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The working title for this project is ‘How have ethical issues shaped the cosmetics industry? . The area that the research projects focuses on is Ethics within business, more specifically the cosmetics industry. This project will look at the ethical issues that the cosmetics industry has been facing as of late. The research project will cover issues such as animal testing, fair trade, as well as environmental factors that the industry has faced and what changes have been implemented in order to combat these issues.
The global cosmetic sales are set to reach $675 billion by 2020, while in 2016 sales in the UK topped £4 billion (The Beauty Economy, 2016). As a consumer within the cosmetics industry it is interesting to the researcher about how the cosmetics industry has had to adapt with the ethical issues that they have faced for many years and continue to face now.
In order to gain more information, the researcher will undertake primary and secondary research. Some of the questions that will be posed during the primary and secondary research include:
· Why do consumers opt to buy from businesses who trade ethically?
· Have consumers become more conscientious of where their cosmetics are coming from and what is in them?
· Why are business within the cosmetics industry changing to become more ethical?
· What legal issues have companies faced in order to become more ethical?
Answering questions such as these are of great relevance within the cosmetics industry as UK sales of certified organic health and beauty products rose 21 per cent in 2015 and a further 14 per cent in 2016 (Kay, 2016). Also, more laws are being passed that affect businesses within the cosmetics industry and their products, such as the recent pledge by the UK Government to ban microbeads in cosmetics by the end of 2017 (BBC News, 2016). I, the researcher, am a consumer within this industry and have always taken an avid interest into where these products that I use in my daily life come from and what the cause and effect of using ethical products.
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In this section of the proposal looks at literature and how it is relevant to the topic being researched. I intend to look at publications such as Ethical Consumer, a magazine who assess companies (not individual products) according to ethical criteria, such as approach to environmental issues, animal testing and many more aspects. From this information, they produce articles and reports and calculate an ‘ethiscore’ (Green Choices, 2017).
There are a growing number of ethical issues that are coming to the forefront of the media as of the last decade. There has been a plethora of publications that allow us to delve into these issues and identify what changes have been made, as well as what has pushed or encouraged companies to become more ethical. Publications such as the Daily Mail and the Telegraph are making a large audience of consumers more aware as to the issues that businesses within the cosmetics industry are facing, such as animal testing and microbeads. 
There are also a large amount of texts and other research that outlines the facts of some of the ethical issues mentioned above and how they affect the environment. The UK Government have started to implement a ban on micro plastics in cosmetics as there is research to show that this unethical practice has serious implications on marine life as well as posing a ‘serious risk to human health’ (Johnston, 2017)
 	Research from Globescan suggests at least 5 billion units of cosmetic products are sold in Europe annually, using approximately 1.5 billion tonnes of ingredients. Its research also finds that 31% of UK consumers would be actively interested in purchasing a Fairtrade cosmetic product (Cosmetics Business, 2010).
	This short literary review shows that the research topic is prevalent in the cosmetics industry today and that there is literature available to myself that will aid in completing this research project. There is a clear understanding of what ethical issues the industry is facing as a whole and how they have decided to try and combat said issues. 
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Due to the nature of the topic that will be researched, using qualitative research methods would be the most ideal over that of quantitative. The researcher intends to carry out interviews with managers of businesses within the local area who trade ethically as well as makeup artists who use these types of products on their clients. During interviews, the researchers intends to use an audio taping device them in order to gather as much information as possible and make it easier to refer to what was said previously.
Despite the fact that quantitative research would allow a larger amount of individuals to be surveyed, due to the topic of the research project, more in depth knowledge is required. Many issues that the cosmetics industry faces are complex and have a range of stakeholders with different perceptions or concerns. Quantitative data would be unable to offer the richness and depth of understanding (Skinne, Tagg, & Holloway, 2000) that is needed to complete this research proposal. 
‘Qualitative research is good at simplifying and managing data without destroying complexity and context.’ (Atieno, 2009)
Undertaking qualitative, inductive research can enlighten researchers about the context in which customers would use a product (Anderson, 2009) as well as to why businesses choose to operate ethically. Some of the research that is gathered from the interviews may not necessarily fall into specific categories so a more effective way of analysing them would be to look for key words or themes within the transcripts or tape recordings (Lester, 1999). 
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All the information that will be gathered will be from those aged 18 and above. The researcher intends to interview between 8-12 people in order to gain a large amount of information to utilise in the research project. This will allow me to gather information not only from managers of businesses who operate ethically but also from other consumers, such as makeup artists, who use products for their own business’s needs as well. 
When conducting the questionnaires, a consent form with be presented and signed by both the interviewer and interviewee in order for all information to be kept confidential. Once the interviews have been completed and transcribed, the audio files will be deleted in order to maintain the anonymity of the interviewees. All files will be the responsibility of the researcher and will names will be altered in order to protect the identity of those who have been interviewed.  
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This part of the proposal looks at the estimated timetable for the completion of each task that the researcher intends to undertake in order to write the research project. When completing a project such as this, it is important to organise and structure time to allow myself to complete tasks in a timely and professional manner. In order to do this I have constructed a GANTT table to identify the tasks needed to be completed as well as the deadlines that they have been given. A GANTT table allows me to set realistic time frames for each task (Project-Management.com, 2016), taking into consideration responsibilities outside of this research project.
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