfraz (2019) that green IT relational and structural capital influence employee performance and organisational competitiveness in the market. The present research also seems to support the argument Chen and Kamal (2016) presented that multinational organisations adopt ICT solutions to facilitate real-time cross-border communication in organisations in the future, thus reducing operational and coordination costs involved in the traditional organisational communication process. Nevertheless, it is necessary to examine how large multinationals' organisational decisions influence foreign countries' policies and decisions. One of the interesting findings presented in this research by Reddy and Bhanu (2019) is that technological advancements in the global business environment drive up business for organisations, especially when incorporated within the business core functions effectively (Reddy and Bhanu, 2019; Syntia et al., 2020; Widajanti and Ratnawati, 2020). This is consistent with the previous research by Djakasaputra et al. (2021) and Bormane (2019), which reported that online reviews act as practical digital marketing tools for organisations to influence their sales performance with technological innovations. The current review offered an excellent input to the current literature by demonstrating the importance of organisations optimising their core business functions in line with the appropriate technological innovation to realise positive performance in the industry. However, limited findings explored how information technology has changed how online businesses respond to their clients on online platforms (De Pelsmacker, Van Tilburg, and Holthof, 2018). Nevertheless, this study revealed that businesses should seek to increase their online presence as electronic word of mouth (E-WOM) is more trustworthy in terms of positive business reviews.
The current study sought to evaluate how business in the future will be conducted, owing to the increasing technological changes experienced. The study by Widajanti and Ratnawati (2020) argued that IT infrastructure helps organisations to achieve organisational goals and objectives, thus translating to higher organisational performance. Widajanti and Ratnawati (2020) presented the Control Objective for Information and Related Technology (COBIT) as a practical approach that can be used to assess the level of IT governance maturity and effectiveness in organisations. The study findings reported on collaborative and individual IT learning activities in organisations that influence the company's overall performance irrespective of the level of expertise portrayed by the employees. However, the observed impacts of individual IT capabilities have an insignificant effect on the organisational short- and long-term performance. In accordance with the current results presented, earlier studies such as Paloyaara (2017) and Min et al. (2019) have demonstrated that information technology highly influences job fragmentation through the platform economy that speeds up the working environment; thus, the diffusion of information technology in the current business environment will lead to a decrease in standard employment and more people opting to venture into freelancing and dispatch jobs in the future. As Widajanti and Ratnawati (2020) established the association between adequate organisational investment into IT resources and enhanced administration, the improved financial performance of the organisation, enhanced decision-making ability, and improving the operational process, the study by Xiang, Magnini, and Fesenmaier (2015) contradicted this statement alluding that the organisational success and sustainability is reliant on the ability of the organisation for comprehending and capitalising on the dynamic consumer behaviour. These findings cannot be generalised to all businesses as some organisations depend solely on IT infrastructure for their success. For this reason, the present study suggests the need for governments to introduce policies that safeguard businesses from unfair business practices.
As shown by the reviewed studies' findings, an organisation needs to align its business strategies with the technological advancements in the e-business sector to increase its competitive edge. Surprisingly, many businesses fail to implement digital transformation effectively by solely using specific strategies compared to the dynamic e-business environment, posing a challenge to e-business organisations in formulating and implementing business strategies. As Al-Surmi, Cao, and Duan (2020) suggested, organisations should view business alignment with marketing strategies and IT on the organisational performance as complementary conceptual foundations rather than competing approaches. The findings by Al-Surmi, Cao, and Duan (2020), Sanaei and Sobhani (2018), and Widajanti and Ratnawati (2020) align with Ibrahim and Muhammad's (2013) arguments as they demonstrated how innovative business systems help organisations to achieve their full potential by incorporating and leveraging IT infrastructure in their business processes. Further, economies will experience trade transformation with the progression of information technology in the current business environment. In line with the previous observations by Horgan (2014), the current research suggests that enterprise information systems (EIS) provide organisations with the appropriate IT platform to coordinate an integrated business process. Although the current study linked increased optimisation of supply chains to technological advancements, the lack of enough evidence indicating this relationship limits the generalisability of the study findings. The present argument that economic growth is fuelled by the development of information technology and the global economy may be associated with increased investments organisations make in expansion, as suggested by Widajanti and Ratnawati (2020), contradicting the previous research by Granić and Marangunić (2019). They mentioned that organisations should focus on understanding employee behaviour as a predictor for adopting or rejecting technology. Since prior research is yet to cover the implication of incorrect IT resource allocation during the implementation of IT systems, the current research suggests additional research on how organisations' strategies for expansion of their IT infrastructure are in line with their business requirements.



[bookmark: _Toc113599918]Chapter Six: Conclusions, Implications, and Recommendations
[bookmark: _Toc113599919]6.1. Conclusions
The main purpose of this research was to explore the influence information technology will have on global business in the future and the overall performance of the global economy. Specifically, the study intended to examine (1) the influence of information technology on business innovation and operation practices; (2) how businesses leverage information technology to increase their market base share; and (3) the influence information technology has on trade transformation and economic efficiencies in global business operations. The review resulted in the identification of three themes related to the research objectives; (1) Influence of information technology on business operation and innovation; (2) Effectiveness of information technology in market targeting and penetration; and (3) Role of information technology in global trade transformation and increased economic efficiencies. Overall, the study findings presented in the present review provided thorough answers to the guiding research questions. 
[bookmark: _Toc113599920]6.2. Theoretical Contributions
A significant feature of the current research is its cross-disciplinary nature by demonstrating how the strategic conceptualisation of one field of study can be applied in other areas. It also presents the intertwining interests in the management area. The constant evolution of the global market driven by the high rate of technological advancements necessitates the adoption of a more comprehensive approach to organisations. The current research contributes to the investigation of global trade transformation induced by business digitisation processes through alignment of the business with marketing strategies and IT infrastructure. 
The first research objective was addressed by the first theme of the study, demonstrating how technological advancements improve business innovation and operational practices in accounting and recruitment processes. The review revealed how organisations leverage the influence IT infrastructure has on the overall organisational performance by focusing on advanced digital technologies adopted by businesses such as augmented reality, big data analytics, blockchain, and the Internet of Things. Additionally, the findings suggested that future global businesses will shift their digital innovation focus toward ecosystems and incorporating third-party functionalities within their systems to further refine their business processes such as in the supply chain. The overall organisational productivity and performance are influenced by increased technological advancements such as artificial intelligence and mechanisation incorporation in different industries. Appropriate incorporation of Davis’s (1985) technology acceptance model (TAM) framework is dictated by the level of organisational acceptance and implementation of the proposed technological changes within their operations. Nonetheless, advanced technologies require employees to have advanced skills that are significant to business digitalisation and can be shared across the organisation through socialised communities among the employees, thus increasing the organisational e-skills level that ultimately impacts the overall performance of the organisation. The review concludes that global business performance in the future will continue growing with increased application of technological innovations to support business operations.
The second research objective was fulfilled by the second theme discussed on the influence of digital marketing strategies in organisational expansion into global markets. The findings pointed to risk management challenges that face organisations when implementing new innovative business solutions in the dynamic digital environment. Effective IT governance has been fronted when combined with price differentiation and leadership strategies when entering new markets. The study findings revealed many organisations fail to achieve their full potential by failing to adapt their operations to digital communication trends, thus missing a chance to communicate their products and services to a particular niche. In addition, strategic differentiation, price leadership, and the strategic typological focus have been showed to force organisations to implement different forms of e-business marketing strategies in relation to IT governance, risk management, and compliance. Failure of organisations to adopt consistent strategies in the e-business environment, such as problem, strategy formulation, and execution has been identified as a significant challenge facing organisations seeking to expand in the future. Technological advancements in modern marketing communication tools through wireless mobile technology services such as Multimedia Messaging Service (MMS), Short Message Service (SMS), or the Wireless Application Protocol (WAP) have been evidenced to transform how organisations engage in trade activities. 
The third theme is related to the third research objective. Generally, the findings presented by the reviewed studies in the third theme identified the role of information technology in transforming trade activities and, thus, increasing the overall economic efficiencies. The findings presented showed evidence of how the DO Online system improves organisational efficiency, facilitating secure transactions globally. The study revealed the significance of technological business innovations on efficiency, outsourcing business functions presents a new perspective on how technological advancements facilitate global trade transformations. The internet during the digital era has been revealed by the findings presented to have a tremendous influence on how businesses have been conducting their global operations through websites, intranets, and extranets in terms of communication internally and externally to the organisation. Generally, all the study’s findings presented by the reviewed studies alluded to ICT solutions facilitating real-time cross-border communication in organisations in the future, thus reducing operational and coordination costs involved in the traditional organisational communication process. The influence of information technology on job fragmentation in the current business environment has been shown to decrease standard employment as more people opt to venture into freelancing and dispatch jobs in the future. After an in-depth critical analysis, the present study related enhanced organisational performance, increased trade transformation, and improved economic efficiencies to effective implementation of IT infrastructures in organisations. 
[bookmark: _Toc113599921]6.3. Recommendation for Managerial Practice 
The presented study findings are applicable to the current professional practice of IT managers and organisational expansion efforts as they add to the organisational comprehension of the significance of the incorporation of information technology in the overall business operations. Based on the technology acceptance model (TAM) theoretical framework, organisations can implement solutions guided by the transformationalist view of globalisation, suggesting that the world is interconnected via information technology, impacting the socio-economic, cultural, and political spheres. The findings presented in the current study inform organisations on the various practical methodologies for employee user acceptance of technological advancements available for the organisation, enabling the evaluation of new systems by the organisations’ system designers and implementors. The findings suggest that organisations should adopt a more comprehensive approach to achieving the organisational goals of incorporating information technology within their business processes to ensure they remain competitive when targeting new markets while maintaining customer loyalty. The research findings outline that organisational strategic alignment offers businesses a valid approach to improving their overall organisational performance. Organisations seeking to implement specific business strategies with the aim of achieving a competitive advantage over their competition are required to implement the right combination of marketing strategies with IT solutions. The overall findings have implications for organisations as they emphasise business strategy support by assessing the drastic changes witnessed in the dynamic business environment and developing the right IT infrastructure aimed at meeting the business requirements and needs, thus aligning the organisational strategies.
Furthermore, the findings inform organisations on the different approaches to participating in the ever-expanding global business environment through the implementation of innovative business solutions that will improve organisational performance and enhance trade transformation by increasing the value of the business transactions conducted in real-time. The findings of the current review also inform small and medium business owners on the right marketing strategies to combine with digital transformations to increase their market reach, thus increasing their participation in the global economy. The study findings from this research reveal the significance of organisation management to consider IT infrastructure as a component for organisational competitiveness in the global market by swaying customer purchase intentions through social media platforms. These findings have educational implications. The current study contributed to the wide range of studies addressing the influence of information technology on how businesses conduct their operations. Nevertheless, the present review provides future scholars and researchers in this field of study with deeper insights into how the future of global business will be influenced by information technology. 
[bookmark: _Toc113599922]6.4. Strengths, Limitations, and Future Recommendation
The main strength of the current study was that it was based on critically appraised studies based on varied business contexts but addressed the influence of information technology on the execution of global business in the future, thus developing more robust insights into the research problem addressed by this study. Additionally, the present study addressed the impacts of information technology on trade transformations and economic efficiencies, leading to findings applicable to both SMEs and multinational corporations seeking to increase their organisational performance. Finally, the evidence presented by the review was collected from studies based on varied methodological approaches and business contexts, thus enhancing the generalisability of the study findings across organisations in different sectors and industries. 
Nevertheless, despite the above strengths and contributions of the study findings to education and professional practice, the current study has its limitations, thus prompting caution during the interpretation and application of the present research findings. First, the study review was limited to only 12 articles, which is deemed a small study sample. Further, the limited availability of qualitative studies addressing how the future of global business will be influenced by information technology made it hard for the researcher to conduct a thorough examination of the influence of information technology on organisational business operations. Finally, organisations currently are not fixated on the organisational strategic orientation as prospectors, but as dynamic changes of their business orientation to suit the context. As such, the current research fails to address the impacts of organisational alignment with technological changes experienced in the business environment. 
To alleviate the above-mentioned limitations, the researcher recommends to future researchers incorporate more than 12 studies for review by including more electronic databases and search engines to broaden their search. In addition, the research recommends future researchers focus on business incorporation of social media platforms to increase the rate of market penetration, availing statistical relationship between successful organisation expansion and information technology. Finally, it is recommended to future researchers conduct interviews and surveys involving active participants in the study to increase the credibility of the research findings. 
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