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The growing emphasis on sustainability and environmental conservation around the world makes the green hospitality sector extremely important in the current environment. All sectors of the economy, including the hospitality sector, are more conscious of the need to adopt sustainable practices as worries about climate change and its effects on the environment grow (Floričić, 2020). Green initiatives in the hotel industry help to minimise harmful effects on the environment, reduce carbon footprints, and conserve resources. Consumers today are more aware of their environmental impact and look for companies that share their beliefs (Floričić, 2020). Green hospitality techniques improve brand perception and foster consumer loyalty by appealing to eco-aware tourists who seek out eco-friendly lodging and services (TULSI and JI, 2020). The hospitality industry has demonstrated its dedication to sustainability and environmental protection through the successful application of green practices, as evidenced by a number of examples. 
A number of sustainability initiatives have been introduced by Hilton throughout its global hotel chain, such as LightStay, an internal monitoring system that keeps track of and evaluates each property's social and environmental effects. Hilton is a prime example of how to incorporate green practices into business operations; examples of its commitment to sustainability include waste reduction plans, water conservation initiatives, and energy-efficient building designs (Hilton, 2022). Reputable for its eco-friendly practices, Six Senses integrates waste management techniques, water conservation strategies, and renewable energy sources into all of its opulent properties (Six Senses, 2019). Serving 360, doing good in every direction, a comprehensive sustainability and social impact platform that includes a range of environmental and social responsibility programs has been launched by Marriott (Marriott International, 2023). As part of its sustainability initiatives, Marriott has put in place energy-saving initiatives. As a pioneer in environmentally conscious hospitality, Scandic Hotels has made a name for itself by committing to 100% renewable energy use and zero food waste in all of its locations (Scandic Hotels, 2022). The aforementioned examples showcase the various strategies employed by top hospitality brands to incorporate environmentally conscious practices into their business operations. They also underscore the significance of resource management, community involvement, environmental preservation, and responsible tourism in the hospitality sector.
[bookmark: _9cn385tljtz][bookmark: _Toc150363300][bookmark: _Toc150382441]1.1.1 Elkington’s Triple Bottom Line Theory
The Triple Bottom Line (TBL) paradigm developed by Elkington highlights the significance of taking social and environmental implications into account in addition to financial performance. The TBL method emphasises the need to strike a balance between economic growth, social responsibility, and environmental stewardship in the context of the green hospitality sector (Loviscek, 2021). Here are some pertinent examples and how the Triple Bottom Line idea relates to green hospitality.
Green hospitality companies seek to combine environmental practices with commercial viability (Srivastava, Dixit and Srivastava, 2021). This could involve reducing waste, implementing cost-effective energy management systems, and using sustainable buying techniques that boost overall profitability.
Example: A hotel chain makes investments in waste management techniques, water-saving fixtures, and energy-efficient lighting systems, which eventually lower operating costs and boost financial performance.
[bookmark: _Toc150363301][bookmark: _Toc150382442]1.2 Does finance come first?
Finance always does not come first sometimes its the sustainability that matters, for a better understanding the Butler Tourism Area Life Cycle has been taken into consideration. The conceptual framework known as the Butler Tourism Area Life Cycle (TALC) model is employed to comprehend how tourist destinations change over time (Singh, 2020). Despite being created with the tourism sector in mind, it may be applied to the green hospitality sector to show how sustainability measures are evolving within travel and tourism establishments. The following is how the green hospitality sector can be connected to the Butler TALC model:
Exploration Stage
Businesses in the hospitality industry start to investigate and comprehend the significance of environmental sustainability during the discovery stage (Gore et al., 2022). This frequently entails making preliminary attempts to evaluate how activities affect the environment, find possible green projects, and make a commitment to environmental preservation.
Involvement Stage
Businesses in the hospitality industry actively participate in the adoption of green practices at the involvement stage (Gore et al., 2022). This includes implementing eco-friendly practices, trash reduction initiatives, and energy-efficient technology.
