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Tasks in the order I received them: 
Task One: = (Jon Task) 500 words
Task Two: Semiotic Analysis (Ryan task) 502 words
Task Three. = Manifesto (Julia Task) 511 words























Task one: Reflective writing, choose an artefact (Jon)

When wandering the sepia streets of Bath, it is easy to ignore the beauty of the Georgian architecture. The golden coloured Bath stones makes the city reminiscent of a mystical world. Using well known reflective processes I will reflect on my time in Bath. My own emptions took a shift when viewing this towering structure. The abbey was originally formed in the 7th century, reorganised in the 10th and consequently rebuilt in the 16th. The building bursts at the seams with stories of the past, the evolution of religion being a fascinating one the abbey has evolved with the times, the dissolution of the monasteries impacting its life. 

Religion influenced the creation of the Abbey however; it has become to serve a more aesthetic purpose. The Abbey which could be considered a product of its time, has transformed into a social media attraction. The rush of millennials cantering up to the front, posing with the gothic archways. As I watch each person photograph the a
Abbey. I wonder why such a beautiful relic has suffered to the likes on Instagram. I doubt that Sir George Gilbert Scott when remastering the architecture even passed a thought to its ‘Instagramable’ ability. Social media has ‘greatly changed the way we communicate’(Christina A. Jackson , Andrew F. Luchne, 2016)
I felt a rush of sorrow as I watched the abbey become a historic selfie wall. The decreasing interest in region leaves these buildings to serve alternative purposes. As I processed my thoughts, I realised I had become the Instagram villain, there was a blur in my intentions to photograph the Abbey. Why did I put more thought into enhancing the sepia tones than going inside and connecting with God? To an atheist the only appreciation would be the aesthetics however, I wasn’t one. 

The decline of religion has resulted in a change of behaviour. Chatters and Taylor (2005) example that religion has the ability to give ‘guidelines for the handling of life difficulties’      (Chatters and Taylor, 2005, p.34). I find it is interesting to think how different our society would be if religion was more popular in younger generations.

In a modern world it is harder to think about the meanings behind the religious structures that scatter Britain. The experience of taking the time to understand my thoughts had led me to dive under the superficial prettiness. The experiences we have help us learn and develop ‘we build meanings by working with experience’ (Moon, 2004, p.21). The impact of my social surroundings influenced my thoughts, being alone I was able to face my thoughts and not get distracted by the superficial small talk. My learning experience had begun to alter. My emotions had influenced my thoughts and feelings 46. Feelings have the tendency of ‘getting in the way’ (Moon, 2004, p.46) and clouding our judgements. In that moment I was at ease with nothing else to think about or get me excited. I had used my emotions to develop my understanding of the situation. 
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Task two: Semiotic Analysis (Ryan’s task)

[bookmark: bbib22]In the 21st century the truth is masked in layers of falsity. The notion of truth has become questionable. It is becoming increasingly harder to filter the information we are fed. The rise of social media has had a negative effect on the reliability of news and imagery. The concern for ‘fake news’ is rapidly increasing.  New research has suggested that ‘62% of US citizens’ collect their news from social media (Gottfried & Shearer, 2016).  Social media has also led to fraudulent imagery being created. Staged photos are not new to history. However, with technology producing hyper realistic images there has to be concern for how far this will go. 
 In this task I will use semiotic analysis to deconstruct a viral advertising campaign from the fast food chain KFC. 

From childhood we are taught to build relationships between the signifier and the signified
For each sign and symbol, we develop meaning. The best example of this is the traffic light system, we know that red means ‘stop’. Everything we process is affected by ‘the continuous transformational process of perception’ (Saint-martin, 1987, p.185). John Berger also had similar ideas that our appreciation for an image depends on ‘our own way of seeing’ (Berger, 1972, p.10).  Culture can have a big impact in semiotic analysis, advertisers have to keep in mind their demographic in order to avoid offence. Pierce had an alternative view on semiosis. He believed the process was a relationship between ‘the sign and the reader of the sign’ (crow, 2003, p.36). For example, the colour Black in Western countries is symbolic of mourning whilst in China White is used for mourning. As a general rule the denoted is the literal meaning whilst the connoted is the symbolic. The fast food restaurant KFC released a campaign in 2018 that instantly went viral due to the clever metaphor. Using semiotic analysis, I will deconstruct this image. 

