Week 2 – Activity 

Practical – Survey Development

Part 1 Develop your own survey

Based on a topic of your choice, develop a useable survey. You need to consider conceptualisation and hypotheses as well as appropriate constructs and their measurements. The survey needs to have between 20 and 30 questions. 
Here are some points to consider:
· Be clear about your objectives and hypotheses. These determine the constructs to be included. 
· Which demographic material do you need? (Age, gender, nationality etc.)
· Decide which scale you want to use 1-5, 1-7, 1-4, 1 -6. There are advantages and disadvantages to odd and even numbered scales. Discuss this.
· Each question must only be one question, i.e. if you use ‘or’ split into two questions.
· Remember that your audience may be multi-national. The language of your questions must be unambigious – it must be clear what you mean.
· The questions should be relevant to all your respondents or you need to separate different respondent groups.
· Do not phrase your questions in a way that suggests and answer (‘leading ‘ questions) for example
· Check that you are covering all the areas that you want to ask questions about. In a survey you very rarely have the opportunity to go back and ask more questions

Part 2  Test your survey
If there is enough time, test your questionnaire on another group. Take notes of the things that work well and those that do not.
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Variables Definition
1. Sensory Marketing Elements (Independent Variable): 
· Visual elements (e.g., high-quality images, color schemes, virtual try-on features)
· Auditory elements (e.g., background music or sound effects on the website)
· Tactile elements (e.g., detailed descriptions of fabric texture, interactive features simulating touch)
2. Consumer Satisfaction (Mediator Variable): This measures how effectively the sensory marketing elements meet or exceed the customer's expectations and needs in the online shopping experience. 
3. Repurchase Intention (Dependent Variable): This is the likelihood of a customer purchasing again from the same online retailer. It is often assessed through direct questions in surveys regarding their intent to return or through tracking repeat purchase behaviors over a period following the initial purchase.

Hypothesized Relationships
· Hypothesis 1: Sensory marketing elements positively affect consumer satisfaction. The more engaging and comprehensive the sensory marketing efforts are, the higher the consumer satisfaction.
· Hypothesis 2: Higher consumer satisfaction leads to greater repurchase intention. Satisfied customers are more likely to return and make additional purchases.
· Hypothesis 3: Sensory marketing elements indirectly influence repurchase intentions 
Visual elements
Auditory elements
Tactile elements
Olfactory elements


Repurchase Intention
Consumer Satisfaction
Sensory Marketing Elements








Demographic Questions
1. What is your age?
   - 18-24
   - 25-34
   - 35-44
   - 45-54
   - 55 and over

2. What is your gender?
   - Male
   - Female
   - Other

3. What is your highest level of education?
   - Below high school
   - High school/diploma
   - Bachelor’s degree
   - Master’s degree
   - Doctorate or higher

4. What is your occupation?
   - Student
   - Educator
   - Healthcare professional
   - Engineer
   - Business/Management
   - Freelancer
   - Retired
   - Other

5. What is your annual household income?
   - Below 100,000
   - 100,000 to 300,000
   - 300,000 to 500,000
   - 500,000 to 700,000
   - Above 700,000

6. How often do you purchase fashion items online?
   - Less than once a month
   - Several times a month
   - Once a week
   - Several times a week
   - Daily

7. Which online platforms do you typically use to purchase fashion items?
   - [Open-ended response]

8. Do you have a preferred online fashion brand?
   - Yes
   - No
Sensory Marketing Elements (Independent Variable)独立变量
9. The visual design of the website (e.g., image quality, color schemes) pleases me.
    - 1=Strongly Disagree
    - 2=Disagree
    - 3=Neutral
    - 4=Agree
    - 5=Strongly Agree

10. Background music or sound effects enhance my shopping experience.
    - 1=Strongly Disagree
    - 2=Disagree
    - 3=Neutral
    - 4=Agree
    - 5=Strongly Agree

11. Detailed information about the materials in product descriptions helps me understand the quality of the products.
    - 1=Strongly Disagree
    - 2=Disagree
    - 3=Neutral
    - 4=Agree
    - 5=Strongly Agree

12. The virtual try-on feature enhances my overall satisfaction with the products.
    - 1=Strongly Disagree
    - 2=Disagree
    - 3=Neutral
    - 4=Agree
    - 5=Strongly Agree

Consumer Satisfaction (Mediator Variable)中介变量
13. I am satisfied with my most recent shopping experience on this website.
    - 1=Strongly Disagree
    - 2=Disagree
    - 3=Neutral
    - 4=Agree
    - 5=Strongly Agree

14. The overall shopping experience on this website meets my expectations.
    - 1=Strongly Disagree
    - 2=Disagree
    - 3=Neutral
    - 4=Agree
    - 5=Strongly Agree

Repurchase Intention (Dependent Variable)因变量
15. I will purchase fashion products from this website again.
    - 1=Strongly Disagree
    - 2=Disagree
    - 3=Neutral
    - 4=Agree
    - 5=Strongly Agree

16. I would recommend this website to my friends and family.
    - 1=Strongly Disagree
    - 2=Disagree
    - 3=Neutral
    - 4=Agree
    - 5=Strongly Agree
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