	LCLM4002_BIRM Digital Skills Task 3
Website Evaluation  


	Student Number
	2528358
	Student Name
	Aismena Arlauskaite 

	

	Website Chosen 
	Hollywood bowl

	Insert hyperlink to website
	https://www.hollywoodbowl.co.uk

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	[bookmark: _Int_VnH0IxPy]Answer: The website loads quite quickly, and the homepage appears at once. Images and menus load without any delays, and the pages respond quickly when clicking between them. For example, when opening the bowling or booking pages they load quite quickly without much waiting. In my opinion the website feels easy to use, which is important for customers who just want to quickly check prices or book a game. 


	[bookmark: _Int_ODMhDO3h]Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	[bookmark: _Int_wm3ppvBn][bookmark: _Int_8ICKG5pl][bookmark: _Int_p44I7wxu]Answer: Yes, the website contains a few sub pages such as bowling, arcade games, food, and drink, parties, and special offers. Customers can quickly look though these through the menu at the top of the page which clearly shows the different sections. For example, users can click on the “Bowling” section or use the location finder to choose there nearest centre. Overall, the layout is simple and most people would be able to move around the site easily. 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, customers can easily make a booking through the website. There is a clear “Book Now” button on the homepage which takes users to the booking system. From there you can choose the location, date, time, and number of players. For example, you can select a nearby centre and choose a time slot before confirming the booking online. This makes it convenient for customers who want to organise a bowling visit quickly. 


	[bookmark: _Int_OIEdXz7v]Question 1d - What improvements could be made to the usability of the website?


	[bookmark: _Int_3cmAIRrX]Answer: One improvement could be making some information easier to find, especially prices or current offers, because sometimes you have to click through a few pages. For example, customers might need to start the booking process before seeing the exact price. Adding more quick links on the homepage could help with this. It could also make the booking steps clearer for new customers.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: Hollywood Bowl looks bright and modern with colourful images which match the fun theme of bowling and arcade games. For example, the homepages show pictures of bowling lanes and groups of people playing together. It feels engaging and not boring to look at. On a mobile phone the layout changes slightly so everything fits the screen better. Overall, the website works well on both mobile and computer. 


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: Hollywood Bowl uses lots of colourful images and videos showing bowling lanes, arcade games and people playing together. These visuals help give customers an idea of the experience they might have. Bright colours such as pink and purple make the site feel energetic and entertaining. For example, some videos show people bowling or using the arcade machines, which helps make the activity look fun and social. 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	[bookmark: _Int_FriUzxUa][bookmark: _Int_wBieg8hK][bookmark: _Int_AKZKjNiX]Answer: Hollywood Bowl does not have a live chat tool but they do have a “contact now” section where you can request a free call back. As well as a phone number and email. This is useful because customers can still get help in different ways. For example, someone booking a party can request a call to ask about prices. However a live chat would be quicker for simple questions and improve the customer experience. 


	Question 2d – How effective are the social media links on the website?


	[bookmark: _Int_5if0EgOo]Answer: Hollywood Bowl includes links to social media platforms such as instagram and Facebook. These allow customers to see updates, photos, and promotions from the company. For example, social media posts often show people bowling, special offers, or events happening at different centres. This helps keep customers engaged and encourages them to follow the brand online. 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	[bookmark: _Int_Ht3IRj4P]Answer: The services are made clear through different sections of the website such as bowling, arcade games, food, and drinks. Each section explains what customers can expect and includes images showing the experience. For example, the bowling page explains the activity and allows users to start a booking from that section. This helps potential customers quickly understand what the company offers, 


	Question 3b -  How are customer reviews made available? Are these up to date? 


	[bookmark: _Int_h8ndnw3b][bookmark: _Int_Ba9hUVu9]Answer: Customer reviews are mainly available through links to websites such as google when looking at specific Hollywood Bowl centres. This allows people to read feedback from other customers who have visited before. For example, some reviews mention things like bowling lanes, atmosphere, or staff service. Because recent customers post these reviews, they are fairly up to date and help people decide whether to book. 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	[bookmark: _Int_Wk7FjkuE]Answer: The service is presented as high quality through professional images, descriptions of bowling lanes and extra entertainment like arcade games and food options. The website also promotes group activities and parties which makes it appealing for different customers. For example, the site advertises birthday parties and group bowling packages. I personally would recommend the service because it looks like a fun place for friends or families.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	[bookmark: _Int_HN4iPJKx][bookmark: _Int_YCH0uyVk]Answer: Prices are not always shown immediately on the main pages and appear during the booking process instead. For example, customers may need to choose a location and time before seeing the price of a game. This might be because prices change depending on the centre or time. While this works, it could be slightly confusing for people who just want to check prices quickly. 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Hollywood Bowl bowling 

	
	2. Bowling games booking UK

	
	3. Bowling alley UK

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, when searching terms such as “Hollywood Bowl bowling” or “bowling alley UK” the Hollywood bowl appears within the first few results on google. For example, searching “Hollywood Bowl bowling” brings up the official Hollywood bowl website near the top of the results page. This makes it easy for potential customers to find the company when looking for bowling activities online. 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	[bookmark: _Int_qJrvZyqY]Answer: Yes, because many customers search online before deciding where to spend there money, so websites help businesses show prices and contact information. For example, customers can check opening times, locations or make bookings through a company’s website. Research shows that many people in the uk use the internet regularly, which is why websites are still important and relevant for businesses (ONS, 2020)     

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	[bookmark: _Int_UD5HkoXv][bookmark: _Int_euNZuFyy][bookmark: _Int_iC5fZRHi]Answer: One recommendation I would make is to show prices more clearly on the main of the website instead of mainly displaying them during the booking process. For example, adding starting prices directly on the bowling page could help customers understand the cost immediately. In my opinion this would make the website feel clearer and help potential customers decide faster if they want to visit. 
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