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For the past two decades, technology is being incorporated and integrated into every aspect of the business. From recruiting to HR, communications to management, and from marketing to supply chain, technology is being incorporated and all operations of businesses are being digitized. Companies these days have fully developed IT, MIS, and business analytics departments which store and make use of important data which is used in hiring, market and business analysis, and to discover the emerging trends in order to plan for the future. This integration of technology requires a digitally skilled workforce which is skilled enough to handle the new, digitized methods in which the work is being done (van Laar, 2017). In order to prepare the students for a digitally developing workplace, there is a need to keep them up-to-date with the latest digital tools and technologies that are being used in the corporate sector, such as Tesco to maximize efficiency and streamlining the operations (Bremner, 2018). A technology-savvy generation is likely to easily learn and adjust in a technologically sophisticated and digital environment as the generation has grown up while using such technologies (Livingstone et al., 2018). In this study, various technologies and digital skills will be brought to discussion which are being used in different aspects of the business, along with the latest developments to provide students with an idea of how technology is changing the ways businesses, especially companies e.g., Tesco operate. Additionally, a set of best practices will be presented which will help students in improving their efficiency in a digital workplace.
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[bookmark: _Toc534742873]Digitized Business and Operations

Digitization has impacted every aspect of the way a business functions, and has brought major changes and improvements in the operations and management of a business (Loebbecke, 2015). It was not only provided business with fast-paced management and decision making, but also has streamlined operations (Scheerder, 2017). Following are the ways in which each business department has been impacted:
[bookmark: _Toc534742874]Marketing: Marketing has taken various forms over the time and has been an important part of a business since the ancient times. The 20th century market revolved around print media, radio and television. But by the end of the previous millennia, digital media began taking its roots as an important marketing tool in companies, i.e., Tesco. In the recent years, more and more sophisticated digital marketing tools have been made available, providing businesses with a plethora of options to promote their offerings. Such tools comprise of Search Engine Optimization, Search Engine Marketing, Social Media Marketing, Website and web analytics, eCommerce platforms, Social Listening, and more. Now that majority of the population is using internet and social media, this has become an effective tool for viral marketing activities. Various companies, especially Tesco now also use their social media platforms in order to gather customer data, address customer complaints, and for customer engagement (Butler and Wood, 2019). Another benefit of digital marketing for companies like Tesco over traditional marketing methods is the plethora of tools it comes with, which allow advertisers to select their target population with high accuracy, and the analytics which show the effectiveness of the advertisement campaigns. People working in digital marketing field need to be experienced in writing content, designing graphics, social media management, or web development, which are important skills and are high in demand in the digital industry.

[bookmark: _Toc534742875]Human Resource: The HR section of a business is perhaps the department which has been most affected by the technological revolution. Almost every aspect of human resource has been digitized which has allowed better hiring, better access to the talent pool, and ease in measuring performance. Beginning from the job websites and social media networks for professionals such as LinkedIn, or Metro Ban UK which allow recruiters to gather a vast pool of talent by posting vacancies on the web, while candidates can apply on the click of a button (Bambrough, 2018). Candidates can be interviewed even from across the world with the help of video calling, as it is a strategy used by Metro Bank as well. Profiling and managing of recruited employees have also become streamlined, which has given the rise of HRIS, or Human Resource Information System software, which helps organizations in storing data about employees and their performance, which makes it easier to evaluate performance and to provide employees with appraisals in Metro Bank (Meijerink, 2018). For students who aspire to make it to the HR department, along with the traditional HR skillset, it is important for future professionals to be aware of online recruitment methods and social networks, along with the use of HRIS software, some of which are high in demand in the industry.

[bookmark: _Toc534742876]Management and IT: Management has been revolutionized with digitization and has taken a new form with the help of information technology. All the company data, whether it is regarding finance or accounts, supply chain or HR, is now digitized through ERP and MIS software systems. The data is stored in a centralized facility and is distributed through cloud which allows easy access of data to the entire management. This allows the organization, such as Tesco to take swift decisions in an environment which is more dynamic than ever before, supporting faster operations and business decisions which not only help the company in being operationally efficient, but also helps it in staying ahead of the competition (Peachey, 2018). Some of the most popular ERP software include SAP, Oracle ERP, and Microsoft Dynamics. This software is used by corporations throughout the world who aspire to optimize their operational capability and decision-making process. Knowledge and hands-on experience of these software is highly important for the future professionals in order to have a bright scope of employment after studies. 

[bookmark: _Toc534742877]Business Intelligence and Research: In the recent years, the idea of a knowledge-based company has gained prominence. Such companies are defined as entities which are built on the basis of information, experiences, and research, and use it in order to set the company’s course for the future. Business intelligence is usually a branch of the IT department in companies, i.e., Tesco, and its main purpose is to gather up data whether it is about the company, the industry, markets across the globe, or the customers themselves. Such data is then analysed, which results in multitude of findings such as recent or past performance, or emerging social and market trends. On the basis of data, important decisions are taken in order to prepare the company for the upcoming events and the future conditions and the course of business is set. Business intelligence allows businesses to shift from a reactive approach to a proactive approach. Proactive approach helps businesses in early detection of emerging opportunities or threats which the company can either take benefit from, or can avoid respectively (Yu, 2017). Through the analytics wing, the companies, especially Tesco can also find its own weak spots and can work to minimize or eliminate them (Wearden, 2018). For students who aspire to work in this field, knowledge about research and analysis methods and ERP software is necessary in order to stand out of the rest of the applicants. 

