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I. Introduction 
I.I. Title 
An investigation into the impact terror attacks has had on holiday makers travel within European destinations.
I.II. Rationale 
From studying the international travel and tourism industry over the past two years in university, it has resulted in the researcher gaining an interest into the impact terrorism has on the industry. Terror attacks is now a strong challenge for the tourism industry. It is now considered a vital topic for tourism research (Richter & Waugh Jr, 1986). Despite previous studies focusing on the impact terrorism can have on different elements of the tourism industry, the timescale of the impact on tourism demand needs to be investigated further (Karl, et al., 2017; Arana & Leon, 2008).  The research will focus on the impact terrorism has had on holiday makers travels around Europe. From researching the chosen topic, it is evident that there is an absence of sufficient research that focuses on the relationship between terrorism and holiday trends of holiday makers around Europe. This relationship needs to be studied as it is extremely relevant and can hugely impact the future of global tourism demand. 
I.III. Background 
The United Nations World Tourism Organization defines tourism as the transportation of a tourist from one destination to another, contributing to the global economy (Edgell Sr & Swanson, 2013). Despite the industry suffering major crises in recent years, including; 9/11 bombings, Bali bombings, SARS, Iraq war, London and Madrid bombings on rail networks and the 2004 Boxing Day Tsunami, the tourism industry generated $7.6 trillion, 10.2 per cent of global GDP, and created 292 million jobs worldwide during 2016 (World Travel & Tourism Council, 2017). 
[bookmark: _GoBack]The aftermath of the 9/11 bombings saw the industry experience dramatic changes in consumer behaviour and destination choice (Cooper, 2008). The US tourism industry suffered greatly; international arrivals dropped by 8.5% in the year after the attack, and took a further three years for figures to increase (World Bank Group, 2017). Europe has also seen a decrease in visitor figures as a result of increased terror attacks in recent years (The Telegraph, 2017). Previous studies support this analysis that visitor figures and expenditure decline in the event of a terror attack (Buigut & Amendah, 2015; Drakos & Kutan, 2003; Enders & Sandler, 1991; Enders, et al., 1992; Mansfeld, 1999; Neumayer, 2004; Pizam & Fleischer, 2002; Saha & Yap, 2013; Sloboda, 2003; Thompson, 2011). The legacy of the 9/11 attacks still effects the industry, with heightened security measures at destination borders, put in place by local government officials (Liu & Pratt, 2017). It can be said that the safety and security of a destination is now a priority for tourists (Buckley & Klemm, 1993). 
Tourists can be perceived as soft targets for terror groups, however this threat depends on the terror groups aims and objectives (Buckley & Klemm, 1993). Attacks on international tourists can attract mass media attention in the short-term. Whereas, attacks on domestic political figures can create media attention over a longer period. This can act as a potential barrier for host destinations and international visitors (Sonmez, 1998; Mansfeld & Pizam, 2006). Tourists will choose to visit a perceived safer destination, rather than a destination that has experienced a terror attack (Arana & Leon, 2008). (Pizam, 1999) suggests that the severity and frequency of terrorism can impact tourism demand, with the fall in visitor figures and expenditure impacting the wider economy of a host destination (Enders & Sandler, 1996). 
[bookmark: _Hlk498885527]The impact terrorism has on an individual tourist, can be affected by different variables; behaviour, attitude, and risk perception towards international travel, and income (Sonmez & Graefe, 1998). However, it is worth taking into consideration that risk perception of a tourist, rather than the actual risk of a destination, is what contributes to their decision process and travel behaviour (Rittichainuwat & Chakraborty, 2009). Whether a tourist has previously visited a destination affects whether they perceive the destination a risk to visit (Arana & Leon, 2008). 
	I.IV. Research Aims and Objectives
The aim of the dissertation is to investigate the impact terror attacks has had on holiday makers travel trends within Europe, by gathering primary data from participants who travel internationally, and secondary data to analyse key travel trends after terror attacks in European destinations. 
The following objectives will be achieved through carrying out both primary and secondary research:
· Investigate the relationship between terrorism and travel trends of holiday makers in Europe.
· Critically evaluate whether the level of severity and frequency of terror attacks affect consumer demand of a destination.
· Analyse primary and secondary data to conclude whether terrorist attacks have an influence on where people will visit.
To ensure the aim and objectives of the research will be met, a range of data collection methods will be used. 


