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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The Eden Spa Harborne website loads quite quickly, with pages appearing almost instantly when clicked. Images and content display smoothly without long delays, which makes browsing the site a pleasant experience. Although some pages use high-quality images that could slightly slow things down on weaker connections, the overall loading speed is reliable. This helps keep visitors interested and encourages them to explore the site further without becoming impatient.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The Eden Spa Harborne website has four main sub-pages: Home, The Spa, Treatments, and Contact. Navigation is simple and consistent, with a clear menu bar at the top of each page. This design makes it easy for prospective customers to explore the site and quickly find key information such as treatment options or booking details. The straightforward layout enhances the user experience and helps visitors access what they need without difficulty.



	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Customers cannot make a direct booking through the Eden Spa Harborne website. Instead, they are asked to complete a contact form providing their name, email address, subject, and message. While this allows the spa to respond to enquiries, it may be less convenient than an instant booking system. Adding an online booking feature could improve efficiency and make the process easier for customers looking to schedule treatments quickly.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The Eden Spa Harborne website could be improved by adding professional, high-quality images that better showcase the spa’s facilities and treatments. Introducing an online booking system would also make it easier for customers to arrange appointments directly. Additionally, refining the colour scheme and overall design could create a more modern and relaxing feel. Including clearer treatment descriptions, customer reviews, and pricing details would further enhance usability and encourage customer trust.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The Eden Spa Harborne website looks quite plain and doesn’t fully convey a luxurious or premium vibe that customers might expect from a spa. Enhancing the site with professional, high-quality images and a more sophisticated colour scheme would help create a relaxing, upscale atmosphere. Adding an online booking system and clearer treatment details would improve usability, making it easier and more inviting for visitors to engage with the spa’s services


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The Eden Spa Harborne website uses minimal imagery, featuring only two photos that provide a limited visual impression of the spa. There are no videos to showcase the atmosphere or treatments in action. The colour scheme primarily consists of green tones, which aim to evoke a sense of calm and nature. However, the sparse use of images and lack of video content means the site could better engage visitors by adding more rich, inviting visuals.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The Eden Spa Harborne website does not include an online chat tool. Instead, visitors can contact the spa by filling out a contact form or calling the phone number provided. While these options allow customers to make enquiries, the absence of a live chat feature may reduce immediacy and convenience. Implementing an online chat could improve customer engagement by offering quick answers and enhancing the overall user experience.


	Question 2d – How effective are the social media links on the website?


	Answer: The Eden Spa Harborne website does not include any social media links. This limits opportunities for visitors to connect with the spa on platforms like Instagram or Facebook, where the business could engage with customers and showcase updates or promotions. Adding social media links would enhance the spa’s online presence, build community trust, and provide additional channels for marketing and customer interaction.


	



Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services offered by Eden Spa Harborne are presented reasonably clearly, organized into different categories such as nails, massage, full body waxing, and more. This helps customers quickly identify the types of treatments available. However, some service descriptions are brief and could benefit from more detailed explanations to better inform potential clients about what each treatment involves and its benefits, which would improve overall clarity and encourage bookings.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: The Eden Spa Harborne website does not display any customer reviews. The absence of testimonials means potential customers cannot easily gauge the quality of the spa’s services or hear about others’ experiences. Including up-to-date customer reviews or testimonials would help build trust, provide social proof, and encourage more visitors to book treatments by showing positive feedback from satisfied clients.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend it to a friend or family member? 


	Answer: The Eden Spa Harborne website presents its services as high quality by emphasizing a range of treatments and a relaxing atmosphere, though this could be strengthened with more detailed descriptions and visuals. The spa’s focus on customer care and a calm environment makes it appealing. I would recommend their services to friends or family because of the variety offered and the personalized approach suggested, but improvements in presentation and booking convenience would boost confidence further.



	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If not, why do you think the company has chosen not to include prices? 


	Answer: The Eden Spa Harborne website clearly displays prices for its services, allowing customers to understand the cost upfront. The pricing appears reasonable and aligns with the range of treatments offered, reflecting a good balance between quality and affordability. Providing transparent pricing helps build trust and allows customers to make informed decisions before booking, which is important for encouraging new clients to choose the spa’s services confidently.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Local spa treatments 

	
	2. Beauty spa

	
	      3.   Relaxation massage 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: When searching Google using those keywords, Eden Spa Harborne’s website does not appear in the top ten results. This suggests the site has limited search engine visibility, which could impact its ability to attract new customers online. Improving SEO could help boost its ranking.



	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Websites remain highly relevant in modern UK business as they serve as the primary online presence and a trusted source of information for customers. A well-designed website helps businesses showcase their products or services, provide essential details like pricing and contact information, and build credibility. Even with the rise of social media, many customers prefer visiting a company’s website for comprehensive and official information. Websites also improve discoverability through search engines, helping attract new clients. Moreover, features like online booking, customer reviews, and chat support enhance convenience and engagement. Without a website, businesses risk losing potential customers to competitors who offer easier access and better online experiences, making websites an essential part of any modern business strategy.



	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: My top recommendation for improving the Eden Spa Harborne website would be to implement an online booking system. Currently, customers must fill out a contact form or call to make appointments, which can be inconvenient and slow. An integrated booking feature would streamline the process, allowing visitors to easily check availability and secure treatments instantly. This would improve user experience, reduce barriers to booking, and likely increase customer conversions. Additionally, an online booking system can send automatic confirmations and reminders, reducing no-shows. Overall, this improvement would make the spa’s services more accessible and professional, helping to attract and retain clients in a competitive market.
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