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[bookmark: _Toc80897133]INTRODUCTION 
There is no doubt that human activities are hugely affecting and damaging the natural habitat and environment. The fact is concentration of greenhouse gas has increased by more than third since the humans have become more careless towards the environment (Springer et al., 2021). Therefore now many organisations are taking various actions to increase environmental awareness among the people and changing the behavior of humans towards the environmental condition (De Weger et al., 2018). Being a community engagement practitioner in Friends of the Earth, UK the purpose of the report is to reflect on the best practices implemented by the organisation “Friends of the Earth” for community engagement and increase awareness for the environmental awareness (De Weger et al., 2018). The reflection will be on the practices implemented by both “Friends of the Earth” and “one percent for the planet” for the community engagement and how they started their project and contribute to increase awareness among community for the planet. 
The reflection will discuss how both the organisations present the environmental challenges to the community and how they engage people to overcome those challenges. With the help of this reflection, the learner will be able to reflect on the models, principles and standards adopted by the organisation and their motive of running the projects (De Weger et al., 2018). 
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Friends of the earth 
“Friends of the earth” is an international network for an environmental organisation in 73 countries. The project run by the organisation is a "climate action group program" (Carter and Childs, 2018). The project was designed and started to local solutions to the communities to overcome the environmental crises (Climate action group, 2021). With the help of this program Friends of the earth creates the groups of people that can contribute to face the environmental crises and bring positive results to keep the environment healthy. The project started with the purpose to create awareness among people related to the environmental issues that need to be taken very seriously and actions to tackle it immediately (Climate action group, 2021). The project is also run in a partnership with the different industries and other educational places where youth can contribute maximum and be serious towards the environmental issues (Carter and Childs, 2018). 
The purpose of the organisation is to strive more for a healthy environment. The staff of the company works to understand the challenges faced by the planet and takes measures to push the community towards it to increase the awareness for keeping healthy environment (Friendsofearth, 2021). 
Best practices for community engagement 
Friends of the earth think speaking comfortable truth with power to the community and demanding for people to contribute is only possible when the awareness among community will be more towards the environmental challenge. Thus the staff works harder to communicate to the community about the environmental challenges (Friendsofearth, 2021).  To increase the community engagement the staff of Friends of the earth works in a partnership with different industries to increase the reach of the audience and also involve youth and children by awaring these groups on the educational platform (DeSalvo et al., 2017). Also to increase audience reach, the members of “Friends of the earth” aware community by giving seminars and other learning programs. Interaction with the other industries allows the staff of Friends of the earth to aware more people about the environmental challenges (DeSalvo et al., 2017). Sometimes they use traditional methods to aware the community about the environmental challenges by preparing an attractive content and advertise it through newspaper or magazines. Apart from this the information contained by the website also helps youth to connect with the organisation to be a part of the projects run by Friends of the earth for climatic change (Friendsofearth, 2021). 
One percent for the planet
One percent for the planet is the global network of the business and work as non-profit organisation and individual for the healthy planet (1% for the planet, 2021). The organisation has started the project called “dollars and doers” in which they encourage people to donate and make people bring together for the change that could keep the environment healthy (DeSalvo et al., 2017). The mission of the organisation is to build, activate and support the business with the financial resources and keep the environment healthy. The organisation also runs campaigns to aware communities to collect donations that help the organisation to meet project mission and vision (1% for the planet, 2021). 
The organisation contributes their donation for the conservation and reforestation. The members of brand committee donate one percent of their profit towards environment action and also organisation ensures that donation must go to protect wildlife and nature conservation, reforestation, ocean cleanup and environmental efforts. The members of one percent for the planet organisation contribute their one percent of the salary to run the campaigns or projects to make the environment sustainable and increase the community engagement by increasing the awareness (1% for the planet, 2021). 
Best practices for community engagement 
The project run by One percent for the planet “dollars for doers” is run with the purpose to encourage people to contribute their one percent of salaries for the betterment of the environment (De Weger et al., 2018). This donation is used for different environmental causes. Thus One percent for the planet targets the focus group which is people who earns that can easily contribute for environment (Onya Think Reasonable, 2021). By targeting this group the organisation easily collect the resources that help them to overcome the environmental challenges (De Weger et al., 2018). They promote their members who contributed for the project by providing certificates or awards to seek the attention of community. Also this strategy is helpful to increase the community engagement (De Weger et al., 2018). 
Again to increase community engagement they also use social media platforms in which they prepare creative videos with effective content that aware community about the environmental challenges and contribute more to keep the environment healthy (Onya Think Reasonable, 2021). 
