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[bookmark: _Toc135722539]        As in today’s world, the competition is getting steeper, hotels from various nations use numerous strategies in order to draw as well as to retain their customer base. This essay particularly emphasizes two major breakthrough hotels in the United Kingdom, namely Moxy, Six Senses. Their marketing approaches are critically examined alongside their efficacy, the objective is to acquire a sizable quantity of data to evaluate the efficacy of different advertising strategies.  With a focus on their historical evolution, present standing in the business, marketing endeavors, and knowledge of environmental concerns, the purpose of this essay is to undertake a complete examination of the strategies used by hotels in this respect.

Historical Background and Marketing Evolution
      In order to more effectively target their various customer niches and set themselves apart from rivals, Moxy and Six Senses have honed their marketing strategies over time. By providing a modern, urban atmosphere that is in line with the values of the millennial age. Moxy has effectively positioned itself as a brand that caters to the preferences of young travelers seeking a dynamic and socially interactive hotel stay. Their achievement was a result of strategically positioning their 25 unique hotel businesses throughout the United Kingdom region. Locations under the Moxy umbrella “bring bold yet playful elements to guests” through unique amenities, bright décor, and stylish communal spaces (Huard, 2018) The brand's focus on providing amenities such as gaming rooms, live music venues, and rooftop pubs with game tables is a reflection of the today’s generation's preference for social and interactive activities. Moxy has distinguished itself from other conventional hotel brands by crafting a vibrant and energetic ambiance. As a result, the brand has effectively appealed to a younger audience who are inclined towards discovering distinctive and inventive experiences 
Six Senses is a luxury brand that specifically targets affluent travelers seeking exclusive and extraordinary experiences. Their comparative analysis clearly demonstrates that Six Senses has effectively increased its worldwide reach by carefully choosing distinctive and isolated destinations that offer visitors an exceptional feeling of tranquility (Lotfi and Guix Navarrete, 2023). The brand currently has a collection of 60 hotels. The organization has effectively strengthened its position in the market by implementing this strategy. The marketing strategy of the brand focuses on promoting well-being and delivering a comprehensive experience to its affluent travel audience. This particular group of individuals exhibits a significant inclination towards travelling (Manns, 2020, p.217). The Six Senses brand caters to individuals who prioritize relaxation, rejuvenation, and self-care as integral parts of their travel experience. The focus is placed on activities like yoga, meditation, and spa treatments to achieve this. The focus on wellness aligns with the increasing trend of travelers searching for comprehensive and life-changing experiences.
[bookmark: _Toc135722540]Current Market Positions
[bookmark: _Hlk135773470]    Moxy brand has effectively captured the attention of a consumer group that prioritizes experiential pursuits over material possessions, by providing them with affordable and comfortable accommodations that cater to their preferences (Page and Connell, 2020, p.218). Moxy is well-liked by the young and fashionable audience because of its cutting-edge structural design, vibrant atmosphere, and community areas. The brand's success may be linked to its emphasis on creating a vibrant and exciting environment, which is shown by the availability of amenities like rooftop bars, recreational areas, and entertainment venues. The success of Moxy may be attributed to its capacity to provide a cutting-edge alternative to conventional hotels, satiating the expanding desire for accessible and interesting lodging options. The claim is substantiated by the $200,000,000 in stated revenue (Minner and Nayak, 2019, March, p.85).
Six Senses has established itself as a high-end luxury brand catering to discerning travelers with refined preferences. The significant factor contributing to the success of the company is its focus on catering to travelers seeking opportunities to relax and rejuvenate during their journeys (Pham, Dhir and Carrier Guillomet, 2022, p.301). Through strategic placement of its villas in less frequented locations, Within the industry, Six Senses has been successful in carving out a unique niche for itself. People who place a high priority on protecting their personal information and restricting its accessibility are likely to find this strategy appealing since these are some of the most important factors. Sales of the Six Senses brand have surpassed $1 billion as a result of its successful exploitation of the high-end market's growing need for distinctive and customized travel experiences. People who place a high priority on their own health and wellbeing would appreciate the efforts made by the institution to meet their needs by offering a variety of facilities, such as yoga, mindfulness practices, and therapy treatments. These people will likewise think exceedingly highly of the attempts (Piuchan and Prachansit, 2019, p.376).
