TOURISM

Socio-economic Value,
Impact and Importance



vW.Visitloritain.org/inbound-culture-

» The industry significantly ‘boosts’ the overall
tourism industry in the UK.

VALUE OF HERITAGE AND CULTURE


https://www.visitbritain.org/inbound-culture-heritage-attractions-research
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» Heritage Lottery Figures: /

Heritage based tourism was worth 26.4 Billion 1o
the UK economy (2011)
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» TUTORIAL TASK:

Research at least three specific locations (regions, cities and / or
towns...) that have centred their tourism ‘offer’ around Heritage /

Culture / Arts).







» Between 2010 and 2013, the GVA of the ©
industries alone rose by 35.8%.

» Currently, there are various projects in place through the UK that
are developing funded projects to reap further benefits - - - - EG:
Visit England'’s current project - £3 million for creative activity
community based projects.

GROWTH ATTRIBUTED FROM CREATIVE
INDUSTRIES.
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partnerships.

» Bristol and Bath - -Bristol Old Vic

» Cornwall - - Cornwall 365

» Cumbria - - The Brewery Aris Centre.

» Liverpool - - Royal Liverpool Philharmonic.



» Sfrafegic Plans in place fto benefit the indu
economy include:

VisitEngland / Arts Council - commissioned a programme evaluation
for the creative industries that is to be published in 2017.

Cultural Destinations Programme 2017-20

IMPACT:



