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Over time, Corporate Social Responsibility (CSR) as a system of reference for corporations to operate effectively and sustainably while dealing with environmental, social and economic problems has become vital. CSR significantly influences hospitality business development, as it will allow them to practice responsible operations, which will mitigate the impact on the community and the environment and promote more contributions. This text explores the complex intertwinement between corporate social responsibility and sustainability within the tourism sector, whilst Marriott Hotels is often utilised as an example. First, to achieve designing independently, the initial thing that should be defined is the central key concepts (Haski-Leventhal, 2018).
Stakeholder inclusion is the basis for Corporate Social Responsibility (CSR). It implies that the company should have an ethical purpose in every business-related decision, especially involving employees, customers, the community, and the environment. However, beyond simply meeting the present needs without trading off future generations' opportunities, sustainability is generally considered a sustainable practice considering environmental, social, and economic dimensions (Wickham et al. 2021). The paper will review how the Marriot Hotel incorporates CSR elements to achieve sustainability. It will involve the evaluation of various opportunities through which CSR practices can majorly contribute to sustainability efforts in the hospitality sector. Another critical factor for the project will be investigating the issues and possible advantages of applying CSR policies in this specific industry.
The conclusion of the examination of the measures at the level of Corporate Social Responsibility of Marriott Hotels will prove that CSR in hospitality is a fundamental part that helps to develop sustainability. The analysis will be based on the main areas of influence and it will pay attention to the most important limitations and chances of the implementation of CSR.
One of the pillars of Marriott Hotels' CSR strategy includes its sustainable initiatives, "green" operations, and social obligations, whereby environmental conservation, community relations and ethical practices are incorporated into the hotel activities (Marriott, 2024). One massive area of responsibility of Marriott's CSR campaign is which can be abjured from its detailed sustainability approach, which involves environmental conservation like energy and water conservation, waste management and urban development. Marriott's emphasis on sustainability is exemplified by its "Serve 360: Ensuring "Doing Good in Every Direction", a company label for its Sustainability Policy embracing environmental, social, and corporate pillars. Companies like Marriott's commitment to manage its energy use and lower carbon emissions is another crucial element in its environmental management initiatives (Wirba, 2023). 
According to the view of Costa and Costa (2022), the company has pledged to transition to a more sustainable business model by cutting energy and water usage per room by a significant amount and reducing the company's emissions of greenhouse gases. Towards these commitments, Marriott has applied energy-friendly systems, like LED lighting and intelligent HVAC systems, in all of its properties. On top of this, Marriott is pushing towards renewable energy and utilising alternative sources like solar and wind power to reduce its environmental footprint. Besides, Marriott acts in a way that promotes waste and recycling and considers these issues to be different ones. The company has developed waste-reduction schemes, such as good ions to lower donations into the grills (Koh et al. 2023). In these campaigns, Marriott reduces its environmental issues and food waste to help societies and local communities. Moreover, Marriott Protection extends its sustainable sourcing practices by providing noble suppliers who practice ethical and environmentally friendly standards along its supply chain, thus ensuring the integrity of their supplies.
Furthermore, Marriott puts as much effort into being environmentally friendly as it does regarding social responsibility and social cohesion. On the other hand, Korstanje et al. (2020) argued that the company engages in community support activities such as workforce development programs, educational programs, and donations of resources in cases of natural calamities. Marriott is running the "Pathways to Independence" program, where weaker youths are provided with job training and business opportunities that enable them to establish solid careers and sustainable livelihoods. Companies like Marriott simultaneously builds public health by supporting community development activities, and everyone believes in laying a sustainable foundation for the local economy (Carroll, 2021). The linkage of Marriott's CSR policy with the UN Sustainable Development Goals (SDGs) is one significant issue distinguishing Marriott as it is applicable.
The Marriott is an example of the world being safe for most of the world's population. As per the view of Batabyal (2018), the organisation has considered eliminating poverty, gender inequality and environmental hazards owing to climate change as a perfect recipe for achieving SDGs. Through CSR activities aligned with the UN Sustainable Development Goals, Marriott shows that it has undertaken responsibility and it could manifest its desire to meet the Universal social and environmental problems and challenges. Nevertheless, Marriott's CSR policy is based on two critical essentials that enhance accountability and transparency standards. CSR's achievement is presented transparently in the annual sustainability reports (Singh and Misra, 2021). The reports are available to assess the performance of the CSR goals and commitments. Through transparency, the stakeholders can get in touch and engage with the organisation, which, in turn, raises the trust and credibility of the CSR of Marriott, thus promoting the effectiveness of the CSR initiatives.
While Marriott has proved by its actions that it is on the right path, several problems still need to be tackled to carry out effective CSR policies and strategies. On the contrary, Fatima and Elbanna (2023) argued that the intricate, dissimulated nature of the hospitality supply chain often poses a problem for upholding sustainability, as it makes it difficult to supervise and audit all operations. Furthermore, the sustainability component of hospitality companies and market-oriented product pricing are challenges that can be described as more intense in cost-sensitive markets. Furthermore, these difficulties also serve as an opening for more advanced innovation and collaborative work (Halkos and Nomikos, 2021). Thanks to technology and data analytics, Marriott can make the supply chain more effective and transparent. In addition, the company can experiment with new business models balancing sustainability and social responsibility. Interacting with industry competitors, governments, and non-governmental organisations is a practical addition to Marriott's CSR initiatives, maximising the impact and generating collaborative actions in the course of sustainable goals.