Development Stage
The adoption of sustainable practices in the green hospitality sector has advanced significantly in the development stage (McKercher and Wong, 2021). This frequently entails the creation of thorough environmental management systems, the use of green building concepts, and the integration of renewable energy sources.
Consolidation Stage
The green hospitality sector concentrates on optimising sustainable practices and consolidating them throughout this phase (Borgatti, Everett and Johnson, 2019). This entails setting long-term sustainability objectives, incorporating sustainable supply chains, and promoting environmentally favourable visitor experiences.
Stagnation Stage
The green hospitality sector may experience difficulties during the stagnation stage as a result of the overabundance of green projects and the ongoing demand for innovation and development (Chapman and Light, 2019). This stage highlights how crucial it is to get over complacency.
Rejuvenation Stage
The green hospitality sector may experience a phase of renewal during the rejuvenation or decline stage if new green technologies are introduced, sustainable practises are revived, and the sector's strategy for environmental preservation is rethought (Beritelli, 2019).
Stakeholders in the green hospitality sector might identify possible obstacles by using the Butler TALC model to have a thorough grasp of the stages at which sustainability projects have evolved.
[bookmark: _flnboi6iebqv][bookmark: _Toc150363302][bookmark: _Toc150382443]1.3 Are businesses responsible for being environmentally sound or is it consumer-driven?
Businesses and consumers alike have an obligation to practice environmental sustainability since they both contribute significantly to the promotion of sustainable practices and the reduction of environmental damage. Businesses' supply networks, operations, and product lifecycles all have a substantial environmental impact. Governments and regulatory agencies have established environmental standards and laws, which businesses must follow (Mai, 2022). In order to lessen environmental harm and advance sustainable development, it is their duty to make sure that these standards are followed. Customers have the ability to change the market by what they choose to purchase (Das, 2021). Customers can create demand for sustainable practices by choosing eco-friendly goods and services, which will incentivize companies to use eco-friendly substitutes and lessen their environmental effects.
The stages of locals' attitudes and beliefs of tourist development in a destination are depicted in Doxey's Irridex model, commonly referred to as the Irridex model of tourism development. Although the model's application is mostly focused on the tourism industry, its fundamental ideas can be used to comprehend the significance of community attitudes and perceptions in relation to environmental sustainability (Fan, Liu and Qiu, 2018). The Irridex model can be connected to environmental sustainability in the following ways:
Elation Stage
In the early phases of tourism growth, locals may view visitors' arrivals and related activities favorably, which could arouse their excitement and enthusiasm for the possible financial advantages (Fan, Liu and Qiu, 2018).
Stage of Apathy 
As tourism grows, locals may start to feel indifferent or apathetic about the increasing number of visitors and the effects they are having on the environment (Arie and Dimitri, 2022).
Annoyance Stage 
Locals may begin to vent their displeasure and irritation during this phase as a result of the detrimental effects of tourism development, which include heightened pollution, congested roads, and disruptions to customs and way of life (Arie and Dimitri, 2022). 
Antagonism Stage 
Due to the perceived irrevocable harm to the environment, cultural legacy, and standard of living, locals may become fiercely opposed to and hostile toward additional tourism expansion (Arie and Dimitri, 2022).
An understanding of the Irridex model's stages of community attitudes and perceptions can be very important when discussing environmental sustainability. It highlights how crucial community involvement, proactive communication, and active participation are to the advancement of sustainable projects that cater to locals' needs and preferences.


