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 Description of task 1

Detailed information about the
basic knowledge of the world
of work that is prevailing in the
retail sector.

 Meanings of academic and
employability skills

Academic skills are referred to
the habits and talents that
provide substantial advantages
to academic pursuits like
research, learning,
presentations, and report
writing.
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Introduction 



 Activities in the retail sector

Communicating with visiting 

people in the store to give the best 

customer service. 

 Growth of retail sector

The retail sales had increased by 

6.7% in 2028 which is higher than 

the five-year average of 4.4%. 
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Understanding of the world of work 

in the retail sector 
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Understanding of the world of work in the retail sector 

(Continued)



 Study skills

It is necessary for the marketing manager to have 

a bachelor's degree and master's degree in 

marketing and business administration that 

consists of a four-year course from a good 

college and university. 

 Technical skills  

It help them in increasing their value in the IT 

department of a retail company along with 

generating data security regarding annual reports 

and cost calculation sheets through encryption of 

data with a strong password. 
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Analysis of academic skills required for 

marketing manager in retail sector
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Analysis of employability skills required for 

marketing manager in retail sector

• Organizational skills
It will lead all the managerial and

marketing activities in proper analysis and

scheduled way.

It will help the marketing manager in

generating strategic thinking about the

changes that are to be brought into the

management department.

• Decision-making skill
It help the marketing manager in taking all

necessary steps for the growth of sales and

income after a thorough analysis of the

current market trend of the retail industry

globally.



 Strengths- Effective communication, effective leadership 

 Weaknesses- Lack of patience , Fail to provide solutions to 

the problems

 Opportunity- promotion as a marketing manager, scopes of 

use of advanced technological and digital tools 

 Threats- High competition 
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Personal- SWOT analysis 



Personal development plan 
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Continuedd…
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 Academic and employability skills are essential

 Decision-making skills, organizational skills

and technical skills

 SWOT analysis helps assess my qualities

Conclusion
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