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Executive Summary
Sustainable tourism refers to the fact of incorporating policies that are in tune with the environmental, social and economic aspects of a particular region. Encouraging sustainable tourism will lead to the betterment of society, the environment as well as the tourism industry. This report has explained the need for sustainable tourism requirements for the tourism industry in Dubai. It has incorporated a real-life case study of a tourism company in Dubai and it has been concluded that there is a lot of potential for it along with valid data. Further, it includes different models to analyse the current situation related to the tourist destination and tourist footfall. Some useful recommendations have been provided regarding improving and promoting sustainable tourism. 
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[bookmark: _Toc136551579]Introduction
The following report will critically evaluate the extent of the sustainable tourism and development management plan of Dubai, as a tourist destination, along with a brief overview of it. It will also explain how sustainable principles help in forming general principles related to tourism. Then, a case study will be done with respect to the hospitality and tourism sector of Dubai. The impact related to this case study will be analysed regarding the travelling aspect of Dubai. A few models related to the tourism sector will be included and an analysis will be done with respect to its relation to Dubai Tourism. Finally, a few recommendations will be given for its future tourism development. 
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[bookmark: _Toc136551580]Overview of the chosen destination 
Dubai is the capital of the United Arab Emirates (UAE) and is the most inhabited island among the seven Emirates of the UAE. The city was established during the 18th century and now it's one of the tourism capital as well as the business hub of the world. The city has many major attractions including The Burj Khalifa, the tallest building in the world with a height of 828m. It is also known as the Shopping Capital of West Asia as many malls and shopping places are there and Dubai Mall is one of the favourite palaces of the tourists. One of the main reasons for Dubai as a hot tourist destination is the fact that it has the world's busiest airport, Dubai International Airport. Another reason for being a tourism destination is as it has become a centre of medical tourism due to the fact that there are many hospitals in Dubai.
[bookmark: _qc31h2qpyy3]

[bookmark: _Toc136551581]Evaluating the Principles of sustainable tourism 
The current economic and environmental situation has made the word sustainable tourism more and more popular due to its significance and importance with respect to ecology (Nations, 2023). The tourism industry is growing day by day and to make the tourism industry sustainable along with ecology it is very important to inculcate the principle of sustainable tourism. As explained by the World Tourism Organisation, Sustainable tourism refers to the fact that when it includes the impact of social, environmental and present and future economic conditions and formulates policies accordingly (unwto, 2005). Sustainable tourism is further categorised into three sections and these are explained below,
1. Economic Sustainability: This refers to the fact that the tourism industry should focus on the welfare of its human resources rather than always focusing on profit maximisation. The company should devise policies that cater for the needs of humans as well as the planet. The organisation should focus on creating jobs for the locals and incorporating good policies with respect to their work-life balance. It can focus more on recycling its products, inducting the methods of waste management techniques and more use of renewable sources of energy for its day-to-day operation.
2. Socio-Cultural Sustainability: This is an important pillar with respect to protecting the environment by supporting the local culture. Ecology and human culture are interdependent in many ways, hence protecting and investing in the sustainability of social and cultural values are important. The hotels and tourism industry should keep an eye on preserving the age-old cultural practice of the indigenous people and look at the fact that development is not hampering their livelihood. The companies can also promote the culture of indigenous people by promoting their arts, crafts and customs to the tourists as this will support them financially. 
3. Environment: This is the most important pillar for sustainable tourism as protecting the environment has to be included in its policy implementation. The focus should be more on maintaining the atmosphere, land and water and if the present condition can be improved. Exploiting resources for the benefit of the company has to be stopped and companies should look at this from a moral point rather than from business. The activities related to natural parks and wildlife safari should be designed in such a way that it does not hamper the wild animals as well as nature. The tourism company should also focus on urging the tourist not to pollute the beach and to use biodegradable products. 
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Tourism companies should refer to the challenges with respect to the above-mentioned factors in their business planning and policy implementations (Streimikiene et al., 2021). 
Impact of Economic Pillar: The principles that can be developed with respect to economic pillars are, investing in local peoples, and helping in their livelihood. They can be provided with jobs in hotels and restaurants and as travel agents. Promoting the products made by them can also give them additional income and make the products famous. The regional, and locally produced fruits, vegetables and other products can be more and more used in the restaurant and this will make the supply chain resilient. 
Impact of Socio-Cultural pillar: The principles taken from this are important with respect to maintaining the local culture and preserving them is relevant for the tourism companies. This can be done by supporting local farmers and artisans as supporting them by buying and encouraging their products will help them to maintain their livelihoods. Promoting the local customs such as promoting their foods, dress, apparel and religious practice will help the company to promote a harmonious culture. Travelling to less visited places rather than going to hot tourist destinations where it is overcrowded will make the local people's life less stressful (Hall, 2019). 
Impact of Environment Piller: The policies should be such that it promotes sustainable tourism without hampering the environment. Promoting the use of renewable energies and inculcating eco-friendly products can be beneficial. Using technologies that save electricity and water and promoting organic products can be useful. 
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Sustainable tourism can help a company devise its products in a way that is economy friendly and this can improve its profitability by improving its brand value. Justifying this, I have taken the Platinum Heritage Pvt Ltd company for a comprehensive case study (platinum-heritage, 2023). It is one of the famous tour and travel companies in Dubai and has been providing its service for a long time. It has many products such as desert safaris, overnight experiences, hot air balloon rides, visits to the most famous hot spot in the Burj Khalifa building and others. The company's focus was on sustainability and they have taken several measures regarding this (platinum-heritage/about-us, 2023).