[bookmark: _sdaslmsb4][bookmark: _Toc150363303][bookmark: _Toc150382444]1.4 Future Recommendations for the Hospitality Industry
To improve the overall visitor experience and expedite operations, invest in cutting-edge technical solutions like virtual concierge services, AI-powered guest services, and contactless check-ins. In order to attract eco-aware tourists, include sustainable practices into every facet of the company's operations, such as trash reduction initiatives, energy-efficient infrastructure, and locally and organically sourced culinary offerings (Koc, 2019). To provide visitors with individualised experiences, such as specialised amenities, tailored recommendations, and focused marketing efforts based on individual tastes and behavior, leverage data analytics and consumer insights (Guerra-Montenegro et al., 2021). Prioritise strict health and safety procedures, such as routine air quality monitoring, health screenings, and cleanliness practices, to comfort guests and foster their confidence in the security of the hospitality experience. Work together with neighborhood companies, tour companies, and cultural organisations to provide visitors with genuine, immersive experiences that highlight the area's distinctive history, culture, and local products (Al Shehhi and Karathanasopoulos, 2020). Provide travellers with peace of mind and the freedom to modify their travel arrangements as needed by implementing flexible booking and cancellation policies that adapt to shifting travel patterns and evolving consumer needs. Give priority to career development programs, mental health services, and staff training programs in order to cultivate a highly trained and driven workforce that provides outstanding customer service and creates a warm and inviting environment for visitors (Nilashi et al., 2019). In order to cater to a wide range of tastes and preferences, curate a diversified culinary experience that highlights regional flavours as well as foreign cuisines. Include farm-to-table dining, themed culinary events, and cooking workshops. 
[bookmark: _f7s9ovrlg7s1][bookmark: _Toc150363304][bookmark: _Toc150382445]1.5 Can the hospitality industry ever be truly green?
Although the hospitality sector has made great progress in adopting sustainable practices, it is still unclear if the sector can fully embrace sustainability and go green. This study evaluates the viability of implementing fully green practices in the hospitality sector, looking at the opportunities, obstacles, and possible tactics for promoting sustainability in this complex and dynamic sector. Examine the latest sustainability endeavors carried out by prominent entities in the hospitality sector, emphasising the efficacious adoption of eco-friendly practices, environmentally conscious structures, and energy-conserving operations (Pham, Tučková and Chiappetta Jabbour, 2019). Assess the effect these measures have on lowering the carbon footprint of the sector and protecting the environment.  Determine the main obstacles to the adoption of fully green practices in the hospitality industry, such as operational constraints, financial ramifications, and the difficulties of integrating sustainable practices into a variety of hospitality offers (Alonso-Almeida et al., 2019). Analyse the possible obstacles to the industry's broad adoption of green practices and technologies. Discover the newest innovations in waste reduction technology, intelligent energy management systems, and energy-efficient building materials that might completely transform the hotel sector (Mejia, 2018). Examine the effects of regulatory actions in promoting green practices and cultivating an environmentally conscious culture in the sector. The hospitality industry has the potential to make a substantial contribution to global sustainability efforts through the use of cutting-edge technologies, regulatory support, and cooperative activities, even though adopting fully green practices presents inherent hurdles. 
[bookmark: _tsjwkn4w3kej][bookmark: _Toc150363305][bookmark: _Toc150382446]1.6 Is financial resiliency key to sustainability?
To achieve sustainability in the hotel sector, financial resilience is undoubtedly essential. The following are some ways that financial resiliency supports sustainability in this industry:
Investment in Sustainable Infrastructure
Hospitality companies that are financially stable can set aside funds to purchase energy-saving equipment and environmentally friendly infrastructure, which will lower their activities' overall environmental effect and save long-term expenses.
Using Green Techniques
Businesses in the hospitality sector can reduce their environmental effect and carbon footprint by implementing sustainable practices including water conservation, waste reduction, and integration of renewable energy sources, provided they have a solid financial base.
Managing Risk and Adapting
Hospitality companies that are financially resilient are better equipped to handle the risks that come with market volatility, environmental changes, and regulatory changes. This flexibility lets them modify their operations to satisfy changing customer demands and sustainability standards.
[bookmark: _l1cop7ogwm2][bookmark: _Toc150363306][bookmark: _Toc150382447]2. Conclusion
In summary, financial resiliency is essential to sustainability in the hospitality sector because it allows companies to make investments in environmentally friendly practices, manage risks, interact with local communities, maintain long-term viability, and promote employee well-being. Hospitality enterprises can support responsible tourism, aid in the preservation of natural resources, and improve the environment and society at large by making financial resilience and sustainability a priority in their operations.
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