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	Student Number
	2519754
	Student Name
	Nazakat Ali

	

	Website Chosen 
	Hollywood Bowl

	Insert hyperlink to website
	Ten Pin Bowling | Bowling Alleys | Hollywood Bowl 

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	 
The Hollywood Bowl website loads quickly on both Wi‑Fi and mobile networks. During busy period such as Friday evening, it may slow down slightly, but under normal conditions the site typically loads within two seconds. When you search “Hollywood Bowl” on Google, the website usually appears at the top of the results page, which makes it convenient for customers to make quick bookings. Overall, it is an efficient and user-friendly website.
. 

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	The Hollywood Bowls website does have many sub-pages. At the top right-hand side, you can click on many of the sub-pages, and it is very easy to navigate. Some of the sub-pages included are games, offers and deals, parties and events, food and drink menus and group bookings etc.   Customers start by choosing their nearest Hollywood Bowl centre and once a location is picked customers look at prices, availability. Opening times and local offers etc.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
On the first page of the website, it's also got “book now” in yellow which is clearly visible for customers. On the booking section headings are listed as offers, parties   and groups. Prior bookings for offers, party and group bookings can be made on the website for future dates, and you can choose from morning, afternoon and evening sessions etc.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
I evaluated the website and pricing is shown late in the booking process, if it was shown at the start it would make it clear and transparent. I think   family and student packages especially should be more visible on the first page and maybe also having quick booking process would also be useful, consequently saving customer's the time.




	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The main difference is on the desktop/computer it has a wider layout with a lot of columns visible at the top. Whereas logging on from a mobile no columns are available.  It’s much easier to use the website for someone who is using a desktop/computer as all information is clearly visible on the first page.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: 
The first page of the website, the design could use bright colours to better reflect energy, as it currently relies heavily on purple. The site would also benefit from including a few promotional videos, as there are none as this type of media could help promote the business more effectively.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: 
Hollywood Bowls website currently doesn’t offer an online chat option other than Facebook Messenger. If they Introduced a website built‑in chat on tool it would make it much easier for customers to ask questions before completing a booking.



	Question 2d – How effective are the social media links on the website?


	Answer: 
Hollywood Bowl has a Facebook page that features several videos showing people bowling, with a voiceover promoting the venue. The page highlights current offers right at the top and there’s a booking link at the bottom that lets you reserve a lane instantly so all in all this is an effective social media link.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer:
I have analysed the Hollywood Bowls Website and the service offered by them is made clear for example prices, packages, opening times as well as food and drink options etc.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Tripadvisor’s reviews are publicly accessible.  A most recent review from August 2025 is therefore not unusual. I was unable to identify any feature on either mobile or desktop that allows customers to submit it a testimonial or review for Hollywood Bowl directly through Tripadvisor.

Trustpilot updates Hollywood Bowl reviews continuously and the latest one dated 07 March 202 fits their usual pattern of showing the most recent feedback.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
Hollywood Bowls has invested in creating a quality website and has a lot to offer to customers, which is a strong selling point. However, for me to confidently recommend it to friends or even family pricing would need to be competitive and the company would need good google reviews for which they both have.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: 
The prices are shown on the Hollywood Bowl website, but they only become visible towards the end of the booking process. This is likely because the cost varies depending on when you book, so at peak times such as Friday evenings, weekends, or school holiday will tend to be more expensive.
For what they offer for example good bowling lanes, group bookings, food at competitive prices I think the price does reflect the quality of service provided and I would be happy to pay the prices.
 

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Bowling Birmingham

	
	2.Hollywood Bowl

	
	3.Hollywood Bowl Website

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
When you type those three company words into google the website appears in the top ten results.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
According to (Kotler, Armstrong, Opresnik, 2018) the initial process in starting a business is to create a decent website which would benefit the company.   I think websites continue to play a central role for UK businesses because they offer something that social platforms cannot full ownership and control.  When consumers are checking whether a business is genuine, they often look for a professional site that clearly shows the company’s branding, services, location, and contact details. This helps consumers to make a quick decision that the business is genuine.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
A strong, high‑quality website would be my main recommendation, as it can bring success. Investing in a professional designer is usually worthwhile, even if the upfront cost is higher, because a good site makes your business look credible and is easier for customers to use.
Once the website is in place promoting it consistently is essential. This could include using social media, creating online posters and even spreading the word around in person [image: ]
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