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In order to foster inclusivity in communications and facilities, cultural awareness is defined as the sensitivity and awareness of the differentiation and similarities in other cultures (Monte Christo, 2018). Cultures can be distinguished by things like the cuisine they eat, the religion they practice, and the ways they communicate. In a multicultural society, all customers should experience all services with a sense of safety, welcome, and respect (Monte Christo, 2018). When all cultural needs are met, customer reach can increase, and all customers can avoid discrimination at work (Monte Christo, 2018). Employees working in the hospitality sector should educate us on the topic of cultural awareness while considering certain practical implementations that can improve the experiences of both employees and clients.
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Power Distance:
Spain scored highly on this factor (57), indicating that the country has a hierarchical social structure. This indicates that people are content with a hierarchical structure in which everyone is given a voice, and which requires no more justification. In an organization, hierarchy is considered as reflecting innate inequities, centralization is common, employees expect to be given instructions, and the ideal boss is a kind despot.
Romania does well on this dimension (score of 90), indicating that people are comfortable with a hierarchical structure where everyone has a position, and no more justification is necessary. In an organization, hierarchy is considered as reflecting innate inequities, centralization is preferred, employees expect to be given instructions, and the ideal boss is a kind despot.

Individualism:
Spain seems to be more collectivist than the rest of Europe, except for Portugal (because of its score in this dimension: 51). However, it is perceived as being blatantly individualist when compared to other parts of the world. This has made it easier for Spaniards to relate to certain cultures, especially non-European civilizations, whilst other cultures can be seen as harsh and direct.
With a score of 30, Romania is categorized as a collectivist society. This is demonstrated by a strong, ongoing dedication to the member "group," which could be a family, an extended family, or an extended connection.
Masculinity:
Spain, which has a score of 42 on this metric, is a nation where consensus is paramount. Therefore, neither extreme competition nor polarization are valued. Spanish education aims to promote cooperation while forbidding taking sides or making a statement. There is a natural current of sympathy that arises from caring about weak or needy people.
Romania ranks 42 on this metric, making it a relatively feminine society. The emphasis in feminized nations is on "working in order to live," managers pursue consensus, and employees emphasize equality, solidarity, and excellence in the workplace.
Uncertainty Avoidance:
Uncertainty Avoidance, which has a high score of 86, is the dimension that most accurately describes Spain. Spain is regarded as the second-loudest nation in the world. People want rules for everything, and changes are stressful.
Romania has a very high tendency for avoiding uncertainty, rating 90 on this dimension. High Uncertainty Avoidance nations maintain strict moral and behavioral rules and are intolerant to unusual behavior and ideas.
Long Term Orientation: 
Without being overly worried about the future, Spanish people like to live in the present moment. In fact, Spain is the nation that gave the word "fiesta" its current definition.
Romania has an intermediate score of 52 on this dimension.
Indulgence:
Spain's society is not indulgent, earning a low rating of 44.
Romanian culture is one of restraint, scoring a lowly 20. Societies that score low on these criteria tend to be pessimistic and negative
A total of 24 million individuals, including up to 13.7 million domestic passengers and around 10.3 million overseas visitors, go to Spain for particular cultural reasons each year (Gómez, 2018). The ongoing resurgence of mature destinations for UK tourists depends critically on expanding knowledge of the elements influencing cultural awareness (Sadler, 2019). The ability to spot intriguing tourism and hospitality traits in cultural activities, as well as a contribution to the sustainability of destinations, should be present. More than 65 million foreign travelers arrived in Spain, and a large portion of them participated in cultural activities. Great hospitality has a long history in Spain (Sadler, 2019). It is now the third most visited nation in the world, behind France and the United States. Spain is well-known for treating foreign visitors with respect and courtesy, which contributes to its popularity among UK tourists (Gómez, 2018). Living in Spain gives you access to a vast array of unique regional cultures and breathtakingly beautiful geographical landscapes. 
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The demand for guest satisfaction arises from the fact that customer service dominates the travel business. Travelers who are digital aware are starting to show up, and they expect hotels to stay up with technology by hiring staff who are knowledgeable about it (Boley, 2020). The staff should be able to use websites with simple navigation and a rapid booking process to enable UK tourists has easy accessibility. Employees must be aware that guests search for a continual presence in hotels using mobile technologies. The UK tourists experience is one of the most important factors for hotels in Spain, and it begins before they ever check in (TrustYou, 2017). It starts when they look for a place to stay and continues long after they leave, with technology driving them along the way. The obligation for their experiences with Spanish hotel begins here, whether they found you through one of your listings with online travel agencies or directly on your own website (TrustYou, 2017). When they've chosen a place, their excitement will motivate them to look for and reserve a hotel. Customers anticipate a quick and easy transaction thanks to mobile payment systems. Mobile has grown in significance. More methods are being developed by consumers to answer their own questions (eZee Absolute, 2019). One strategy they employ is downloading apps. They anticipate being able to quickly check their information and communicate with your hotel through an app when making a reservation as opposed to using a phone, email, or web browser (eZee Absolute, 2019). Without an app, visitors might choose to make their reservations elsewhere. The COVID-19 pandemic has forced changes in hotel customer service. Long-term operations and experiences provided by the hospitality industry have changed to create a new normal (Boley, 2020). Flexible reservation policies, sanitation and hygiene, contactless confirmation, health services and amenities, an increase in active holidays, and nearby medical facilities should all be possible thanks to the staff. 
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For the benefit of both guests and staff, cultural sensitivity and knowledge are essential in hospitality. Through reviews and a better reputation for hotels, hotel management strategies will increase staff and client happiness (Ang, Van Dyne and Rockstuhl, 2015). The hotels should be aware of dietary restrictions, accommodate religious practices and rituals, train staff members on local customs and interests, and know how to get the greatest performance out of their employees.
Denial, defense, commonality, minimizing, cultural awareness, cultural sensitivity, relativity, adaption, and integration are the six stages that staff members must go through towards becoming culturally sensitive, according to Milton Bennett's Developmental Model (Organizing Engagement, 2019). Personnel can be empowered to handle themselves in circumstances involving cultural diversity while being sensitive to the perspectives of others by understanding the six levels of cultural sensitivity (Compoint, 2018). A person's worldview can broaden and develop by absorbing and being receptive to other people's perspectives.
Major intercultural communication is defined by William Gudykunst's anxiety/uncertainty management paradigm (Compoint, 2018). It explains the connections between doubt, anxiety, awareness, and communication efficacy as well as how these factors affect cross-cultural communication (Ang, Van Dyne and Rockstuhl, 2015). The idea has layers that include a future that is obvious, alternate futures, a variety of futures, and actual uncertainty.
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The guest's first impression of the hotel is created by the front desk, which also serves as the guest's go-to source for information and assistance during their stay (SetUpmyhotel, 2019). The reservation department is crucial since it promotes the hotel's benefits while selling it. Reservation guarantees and confirmations are available. Leadership of people, cleanliness, and record-keeping are the executive housekeeper's four main areas of responsibility (Anderson and Eds, 2021). A division of the front desk room clerks and cashiers known as concierge offers personal touch services that can be tailored to a guest's individual requirements. To make a good first impression on the visitor, the guest relations department is accountable (Anderson and Eds, 2021). Loss prevention and guest protection are provided by the security department. It includes Safety protocols are some recommendations, Identification method, and Security officers perform regular rounds (SetUpmyhotel, 2019). The department in charge of communications will oversee internal communication, visitor communication, and emergency centre technology.
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	Do’s 
	Don’ts 

