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Oral Care That Protects Your Smile and the
Planet
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NEW BRAND DEVELOPMENT

ECOFRESH is a sustainable oral-
care brand offering toothpaste
tablets, compostable refills, a
reusable aluminium container,
and a bamboo toothbrush with
replaceable heads (Marion and
Fixson, 2021). The brand aims to
eliminate plastic waste while
keeping oral-care routines

simple, affordable, and effective. HOW IS THE NEW BRAND ALIGNING
Itintroduces a zero-waste system WITH CUSTOMER TRENDS?
designed for everyday

Zgzv;mence (Qin, Wang and Luo, Consumers increasingly demand

eco-friendly, low-waste products.
ECOFRESH aligns with zero-waste
lifestyles, plastic-reduction

MARKETING MIX — CHOOSEN 2 behaviothjr, arl‘d groyving awareness
of sustainability (Blichfeldt and
ONLY Faullant, 2021). Younger consumers

value refill systems, transparency,

Product and responsible brands. ECOFRESH
Zero-waste toothpaste tablets, responds with ethical packaging,
compostable refills, reusable waste-free design, and an
container, biodegradable accessible price point.

toothbrush heads, safe fluoride
formula, clean design, and strong
sustainability certifications
(Blichfeldt and Faullant, 2021).

Price
Mid-tier, value-based pricing with 67%

bundle starter kits, refill savings,
and psychological points (e.g., m
£9.99 starter kit).

Demographic: Adults aged 18-40,
middle-income.

Psychographic: Eco-conscious,
ethical shoppers, sustainable-
lifestyle adopters (Marion and
Fixson, 2021).

Behavioural: Frequent oral-care
buyers, refill-system users,
loyalty-driven consumers.
Geographic: Urban UK regions,
online-active communities.
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