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"Imagine going into a health store and asking for help, only to find that the person helping you already knows what you need." It's not magic; it's AI. They tell you exactly what vitamin to take, how it works, and are happy to answer any questions. No, that's not magic. It's AI working in the background.
That being said, I'd like to show you how Holland & Barrett, a famous health and fitness store in the UK, uses AI to teach customers as well as sell more goods. Teach their staff. Teach their customers. And help people buy better and with more confidence.
Let us start with their staff. Consider someone fresh beginning at Holland & Barrett. Instead of going through lengthy training sessions, users connect to an AI-powered learning platform. This approach monitors how quickly students learn, where they struggle, and which subjects they have mastered. If they excel at skincare but need assistance with supplements, the system adapts and provides more material in that area.  It's individualised learning, like having a private instructor who is always monitoring and modifying. And, since the health business is always evolving, employees get regular updates and micro-lessons when they need them. That implies that when a consumer enquires about the newest vegan protein powder, the staff understands what they're talking about. 
Let us now shift the viewpoint to the client. Visit Holland & Barrett’s website or app to encounter intelligent recommendation systems that pose enquiries, provide ideas, and elucidate products, resembling a conversation with a virtual health coach.  For instance, while searching for immune enhancers, the AI may recommend vitamin C, zinc, or echinacea, drawing on your browser history or previous purchases. Moreover, it provides detailed information on each item, elucidates its applications, and may even warn you about potential interactions if you are on medication.  They have also implemented chatbots capable of providing answers around the clock—thus, if it is midnight and you want assistance with sleep, AI is there to assist you. 
This extends beyond mere convenience. This pertains to the development of a more intelligent and empowered experience for all participants.  Employees are no longer neglected. Customers are not speculating about their purchases. What is the most advantageous aspect? This kind of learning is perpetual. The process does not conclude with a single training session or shopping excursion. What implications does this have for the future?
The method of learning is evolving for both workers and customers. We no longer need to compromise between convenience and high-quality information. AI enables us to achieve both objectives.  Holland & Barrett serves as only one illustration. The overarching narrative concerns the capacity of technology to enhance human learning rather than replace it.
When someone asserts that AI is usurping control, it may be prudent to remind them that, at times, it only facilitates enhanced learning.
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