	
• Smile and act amiably when introducing visitors and coworkers.
• Face the visitor with your arms extended but not folded (Charlestowne, 2019).
• Always maintain a positive body language.
· Act diplomatically and politely and avoid conflict with visitors.
• Always pay attention when speaking to guests, and when addressing someone, look them in the eye (Travel Magazine, 2019).
• Always carry yourself with professionalism.
• Be upbeat and appear self-assured at all times.
• When the guest's name is known, try to use it at least twice (Travel Magazine, 2019).
• Explain everything in detail.









	
• When interacting with the customer, avoid leaning on the counter.
• When you are in the front yard, refrain from playing with your hair (Charlestowne, 2019).
• Avoid mentioning the sensitive relationship between Romania and Roma.
• Do not confuse Romania with other Eastern European country, Romania was not part of former Yugoslavia.
•Do not make strong statements about communism.
• Do not over-emphasize the corruption in Romania.
• Do not rush the visitor and take your time with them.




[bookmark: _Toc119485339]Conclusion 
Cultures can be identified from one another by things like the food they eat, the religions they follow, and the methods of communication they use. Due to mobile payment solutions, customers expect a quick and simple transaction. Mobile has become more important. The six steps that staff employees must go through to become culturally sensitive include denial, defense, commonality, minimization, cultural understanding, cultural sensitivity, relativity, adaptation, and integration. This is according to Milton Bennett's Developmental Model. The anxiety/uncertainty management paradigm developed by William Gudykunst describes major intercultural communication. The front desk, which also acts as the guest's primary point of contact for information and help during their stay, shapes the visitor's initial impression of the hotel.
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