Segmentation involves dividing markets, distribution channels or customers into groups with different needs. It is easier to adapt the offer to the categories of customers when you know who they are and what they want. When they are delivered the same message, product or price, each market segment reacts differently.
     	    The purpose of segmentation is to group customers with similar characteristics and consumer behaviors in such a way that they are understood, their needs are recognized, and hoteliers find a way to sell them optimally. If hoteliers understand who their guests are and what their expectations are, their activity is more efficient. An important criterion that divides guests into individuals, groups or teams. There are four criteria by which we can segment the market. They are divided according to profile and needs. Depending on the profile, we have two criteria:
- Geographically: country, city, region, urban / rural, etc.
- Demographics: age, sex, family, income, education, religion, nationality, etc.
Depending on the needs, we also have two criteria:
- Psychographic: lifestyle, social class.
- Behavioral: what type of products do you prefer, brand loyalty, benefits, usability, provenance, means used, etc.
	    In the hotel field, it is easiest to have access to the attributes related to customer behavior. And he helps us the most to understand them and to know what and how to sell them. Behavioral segmentation considers the following questions:
- Why are you looking for accommodation?
- What is the opportunity?
- When are you looking for accommodation?
- How often does he come?

Guests from Morocco 

In the next 2 weeks, we will have an important group of guests from Morocco. As we know, Morocco is a country located on the continent of Africa where 30% of africans are muslims but in Morocco more than 90% of the moroccans are muslims who trust in Allah and in their Holy book, Koran.
Generosity is their strong point, they must do acts of charity to help those in need exactly as it is written in the Koran book. So we must treat them with the necessary respect and generosity.
The most important thing for Muslims is prayer. They pray up to 5 times a day and because of this, special places where they can pray must be arranged where they have peace and where they are protected from other guests. 
        The food is a very important ritual in Muslim culture, they respect some old customs with sticks such as - they eat only 3/4 of the food and the rest of it is distributed to relatives or those in need. They only has to use their right hand to eat, the pig is strictly forbidden by religion and there can be no question of alcohol on their table or in their rooms.
Muslims are also known for the frequent pilgrimages they make to pray to Allah. So a tour of the nearby mosques would suit them and make them feel more appreciated by the hotel staff.
By law, they are allowed to start a large family, having several wives. So we can expect large families who want to sleep in the same apartment, so all available apartments must be prepared and kept.
Muslim wives must wear a covered face regardless of the weather outside, religion does not allow them to show their face in the eyes of other men so we must be careful with our guests not to take them to places where they would feel embarrassed by other people.
The guest experience is an area that needs attention, constant care and with a greater emphasis on the guest experience strategy, hotels will make a positive impact on guest loyalty and revenue growth.

	TO DO!
	NOT TO DO!

	Be polite, generous
	No pork meat

	Arrange places for pray
	No alcohol 

	Tour of the mosques
	Don’t stare at them

	Arrange the accommodation
	Don’t ask silly questions

	Socialize
	

	Respect privacy
	