1. Use of Solar Power: The most famous package includes nightlife in the desert or a complete stay in the camp in the middle of a desert. The company mainly uses renewable sources for its electricity uses and other purposes such as cooking. 
2. Promoting Emirati Culture: The company provides authentic Emirati culture, cuisine and tradition in the camps. This is part of the culture of local people as they like to promote their culture, education, and beliefs. This helps in preserving the local culture and also helps the local people's earnings. It is like experiencing the past lifestyle of the Arabs regarding how they lived in the old days. 
3. Recycling and waste management: The company has incorporated many procedures such as using steel reusable products instead of using plastic products in 2017. This helps in cleaning the environment and the animals as they used to eat these waste products. It organises several events to plant trees and invest in wastewater management plants as there is a water shortage problem in the middle east. 
4. Desert Conservation Reserve: Platinum Heritage is the only company to offer wildlife safari instead of dune bashing. Dune bashing impacts the environment in a negative way and it causes more desertification. The company focuses more on educating the tourists about the biodiversity of the desert during the safari. 
5. Fuel-Efficient Vehicles: The company focuses on the use of electric vehicles and other vehicles which are fuel efficient. It has a commitment to carbon reduction policies and the use of blended fuels and electric vehicles for the safaris was beneficial. 
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Tour and travel industries are very large industries as it is a combination of many sectors and it contributes to the economy in many ways. The different aspect of travelling in this industry includes,
1. Tour and Travels operators: The above-mentioned company Platinum Heritage is one of the biggest tour and travel companies in Dubai. These types of companies form the basis of the tourism industry in Dubai.
2. Travel Agents: These people provide important information related to guiding the people with the local history of a place, important facts and others. They also provide logistics such as by helping them to book tickets for local attractions, travel insurance and others. 
3. Transport Organisation: This is very key for supporting this industry such as railway stations, airports, bus terminus and other options. Dubai is one of the biggest transhipment harbours in the world and it has very busiest airports.
4. Accommodation: Hotels and restaurants are a very important part of the tourism industry and Dubai has many famous four-star and five-star hotels. Burj Khalifa is one such building and a famous tourist place due to its architectural marvel. 
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Butler’s Life Cycle:
This model is generally used to learn and analyse the data regarding tourist footfall and how this can improve with respect to an increase in revenue (Butler, 2019). It is a model which has six stages and this is explained below
1. Exploration: This is the first stage of development where a tourist spot is identified by concerned authorities or by exploration of tourists. This stage has a lot of potential for future job opportunities and other activities. 
2. Involvement: The next stage is when people see the opportunity and local people give their land, and accommodation for developing the place.
3. Development: Big companies come here in this stage and build relevant infrastructure and often promote these places with proper advertisements.
4. Consolidation: This stage refers to the fact that the tourism industry is well developed and there is steady tourist footfall. Presently the current footfall indicates Dubai tourism is at this level (Puri-Mirza, 2022). 
5. Stagnation: Now, the tourist place is unsought for, and the tourist footfall declines with time. Further unemployment rises in this place and the place becomes unfavourable for any economic activity. 
6. Decline: Companies in this stage face heavy loss due to less economic activity and often this place converts to homestay rather than overnight visits.
7. Rejuvenation: This stage refers to the fact that companies try to invest in new things to repromote the place by creating some attraction.  
Doxey’s Irridex model:
This model is basically based on the fact that how the local inhabitants feel about the tourist and tourism industry (DOXEY and Moore, 2015). It has mainly four cycles, and this is explained below
1. Euphoria: This stage refers to the fact that people initially feel very ecstatic about their place as a tourism hot spot and its development.
2. Apathy: This is sort of a neutral feeling but in a positive way and they only see the tourist as a source of income. Present revenue and local sentiments indicate this stage in Dubai tourism (statista, 2023).
3. Irritation: This is a negative emotion towards tourists as the locals see the negative aspect of tourism. This is due to overcrowding, traffic, pollution and others.
4. Antagonism: This stage refers to the fact that people have very negative expressions for tourism. They see tourists as a problem and often resort to protests and other activities to prohibit tourism.  
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A few recommendations are provided regarding sustainable tourism and how to improve in this sector.
1. Direct Flight: It is recommended to use direct flights rather than using connecting flights as this can save the environment by a reduction in carbon emissions (Roxas, et al.,2020). 
2. Going Green: The use of environment-friendly products is recommended for supporting the ecology and asking the tourist to use this can be promoted by the companies. 
3. Spreading Awareness and promoting Sustainable Tourism: It is recommended that companies should encourage and educate about the benefits of sustainable tourism. It should promote and urge the government to make legislation related to sustainable tourism (Grilli, et al., 2021). 
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The report has described the importance of sustainable tourism and its needs and how it has to be related to policy making. It has shed light on the three pillars such as economic, social and environmental and how this influences the policies of the tourism sectors. It has included a case study of Platinum Heritage company and how it has incorporated sustainable tourism into its company. Additionally, Butter's Life cycle and Doxey's Irridex model are proven and it has been mentioned where Dubai as a tourist destination is placed. The report has ended with some recommendations for promoting sustainable tourism. 
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