[bookmark: _Toc534742878]Supply Chain Management: Technology has also revolutionized the entire supply chain, such as Tesco. In the past when everything was managed manually and every single error caused the supply chain to get disrupted. Now sophisticated software systems have taken place that help facilitate communication between the manufacturer and its suppliers in the companies i.e., Tesco, keep track of the shipments and warehouse stocks, and automatically place an order whenever something is needed (Simpson, 2014). With little human input, these software help in smooth running of the entire supply chain. 

[bookmark: _Toc534742879]Business Development and Communications: Business development and business communications have seen similar trends. In order to look for new clients, businesses have switched from depending on mainstream tools to digital skills. Now small to large scale potential clients are found through social media networks and internet. Companies are even using online maps in order to find potential clients. Communications have also become equally convenient inside and outside the business premises. Now potential clients can be pitched through emails and contacts can be established via social media, while meetings can be set up through video calling. This has allowed companies to reach out to clients all over the world and get in contact with them in no time (Martin, 2017). Communication between the office’s personnel has also become convenient. Now employees communicate through messengers where all the updates and notifications are sent and received. Employees can be sent emails regarding important matters which results in guaranteed conveyance of company message to the employees in a quick and efficient manner. Students who aspire to enter this field do not need to possess any digital skills which they do not use in their daily lives such as social media, emailing, or power point presentations.

[bookmark: _Toc534742880]Benefits and Uses of Digital Skills for Efficiency 

Future professionals can use their digital skills in order to increase their work efficiency which can lead to a better future perspective. Following are a number of suggestions:
· It is important to be an active user of email and messengers. Messengers have developed as an important part of a workplace and are playing a key role in communication and co-ordination. Emails are now the standard way for businesses to not only stay in touch with their employees but also their clients. Being an active user of both communication mediums is necessary in order to be able to take swift actions to increase work efficiency. Quick communication gives room to collaboration which can come in handy to increase organizational efficiency. 
· Social media has become an integral part of a person’s everyday life. It is the place where people connect with each other (Rodriguez-de-Dios, 2018). But in the corporate sector, its purpose is much greater; to connect with the customers and engage them with exciting content, to advertise and promote their products and services and increase brand awareness, to collect valuable feedback from customers, to find suitable clients and businesses to collaborate with, and to hire talented people. It becomes important for an aspiring professional to learn the uses and dynamics of social media in case if they want to excel in their work life, especially if someone is willing to work in the field of digital marketing.

[bookmark: _Toc534742881]Research and Effective Data Collection 

The ways of online research such as web surveying, customer and market data collection need to be known to the students and the way the data is analysed. As research and intelligence wings of the business are expanding and the companies are moving towards a knowledge-based approach, it becomes important for future professionals to become skilled in methods of research to be able to join the industry (Taylor, Bogdan, and DeVault, 2015). Moreover, due to research the data is sent to the company in real time, which gives decision makers an idea about the running operations. In order to become an important part of the supply chain, students need to gain experience of supply chain management software. Student might use surveys, Interviews and focus groups to collect data. For students who are willing to pursue their careers in departments like management or supply chain, it is important to be trained to use the most prevalent software such as SPSS. Other than this, qualitative methods can be used to develop the research if data is insufficient but richer (Quinlan, et al., 2019). 

[bookmark: _Toc534742882]Ethical Issues in Collecting Data

There are some ethical considerations that has been associated with digital marketing. When a student tries to collect data by questionnaire or interviews, there is a chance that biasedness can be involved. Moreover, it is very important to obtain informed consent from the people that are participating in the research. Maintaining confidentiality is also an important aspect of ethical consideration while conducting a research in big companies, i.e., Tesco. Furthermore, it is significant for student to do not disclose the information of participants and use pseudonyms (Fusch, and Ness, 2015). Avoiding these issues in a research or data collection can help in improved and reliable research as well. 
[bookmark: _Toc534742883]Conclusion

This study has taken into consideration the various technological advancements that have hanged the corporate sector and the ways in which business operations have been revolutionized. Various ways of digitization in each business aspect have been overviewed in which various digital skills are being applied in order to increase business’s operational capability and efficiency, while errors are being minimized. Communication in the company has increased and now works on a real-time basis, have become more in touch with customers on social media, enjoy a greater pool of talent to hire from, and can access clients from across the globe while staying at the same physical location. Companies are now gathering up data from every aspect of the business, customers, and markets which is giving rise to the knowledge-based companies. This also gives the rise to the demand of technology-savvy professionals who excel in the use of digital tools. Such individuals are more likely to adapt to the requirements of a more digitized organization. In order for future professionals to maximize on their efficiency in such organizations, a number of suggestions have been made which are likely to improve their job scope and efficiency at workplace. 
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