[bookmark: _Toc135722541]Current Marketing Strategies
Moxy targets the demographic of millennials who heavily rely on social media. The brand acknowledges that social media has an impact on consumer engagement. Moxy employs a strategic approach to reach their target audience by leveraging social media influencers who align with their brand values and aesthetic (Prmono, 2022, p.22). The aforementioned characters serve to underscore the lively ambiance, communal events, and distinctive attributes of Moxy hotels. Influencers serve as a means for Moxy to establish a connection with the millennial demographic. Moxy purchases online advertisements that are targeted towards the millennial demographic. Moxy employs a targeting strategy that is informed by data. The advertisements exhibit the vibrant ambiance, communal areas, and engaging activities of Moxy hotels, which are highly valued by the millennial demographic. The marketing efforts of Moxy are fueled by user-generated content (UGC). The brand advocates for the utilization of hashtags as a means of sharing experiences on social media, thereby fostering a sense of community and promoting user engagement (Shrivastava et al., 2019, p.34). The generation known as Millennials exhibits a tendency to place trust in corporations through the medium of user-generated content.
          The marketing strategy of Six Senses is focused on society. They make it a priority to satisfy customer needs and enhance societal well-being. Their sincere goal is “to be honest and keep it real, with genuine actions that merge the two platforms of wellness and sustainability to promote personal health, and the health of our planet” (Six Senses, 2019). Health and sustainability are themes that should interest the intended readers. Six Senses has made a name for itself because of its ability to personalize guests' experiences. The goal of catering to affluent customers' unique needs is to more than satisfy them. Six Senses attracts ecotourists due to its emphasis on ecological practices (Sikand, 2020). Six Senses promotes itself via the recommendations of health experts and social media stars. Agreements like this highlight the company's expertise and allure consumers who share the brand's target demographic. Six Senses has made a name for itself in the luxury wellness tourism industry.
      The increased consciousness of environmental matters among consumers has led to the emergence of sustainability as a crucial consideration for the hospitality sector. Moxy places a strong emphasis on sustainability while catering to the millennial demographic through its contemporary aesthetic and vibrant atmosphere (Sousa, Magalhães and Soares, 2021, p.224). The organization is cognizant of the fact that millennials prioritize interactive and sustainable alternatives. Moxy places significant emphasis on sustainability in its marketing efforts to meet the growing consumer demand for environmentally conscious products and services. In order to conserve energy, the corporation advocates for the utilization of LED lighting and intelligent thermostats. Moxy engages in recycling and reduction of single-use plastics. Moxy's adoption of environmentally sustainable practices aligns with the values of the millennial generation, thereby enhancing its appeal.
The luxury brand Six Senses places a high level of importance on the principles of sustainability and conservation. The corporation is cognizant of the necessity to safeguard the natural world whilst simultaneously providing exceptional satisfaction to its affluent consumers. “To be self-sustaining, we’re moving towards zero waste to landfill, using existing resources and reducing our carbon also we’re on our path to becoming plastic free” (Six Senses 2022). The utilization of solar electricity has the potential to decrease the carbon footprint of the brand. Six Senses appeals to high-end environmentally conscious travelers by incorporating these practices into its marketing strategies.    Both the hotels have demonstrated their commitment to environmental responsibility by incorporating sustainability into their marketing strategies. These attempts appeal to environmentally aware customers and aid in moderating the ecological impact of the hotel industry (Urmila, Astuti and Triyuni, 2023, p.348). Incorporating sustainable practices into their marketing strategies positions businesses as pioneers in the realm of responsible and environmentally conscious hospitality.
[bookmark: _Toc135722543]Conclusion
This it is evident that both the hotels employ distinct marketing strategies for their hospitality businesses in the United Kingdom. Moxy provides affordable and appealing urban housing options for millennials while positioning itself as a social hub. Six Senses provides exclusive and exceptional experiences to affluent customers in secluded destinations. Both businesses prioritize sustainability and eco-friendly communication, which satisfies environmentally conscious customers. Six Senses offers personalized experiences, while Moxy employs digital engagement strategies. Moxy and Six Senses have emerged as significant contenders in the UK hotel industry by customizing their approaches to their respective target markets and adjusting to the changing preferences of consumers.
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