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International finance management is the global management of finance in a corporate business environment where there is the making money and trading through the exchange of foreign currency. Through international finance management, there is always a maximization of the wealth from the shareholders of a company through vital financial and investment decisions that can add to the firm's value. This article discusses Coca-Cola Company and the international financial management regarding dividend policy, efficient market hypothesis, and critical appraisal methods. The essay discusses the Net present value's weaknesses and strengths regarding Modigliani and Miller’s theory.

[bookmark: _Toc101277512]DIVIDENT DISTRIBUTION POLICY	

Multinational Corporation works in more than one country and internationally since, despite having a parent company, it has subsidiaries in foreign countries. There is a proper intervention degree among the companies. In the UK, the Coca-Cola company is a multinational company that operates in most countries with high net sales all over the world (Siziba & Hall, 2021). Coca-Cola Company serving in foreign provides a large market thus a potential increase in the product sales within the company. First, with Coca-Cola Corporation, international finance management enables them to calculate exchange rates of various currencies of the nation and the value of each nation's terms thereof (Bekaert & Hodrick, 2013). In Coca-Cola, the commonly used method is the direct quotation and indirect quotation to find the expression of each currency against the other (Tahir et al., 2020). In recent few years, the company has grown the volumes of international transactions since the banks use the foreign exchange market. 
The Coca-Cola Company has a stable distribution policy that ensures that the company maximizes the profit and the revenue to avoid losses. The Coca-Cola can track stock and the debts to the shareholders, improving the relationship between the manufacturer and the customers (Rossi & Gunardi, 2018). According to the research, the dividend policy communicates its strength, enhances goodwill among the shareholders, and boosts the demand for the stock (Tahir et al., 2020). The Coca-Cola Company does not give outs its dividends; thus, there has been constant growth and expansion since the investment was made to them by shareholders; therefore, the value of its stock shifted upwards (Bekaert & Hodrick, 2013). The paying of the dividend by Coca-Cola has created loyalty among their shareholders and ensures that they can maintain the paying of the compensation and improve the profit and sales (McLaney & Atrill, 2020). Research shows that the corporation pays its dividend in a year four times in the currency of the shareholders' choice. The company's taxation rate allows the shareholders to receive the stock in cash and thus, increases the income and earnings of the business.
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Furthermore, the IFM ensures an efficient market hypothesis that highlights how all the prices reflect the information given. When any new price information enters the business of Coca-Cola, it is immediately adjusted to reflect the stock prices (Rossi & Gunardi, 2018). According to studies, the Coca-Cola market is efficient hence does not leave a chance for excess profit because all the gains are invested in the business. Nevertheless, the stock in this corporation trade at the fair value of exchange; thus, the investors cannot purchase the stock at undervalue or sell them when there is inflation. The investors in Coca-Cola invest in significantly riskier areas to make a higher return, and by doing so, they improve the company’s growth (Arnold, 2013). The solid, efficient market hypothesis in the business ensures that the public and non-public information in the company is recorded correctly and as per the rule required. The current stock of the business price is well accounted for, and no info gives the investors an advantage in the market. Through this market hypothesis, the investors do not make a return on investment that does not exceed the expected market return no matter the information they search or retrieve. Incorporation, the stock is increasing in the market over the years because of the market's efficiency and investment. 
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Coca-Cola Company has adopted a well-strategized method of appraisal that has enhanced its performance in the markets. The effective way has enabled proper calculations of the project's feasibility before financing resources (Siziba & Hall, 2021). Some of the appraisals that have been important to the company are economic analysis, financial, market, technical, and management analysis. Through the international management system, the company has calculated the cost and benefits accruing to the required raw materials, the capacity of utilization, sales, and the expenses to be anticipated, and the likelihood of the profit (Bekaert & Hodrick, 2013). Moreover, the company calculated the financial requirement for the working and the fixed capital so as not to undergo losses. According to the research, Coca-Cola has a strong base for market analysis (Pike at all, 2015). They have a market, customers, and a sound selling system for their products without losses. The management in the company is very competitive since those that have the talent and are competent are allowed to lead the company, thus ensuring good management.

The net present value in the organization is the current value of the proposal's net cash flows with a deduction of the proposal's initial cash outflows. The project is only accepted when the NPV is always greater than zero. In the Coca-Cola Company, the research shows that the financial risks, profitability, and operational risk, a consolidated statement is always necessary to calculate the financial information delivering the Net present value (Peter, 2017). In a multinational company, NPV is very important, and despite all the importance, it has drawbacks. First, the NPV gives thought to the time value of money to help the company's management make better decision-making (Krstevska at all, 2017). According to the Modigliani-Miller theory, the money today will be more than tomorrow due to the discounted cash flows. In capital budgeting, computation of the NPV requires discounted cash flows to get the viability of the investment.
Decision-making is the core importance of the Net present value in the Coca-Cola Company. First, the NPV is used to investigate the projects, whether profit-making or loss-making, by comparing the value obtained. If the Coca-Cola Company is making a profit, the NPV of the Company and the earnings the company is currently generating will exceed the anticipated costs. When the future cash flow is estimated for each cash flow, and the correct discounting rate is found, the future streams of payment usually are adjusted (Peter, 2017). Secondly, the NPV enables the evaluation of a project of the same size. The NPV estimates the wealth creation from the potential investments using the applied discount rate. 
[bookmark: _Hlk101270823]Despite the strength associated with the Coca-Cola Company, some of its weaknesses are that it does not set guidelines to calculate the required rate of return. The computation of the future cash flow is determined by the necessary rate of return on investment guideline of providing this (Ahmeti & Prenaj, 2015). The NPV of the Coca-Cola Company may be inaccurate because the rate of return is erroneous, and there is no policy to determine the accurately (Krstevska at all, 2017). More so, any change in the rate of change in return investment and slight variation calls for the new computation of the NPV. According to the M & M theory, the company's value is not affected by the capital structure when taxes are not available, but when there is a slight change in the tariffs will alter the whole process of computation (Krstevska at all, 2017). This theory emphasizes that cost of the equity for a business has a linear increase compared to the value of its debt to equity ratio when there are taxes.
 Projects of different sizes in the company cannot be compared using the net present value; therefore, this is a weakness. The fact is that the NPV is always in figure form and not the percentage; thus, the more significant project is likely to have a higher NPV than the small projects. The smaller the project, the higher the investment, but the lower the NPV. Regarding this, the present value of Coca-Cola is calculated in dollars, and the size of the inputs considers the size of the net current value output. The Modigliani-Miller theory argues that the company's structure is insignificant to the capital structure of the company and the corporate capital structure is not the essence of its value (Ahmeti & Prenaj, 2015). The theory states that the firm's market value depends on the working profit within the company.
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In conclusion, Net present value does not consider hidden costs that limit its application in the company. In calculating the Present value, only the cash inflows and outflows of particular items are factored out with ignorance of other costs incurred such as; sunk cost, hidden cost, and preliminary cost, which hider the accuracy of the net value. More so, any payment that has to be made and the maintenance costs are ignored without considering the company's assets. Therefore NPV involves guesswork on the first cost of capital, thus causing low or high investments.
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