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Introduction 
CSR is defined as a business model that helps an organisation maintain its social and environmental impact on the basis of its economic performance. It is divided into four parts, and all of them make some impact on the sustainable practices of tourism and hospitality management (Maury, 2022). In both of these sectors, resources play an important role, and this hypothesis encourages the adoption of energy-efficient lighting, water conservation measures, and waste reduction programs. Hospitality and tourism require many people to manage the operations efficiently. With the help of this model, the managers create jobs, and educational programs and engage more people with it (Rodriguez-Gomez et al., 2020). The stages of this theory also help, to reduce the cost of the programs, enhance the brand's reputation, and attract environmentally conscious consumers. Moreover, CSR also helps businesses stay compliant with environmental and social regulations and with that, it provides economic sustainability to the firm (Elmaghrabi, 2021). 
This essay will discuss how Premier Inn Limited implements this in their organisations, and the policies taken by the management team of the firm. Moreover, there will be some challenges that the organisations faced during the incorporation of this model which also be told here. The chosen firm has faced some legal consequences after using the CSR strategies, which will discussed in this essay briefly. 
[bookmark: _dna09lqfnbxu]
Discussion 
[bookmark: _GoBack]Premier Inn Limited is a British hotel chain and the United Kingdom's largest hotel brand, and they have more than 800 resorts, and over 77000 rooms are present in there. They operate from a different location and it was founded in 1987 in Dunstable, England, UK. Premier Inn operates in various areas like the United Arab Emirates, Germany, Qatar, Ireland, Jersey and many more. Moreover, in the year 2004, Whitbread bought the company and mirage it into Travel Inn to form a new business and named it Premier Travel Inn (Premier Inn, 2024). At the time of booking, they offer many activities like bike riding, premium food, hiking and other activities. Sustainable tourism is also called eco-friendly travelling as it takes full account of its present and future social, economic and environmental effects. By addressing the demands of travellers, the environment, host communities and industries. This mainly depends on three principal environments conserving and preserving natural resources, minimising the emission of greenhouse gases and reducing waste (Streimikiene et al., 2021). Economic sustainability means providing a stable income and employment opportunities and helping the country to reduce the poverty margin. Socio-cultural sustainability refers to respecting the tradition, local culture and heritage and developing intercultural understanding. Moreover, corporate social responsibility in the business model requires organisations to consider the environmental and social effects of their actions in addition to their financial impact. CSR depends on the idea that companies have the responsibility to act ethically and be accountable towards their customers. Premier Inn Limited is a part of Whitbread and CSR is the primary element of their business practices for promoting sustainability (George, 2021). They have formed industry-leading objectives to support people and local businesses. Their main concern is donating food to residents to reduce food waste and also through this they support those who need this most. Their agenda is to work net zero carbon emission, decrease its environmental footprint and improve the condition. They invest funds in a noble cause by supporting Great Ormond Street Hospital as they are providing care to children at a very minimal charge. The company aims to construct a favourable impact on community and environment. The eco-friendly circumstances are not only good for the earth but also it is useful for people and their customers (Jones and Comfort, 2021). Premier Inn customers like to pay a higher cost for their service because they serve sustainable products and services. By doing this the organisation is not only increasing the buyer's satisfaction and brand reputation but it is also having a good impact on the environment. The business develops a science-based carbon target to cut greenhouse gas emission intensity in 2025 by 50% and 88% by 2050 (Premier Inn, 2024). They also lower water wastage by 20% per gusset in the year 2030 and in the same period, they also reduce food waste. They decided to use solar energy for light and other daily work to install solar panels. The company also utilise renewable electricity to power their hotel and other operations. However, in the year 2021, the firm issued £550 for Green Bonds where they allocated funds to green construction, procurement projects and operations. Premier Inn have numerous CSR policies like environmental policies and they are working toward reducing the carbon footprint. They have constructed of goal by the year 2050 they try to cut carbon emission by 50% (Premier Inn, 2024). This consists of installing solar panels by using LED lights and funding inefficient appliances. Moreover, Premier Inn in the year 2024 they try to decrease the waste by landfill by 50% (Korstanje et al., 2020). They use recyclable plastic bottles at the time of providing services to their consumer. The company always work with suppliers who provide sustainable service and produce because their aim is to reduce greenhouse emissions from the environment. The business raises awareness among its employees and business partners for environmental responsibility. They take the initiative to promote the local destination which helps residents to improve their business and also its infrastructure. The organisation fully supports the charity by providing them work and employment in their firm. They have organised Happy World programmes through which they support the NGO, reduce the negative impact on the environment and improve the country's financial structure. Further, Premier Inn is the largest hotel in the UK and has implemented different Corporate Social responsibility policies over the years, but at the time of enforcing this, they faced certain challenges and depended on the policies (Gursoy, 2022). The primary challenge of this is the shortage of a clear framework for measuring and implementing CSR initiatives. However, to adopt sustainable tourism they need to source eco-friendly materials and use them