Comparison in the community engagement practices of both organisations 
 From the above discussion it is found that both the organisations are using effective ways to communicate with the community to increase their engagement in the environmental issues (Hemmerling et al., 2020). It is critically evaluated that both the organisations majorly targets different groups of the community to increase the community engagement for example "friends of the earth" is targeting people of different industries and youth and children from educational institutes. The organisation targets the community of different countries by targeting people from different industries. The organisation works to aware communities by using social media platforms (Hemmerling et al., 2020). The major target of “friends of the earth” is youth thus they aware youth by conducting the seminars and other educational programs as this group will be the future of the country. Thus to increase the reach the staff of “friends of the earth” runs the campaigns through social media where the engagement of youth is more such as Instagram, Facebook and Twitter. The freshly prepared contained is prepared by them and posted on the social media platform (Onya Think Reasonable, 2021). 
Also they target people from different industries through social media such as Twitter which is a hub of professionals. “Friends of the earth” has good reach however it does not work to aware local community which is major drawback of the program (Friendsofearth, 2021). Also many times this becomes the reason of unsuccessful projects with in “friends of the earth”. Targeting youth is a good strategy to increase community engagement however it this group many times do not take the situation too seriously and avoid the important issues and concerns related to the program (Hemmerling et al., 2020). 
On the other hand it is again critically analysed that One percent for the planet targets the group that earns. They encourage the group to contribute their one percent of the salary for the betterment of the environment (Collins et al., 2020). Targeting this group is beneficial as with the help of donations “One percent for the planet” can arrange resources and work to overcome the issues. The staff of the organisation also targets local community within the project and aware them by providing effective content through social media, website, advertisements, YouTube videos and many others (Collins et al., 2020). However the organisation do not focus on the youth of the country too much they could also share effective content on instagram, Facebook and other platforms where youth and community engage themselves more (Onya Think Reasonable, 2021). Apart from this “One percent for the planet” can also provide certifications and awards to the most active people to encourage and increase community engagement. The professionals can prepare memes with humor that could attract youth and increase environmental awareness among them (Collins et al., 2020). 
“One percent for the planet” conducts effective research by collaborating with the scientists and conducts the environmental research that empowers them with the knowledge about the environmental issues. The organisation collects the information related to the issues such as environmental threats such as habitat destructions, rivers and oceans uncleanliness, climatic change, environmental pollution and many other which needs to be urgently tackled (1% for the planet, 2021). To increase the community engagement towards the environmental issues provides annual membership to the people based on their everyday actions. The organisation consists of 1200 members in the business and branches run in 40 other countries. “One percent for the planet” has more nonprofit partners that contribute for the same to keep the environment healthy (Collins et al., 2020). “One percent for the planet” was started in 2002 in the partnership by the two entrepreneurs with the idea of protecting the environment with the help of the local community and other partners who could help them to collect funds. Today the business and individual in the project has continued to make the “One percent for the planet” commitments by creating a huge impact on community and environment every year. “Friends of the earth” conduct their market research by analyzing the environmental issues and conduct different programs to reach to the audience and aware them about the issues and bring strategies to overcome the issues (Collins et al., 2020). There are around 4000 members of the company in different countries of the world that works to communicate with the community and youth to increase their engagement to overcome the environmental issues (Friendsofearth, 2021). 
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It is concluded that the environment is an important issue even when society goes through economic crises, war and various social problems. It matters because Earth is the only home that humans have and it fulfils the needs of the humans here. There are various organisations that are very concerned about the environmental issues. It is also concluded that the role of community is very crucial in terms of overcoming the issues of the environment. In the reflection, the two organisations were in limelight for taking good initiatives and increase community engagement to overcome environmental issues such as “Friends of the earth” and “one percent for the planet”. Both the organisations use different methods of communicating with the community and increase their engagement in the campaigns. 
Also both the organisations target different group of people to involve community in the projects such as “friends of the earth” is targeting people of different industries and youth and children from educational institutes. The organisation targets the community of different countries by targeting people from different industries. The organisation works to aware communities by using social media platforms. The major target of “friends of the earth” is youth thus they aware youth by conducting the seminars and other educational programs as this group will be the future of the country. On the other hand One percent for the planet targets the group which earns. Targeting this group is beneficial as with the help of donations “One percent for the planet” can arrange resources and work to overcome the issues. Thus it is evaluated that both of them uses effective strategies to increase community engagements in their projects. 
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