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Abstract

The publication of an academic paper is subject to strict scrutiny. The academic committee is required to pay attention to the connection between the paper and existing theories, as well as the reliability and validity of the methods used and the final data. This report analyses two papers published in the Journal of Business Strategy and the Journal of Destination Marketing & Management.

The first is about international expansion. In particular, some small and medium-sized enterprises hope to get more opportunities. These SME will face the challenge of limited resources after entering the international market. So, entering new markets or conservative growth? It needs to be evaluated. The article uses a questionnaire to measure some of the basic conditions for company expansion.  The second paper is about whether tourists will revisit the image of tourist destination and the role of e-word-of-mouth. The research data for the paper was collected from Iranian tourists in Kashan (a UNESCO Heritage city). This study using a mixed method and employs a quantitative method and a self-administered questionnaire to collect data.

The first section of this paper is a review of the academic contribution and status of the two works in the literature. Then, the second part evaluates the applicability and potential shortcomings of the selected approaches (sampling methods, usage of quantitative models, analytical tools), and attempts to find better ways to improve the results of the two papers.
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I choose these two articles belong to 1* magazines. Their low assessment scores mean they do not meet international standards academically.

The first article is an analysis of whether small businesses need to expand globally. The article begins by suggesting that the time between SME and international enterprise is the rate of expansion of a firm (Musteen et al.). Such a definition is early and does not fit the current situation. Zhao et al. (2020) believe that such a defined method ignores the company's first expansion speed, and the change of different businesses will change over time. Therefore, Zhao et al. (2020) think that the speed of expansion and networking of a company are important factors affecting the expansion of a company. They took the form of a questionnaire to a random sample of 3,000 small and medium enterprises (2,000 in Australia and 1,000 in New Zealand). And then, a simple inverted U-shaped graph (Figure 1) is presented for analysis.
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Zhao et al. (2020) show in the figure1 that when the value reaches its peak, it indicates that the enterprise gains the best benefits from entering the global market. At the beginning of internationalisation, companies do not have the capacity to increase in foreign markets. Developing such capabilities takes knowledge and time. Under the moderate expansion, the enterprise is able to effectively start a new ability. However, this ability decreases with increasing speed. This is consistent with the theory that there is a non-linear relationship between international expansion speed and performance (Mohr and Batsakis, 2017). The paper praised this finding as a direct and effective way to explain the contradictions in the existing theories of internationalisation. In my opinion, this research is inadequate and sufficient. And the models used are not well validity. The validity and reliability of the data are also not mentioned.

The second article is about the behavioural intention of tourists. The author believes that the tourist experience of heritage sites is not well described in the existing literature. And the understanding of the potential influence of Memorable Tourism Experiences in the context of heritage Tourism is limited. Therefore, in this article, the author has carried out extensive research on the tourism experience of tourists in heritage sites. And for the heritage Tourism environment and Memorable Tourism Experiences have a deeper understanding. For this blank part, the author uses a new model in data analysis. And the author uses a hybrid approach. He used both quantitative questionnaire survey and qualitative interview data collection. The questionnaire for quantitative methods is developed on the basis of previous research. Therefore, on the whole article, the validity and reliability of the data are better than that in the previous paper. Because this paper used two methods in the investigation. It is a little bit of work. The quantitative data analysis software used in this paper is WarpPLS 7.0 software. This software is I did not used. Therefore, I cannot give better advice. And then I will use SPSS software on the basis of this paper to try to find out which method is better.
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The first article about SME expanding is nonparametric

The second article about behavioural intention of tourists, I think it used method is parametric

What is the difference between a parametric and a nonparametric test?
Parametric tests assume underlying statistical distributions in the data. Therefore, several conditions of validity must be met so that the result of a parametric test is reliable. For example, Student’s t-test for two independent samples is reliable only if each sample follows a normal distribution and if sample variances are homogeneous.  

Nonparametric tests do not rely on any distribution. They can thus be applied even if parametric conditions of validity are not met. 

Parametric tests often have nonparametric equivalents. You will find different parametric tests with their equivalents when they exist in this grid.

https://help.xlstat.com/s/article/what-is-the-difference-between-a-parametric-and-a-nonparametric-test?language=en_US 



https://www.bmj.com/content/338/bmj.a3167.short 

https://www.bmj.com/content/350/bmj.h2053.full 
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Critically discuss, contrast and compare the research designs and methodologies. Be critical of the findings, include a discussion of alternative methods – may results have been different?


In doing that, highlight the shortcomings in the chosen articles from the point of meeting standard research practice.
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Come to a reasoned conclusion if and how the research approach, design and methodology could be changed to enhance the outcomes of the research for both articles.
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Curvilinear relationship between internationalization speed and firm performance
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