in their regular activities. As a result of this, they need to frequently develop their corporate social responsibility by their own metrics and strategies and it is time-consuming and expensive. While implementing this policy they faced a lack of accountability and transparency and it affected the business process. They need to constantly update their policies on their official website and they need to hire a person who does this on a regular basis. Implementing this encounters some opposition from other profit-driven companies because some stakeholders prioritise short-term profit over societal advantages (Page and Connell, 2020). Moreover, CSR prefers sustainable investment of resources, time and money as the premier Inn have a tight budget in resources they face difficulties in purchasing eco-friendly products or services. They faced challenges of balancing short-term financial considerations with the demand to implement sustainable and long-term corporate social responsibility initiatives (Cyberswift, 2022). Premier Inn's corporate social responsibility has a positive impact on the wider environment and local community, as well company itself. Through this, they can reduce energy consumption by developing energy efficiency and using renewable power in their daily work (Filimonau and Magklaropoulou, 2020). They minimise food waste by updating their menu to focus on cross-utilisation. Also, surplus food donation allows for decreased landfill donations and greenhouse gas emissions. they use eco-friendly cleaning products in their operation to preserve ocean biodiversity. Additionally, they support local charities to promote community engagement and develop the quality of life for residents. The company partners with neighbouring suppliers to encourage financial development and growth of the country. The above are the positive effects rather than there are some negative impacts like deforestation because over time the number of hote is increased. Moreover, it leads to soil erosion, landslides and flooding and it contributes to world climate change. The growth of the hotel is increasing global warming because of fossil fuels and it will raise ocean level. This is a reason for the loss of the coast and useful agricultural land. This helps in increasing the pollution level and this constructs an issue like acid rain and this waste can also pollute the groundwater and oceans respectively. The opportunity to implement the CSR policies of the Primer Inn influences local businesses to adopt sustainable services or products and develop eco-friendly practices in their business. By supporting this it helps to develop the country's infrastructure and economic growth. The company aims to reduce carbon emissions by improving the global climate and mitigating the negative impact. Their eco-friendly practice promotes environmental responsibility in the hospitality industry and facilitates other sector to adopt this process. 
The UK-based largest hotel Premier Inn is influenced by various legal regulations and policies. The Climate Change Act of 2008, the company implemented to reduce the carbon footprint and greenhouse gases from the environment. The Companies Act 2006, needs to consider environmental and community issues at the time of promoting the success of the company (Legal Foundation, 2024). The Equality Act 2010 deeply affects the company's CSR practice because this type promotes that they pay the same to males and females. Moreover, implementing Corporate Governance Coad 2018 helps them to consider corporate social responsibility in their decision-making process. The company most of the time follow the revision of companies rules 2013, through this the CSR practice is mandatory to reach certain economic thresholds. Apart from this, there are other regulations that impact their business process like the UK Modern Slavery Act 2015, which requires some businesses to reveal their actions to eradicate slavery and human trafficking from its supply chain (Kyere and Ausloos, 2021). Effective corporate social responsibility is a legal requirement and organisations should adopt a certain approach in this process. This procedure consists of conducting thorough due diligence to determine proper lawful obligations and possible risks in their operation. Non-compliance with the legal perspective of corporate social responsibility can expose businesses to various hazards from reputational damage to financial penalties. For instance, the defeat to comply with the UK Modern Slavery Act led to improved scrutiny from stakeholders and authority and this has the potential to lose investor trust in them. However, environmental obstacles or damage has a significant impact and as a result of this regulatory bodies can take legal actions against the company. For all this, the organisation faced negative publicity and their customers might boycott them. The company must engage stakeholders and partners at the time of making any important decision. The UK legal policies affect the company's CSR process by identifying the corporate social responsibility report and establishing a relation with this princess and the financial performance of the company (Sloan et al., 2017).  

[bookmark: _nvg9bmrhktt8]Conclusion
This essay has highlighted the CSR strategies of Premier Inn Limited and this has started by providing the definition of it. With it, what are the reasons for incorporating this, have also been provided here. A small introduction to the chosen hotel has given at the beginning part of the analysis. By providing food, reducing the amount of waste, and creating plans for reducing the carbon footprint, they incorporated CSR into their business practice to promote sustainability. Moreover, arranging charity and providing jobs through it, and use of recyclable water bottles are part of their strategy which has been told here. They faced some challenges such as lacking clear frameworks, and the absence of transparency and accountability during its implications, which has been highlighted in the essay. Every country has faced some challenges in the economy which is another problem for incorporation of the CSR activities, which has also been discussed here. There are some rules and regulations of the government of the UK which may impact the implementation of these activities. Climate Change Act 2008 and the Water Industry Act 1991 have impacted on their environmental policies. Equality Legislation 2010 has also influenced their employment plans, which have been described here briefly. 
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