Lastly, the CSR policies of Marriott Hotels are undoubtedly one crucial factor that the hospitality industry looks up to when considering its sustainability. According to the view of Velte (2022), a profound analysis of companies like Marriott's sustainability initiatives shows that despite business profit, it is conscious about its main task, which is preserving the biosphere and community engagement. Despite distress, however, Marriot's contribution to CSR and sustainable activities affirms the organisation's role as a responsible corporate citizen, spurring positive results in the hotel industry. Companies like Marriott Hotel's CSR policy covers direct operations and extends to industry-wide enterprises, as well as collaborative efforts to incorporate such practices with sustainability (Ali and Kaur, 2021). For example, Marriot taps into association bodies and works alongside sustainable tourism platforms with which ‎ITP and GSTC are affiliated. These alliances help Marriott to collaborate with local industries and the like; this has helped Marriott reach out to critical peers, stakeholders, and experts to jointly develop best practices, share knowledge and ultimately tackle common issues impeding the sustainability of the hospitality sector.
Additionally, every Marriott CSR plan has stakeholder engagement and feedback mechanisms in mind that ensure the sustainability initiatives within the programs align with the stakeholders' expectations and priorities. On the other hand, Avotra et al. (2021) argued that the company systematically involves its stakeholders, comprising customers, employees, investors, and local communities, through surveys, focus groups, and community forums. By collecting information from different stakeholders, Marriott can primarily benefit from various new green trends, respond to crucial sustainability problems, and find new prospects, which will help periodically update its CRS strategies. However, another fundamental part of Marriott's corporate social responsibility strategy is its dedication to diversity, equity, and inclusion in the workplace, supply chain, and customer base. The company recognises that having a diversified and inclusive work environment is worth creating, as it involves respect for each other and equal opportunities for all staff members (ElAlfy et al. 2020). 
DEI initiatives of Marriott encompass recruitment and retention programs that intend to keep the workforce representative of a wide range of people and supplier diversity programs focusing on minorities and female entrepreneurship. Diversity and inclusion are at the core of Marriott's way of doing business, strengthening not only in times of crisis but also in contributing to contribute to society. Furthermore, Marriott's CSR policy demonstrates the participation in respective standards of tourism responsibility, which prevents potential damage to the realities of local cultures, economy and environment. As per the view of Fallah Shayan et al. (2022), the company is engaged in ecological tourism by developing eco-friendly tours and activities, cultural heritage projects, and community-based parties. Environmental, cultural and community support are the three significant issues of tourism sustainability, and companies like Marriott designates responsible travel and tourism to not only preserve nature and protect cultural heritage, which, through time, turns them into attractions and supports local livelihoods, but also contribute to the long-term sustainability of tourism destinations as well (Latif et al. 2020). 
Sustainable progress has been made due to the efforts of Marriott and the tourism industry at large; however, at present, these efforts still need to catch up, as much work needs to be done to scale up the initiatives and achieve meaningful and lasting impacts. The issue remains of releasing more data and making it available. On the other hand, Fukuda and Ouchida (2020) argued that this data must be transparent, and sustainability performance should be reported appropriately. Although Marriott is moving to display its CSR metrics and progress through yearly sustainability reports, standardised reporting formats and industrial benchmarks are indispensable for comparability and benchmarking amongst the participant companies. The company will also cope with the complexities of running the business in different markets, with various government requirements, social customs, and stakeholder strategies. It necessitates that CSR be unique and have a local consideration that involves the stakeholders in the dialogue so that they are aware of the sustainability challenges and opportunities (Olanipekun et al. 2021).
Through all these, Marriott Hotels' CSR policy becomes a role model that spreads the culture of sustainable practice among hospitals. A holistic model of CSR, which incorporates environmental accountability, social commitment, and ethical directions, proves that CSR is effective in maintaining sustainable development. The scrutiny of Marriott's sustainability ensures that it allowed us to identify how CSR was being integrated into the operations of the company, which has a remarkable impact on different stakeholders and the environment at the same time. Marriott’s purpose incorporates energy saving, waste management, community development building, and responsible tourism to its broader mandate of creating shared value for society and the planet. Through channelling the CSR program of Marriott International based on the Sustainable Development Goals (SDGs), and with the help of the industry and stakeholders, Marriott magnifies its influence and generosity towards a sustainability sustainable world. Another attention aspect is evident in Marriott's emphasis on transparency, accountability, and continuous engagement with stakeholders. It shows its dedication to enhancing operations and responsive business. Although it is confronting obstacles, Marriott is not the 'pilot fish' on CSR and sustainability in the world of hospitality, provoking other companies to have great sympathy for the environment and to be proud of the ethical citizens of the world. In context, sustainability is neither a moral postulation nor a strategic decision for the hotel business. However, sustainability is a strategy that hotels such as Marriott Cafe adopt. It allows them to boost their brand reputation, attract environmentally conscious consumers, cut down costs, and offer services that support conservation. However, this can be done through strategic teamwork and togetherness; the hotel industry can lead to achieving a green and sturdy future for the coming generations.
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