II. Research Methods
	II.I Research Design and Methods
Sociologist Norbert Elias defines research as “The aim, as far as I can see, is the same in all sciences. Put simply and cursorily, the aim is to make known something previously unknown to human beings. It is to advance human knowledge, to make it more certain or better timing … The aim is … discovery” (Elias & Dunning, 1986). 
The research will use a concurrent mixed method design to allow both quantitative and qualitative data to be gathered. The data collection methods that will be used are; an online survey that will produce quantitative data, and content analysis that will generate qualitative findings based on secondary data focusing on visitor and expenditure figures of destinations within Europe. The research will reflect a single-phase research design, that will allow both findings to be formed together to create richer conclusions that relate to the research aims and objectives. This method is also associated as a concurrent triangulation design and is suggested to generate findings with greater depth than those of a mono-method design, but it is also less time consuming and more practical compared to a sequential mixed methods design (Saunders, et al., 2012). The data collection and analysation of each findings, will occur separately, one after another, with each method supporting the other. As stated by (Creswell & Plano Clark, 2007), mixed method research can include an equal or unequal amount of both methods.
Philosophies are a vital element in the choice of research strategy chosen, as it will mark the pathway for how the research is conducted and the understanding of the investigation (Johnson & Clark, 2006). Refer to appendices figure 1. Research ‘onion’ (Saunders, et al., 2012) that illustrates the researchers’ choices, paradigms, and strategies for the dissertation. The research will reflect philosophies of both positivism and interpretivism due to the chosen collection methods. These philosophies are linked with deductive and inductive approaches. The survey collection method will reflect the philosophy of positivism that will be based on reality and create generalisations (Gill & Johnson, 2010). The ontology of the research gathered from the online survey will be external and objective, from the independent and value-free perspective of the researcher. The data collection technique will use a highly structured methodology to ensure reliability, using a large sample size. Reductionism will be used to narrow down the main elements and key findings to ensure the research objectives are achieved (Veal, 2011). The content analysis will reflect the interpretivism philosophy and inductive approach that will focus on the minor details and conclusions of secondary data. The research will aim to develop an understanding of the qualitative data using a less structured approach with a small sample size of previous studies to gather different views of phenomena (Easterby-Smith, et al., 2008). However, due to the research conducting all the reading of previous studies to pinpoint key findings, the qualitative data produced may be subjective based on the researchers’ opinion. 
To analyse the quantitative data collected in the survey, the Statistical Package for the Social Sciences (SPSS) will be used. The software analyses the data through; descriptive, frequencies, crosstabs, means and graphs. This allows the data to highlight any key themes between variables and present the data in graphs, tables, and bar charts. It also picks up errors, such as incomplete survey questions. A t-test will also be used, such as ANOVA to analyse independent against dependent means and variables, to compare the findings (Veal, 2011). To support the primary data collected, the content analysis will be analysed further using a transcript to highlight emergent themes and variables. Microsoft Word will be used to colour code key words, to add notes, search for key phrases, number paragraphs and for cross-referencing. However, to further analyse the secondary data, the NVivo CAQDAS software package will be used for coding queries to highlight frequencies and matrix coding queries for crosstabulation (Veal, 2011).
Past or recent terror attacks may alter a participant’s perception of the safety and security of a destination, this be a potential threat to internal validity of the online survey (Cooks and Campbell, 1979). External validity may be threatened by generalization due to the sample being of all age groups above 18 years. External validity may be threatened as the survey will be supplied online, this may result in a larger response from a younger generation. By ensuring the anonymity and confidentiality of participants this will heighten the reliability of the data. Content analysis allows the researcher to analyse research based on large sample sizes across a prolonged period which are often repeated yearly by government or industry officials. This will add to the validity and reliability of the research (Veal, 2011). To minimise researcher error, the research will not be conducted when the researcher is feeling under pressure and tired. To reduce the researcher’s bias subjective opinion, the research will aim to keep an objective opinion and not to allow her opinion to affect the findings.
II.II. Participants
To generate a reliable sample size, the research will aim to gather between 100-200 participants for the online survey. It will be based on a random sample that be used to highlight themes associated with, gender, age group, job title, etc. This will allow the data to reflect on the population as due to the time constraints allocated for the dissertation, it would be impossible to gather completed surveys from the whole population. This is referred to as a cluster sample, that is associated with a probability sampling technique. Cluster samples reduces time spent on analysing the data to ensure the research is manageable (Veal, 2011). (Barnett, 2002) suggests that samples have a higher percentage of accuracy compared to a census. 
II.III Ethical Considerations
The research will not cause pain, harm or embarrassment to participants. The survey questionnaire will not include any explicit details or images of terror attacks that may cause discomfort. Only relevant statistical data that could add value to the research will be used. All participants will be voluntary participants aged 18 and over. The data collected from participants will be non-attributable and focus on the data itself, rather than who submitted the data, keeping the participants anonymous. Each participant will be given the right to withdraw from the data collection process at any time and any information already given will not be used in the research. However due to the use of internet-mediated research, the participants will be informed about the risk of data transmission where confidentiality and anonymity may be affected by unauthorised personnel accessing the data on the online survey tool; Survey Monkey.
To ensure the safety of the researcher, the survey conducted will include the researchers’ university email address for any participant concerns, rather than a personal email address. The use of social media to promote the survey will be set as private accounts, which only friends and relatives of the researcher will be able to access. For further details regarding ethical considerations please refer to ethics form. 


III. Resources and Planning 
III.I. Timescale 
Due to the short period of time allocated to the dissertation module, the research will be a cross-sectional time horizon. This factor may limit the amount of research, and therefore could limit the depth of the dissertation. Refer to appendices figure 1.2 for Gantt Chart of the researchers’ strategic plan for the dissertation.
III.II. Resources
Books, journals, and articles that focus on the relationship between terrorism and tourism will be used for the researcher to expand their knowledge, and to analyse the secondary data that has already been researched regarding this relationship. Reports from tourism and government officials such as; UNWTO and WTTC, will also be used to research visitor and expenditure figures in European destinations before and after terror attacks. This further reading will contribute towards the literature review and secondary data of the content analysis.
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VI. Appendices 

Figure 1. The research ‘onion’ (Saunders, et al., 2012).
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Figure 2. Gantt Chart
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