[image: Image result for kfc advert race car][image: Related image]At a first glance these images appear to show the hot explosive flames emitting from machinery. However, upon further inspection we can see the flames are in fact chicken. Instantly we recognise relate the hot, fiery imagery to the taste of the chicken. The surreal print adverts make the viewer take a second glance in disbelief. The campaign is very deceiving to the millennial audience who don’t pay much attention, thus making it work so well. The campaign instantly went viral and with KFC’s strong brand association the product was sold. The chicken acts as the star in the narrative stories of each image. The brand is creating a new action-packed narrative that appeals internationally. KFC adverts are very common and with the use of repetition we establish the brand within our minds. The exposure to these adverts ‘triggers existing associations’ (Plessis, 2005, xiii). There is a danger factor associated with the warm colours this would attract the explorer psychographic. 

By using the semiotic theory, we can destruct the meanings behind the hot, fiery chicken wings. The surrealist edit plays into the idea of fake news. 
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Task three: Manifesto writing (Julia)

1. Avoid ‘fake news’.
2. Be unapologetic about self-expression and my own views.
3. Be mindful of the consumer driven world.
4. All accidents are relevant and prove self-development.
5. There is no linear way of designing, be free. 
6. Be mindful of the feministic approach.
7. Work within the restrictions of time.
8. Love the negative space. [image: ]


Keyword: fake news

1. In a world ruled by the internet, we struggle to determine the fact and fiction. The biggest debate comes from political fake news. With the President of the United States having a personal twitter account, it really does seem we have lost a sense of normality. Everything we see is detached from its context online. John Berger even said that ‘seeing comes before words’ (Berger, 1972). News on social media is often crowed-sourced, almost like Chinese whispers. There can be serious confusion and miss information given on important political events. The website Reddit has published many fake news stories in the past. Stories of ‘Britain's intelligence services’ (Ryan, 2019) giving ‘an on-the-record interview’ have been released on the website causing conspiracy theories. The interviewee claimed to have worked on preventing the election of Donald Trump. The presidential election suffered the most with fake news being posted from Macedonia. This highlights the problem with having a community-based blog spot.








keyword: consumer
[image: Image result for subliminal advertisements]

3. In the ever-changing world of modern society, our every need is met. I don’t want to buy into the false narratives of needing the next best goods. As an advertiser I realise the amount of ‘promotional effort’ (Leiss, Kline, Jhally and Botterill, 2004, p.5) that goes into meeting the needs of the consumer. Advertisers deceive and are ‘manipulating’ (Thompson, 2004, p,110). Despite being the one manipulating the consumer, it is easy to slip down the rabbit hole myself. The media bodes criticism to the industry, often accusing them of ‘creating wants’ (Leiss, Kline, Jhally and Botterill, 2004, p.13). By being able to understand the theory of advertising I hope to resist the subliminal messages. There will be no stopping with the pace that the industry is moving at. The only option is to understand the control that these companies possess. The advertisement shown above has the subliminal message of money hidden within the lettuce leaves. This is a prime example of the way adverts speak to our cognitive development as children. 
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Keyword: feministic
6. in 2019 we are faced with the idea that women can not express themselves freely. In my work I want to reshape the ideas towards ‘sexual’ imagery. Why should a photographing a Woman’s body automatically be deemed pornography? It is not uncommon for institutes to act against such art. The university of Michigan Law School censored an art instillation as it was deemed pornographic. This sparked a debate between the elision of porn and video.  

There is a conflict between the relationship of sexuality, women and imagery. The exploration of feminism is being restricted with sexual imagery being confined to the ‘demonized category pornography’ (Vance, 1993, p.136).  The display included artwork from Paula Allen where she documented the life of a prostitute. The intuitions choose to restrict the reality of life as an unprivileged woman. I have chosen to go against the grain of society’s restrictions. Unfortunately, the images have been removed from online. Instead I have chosen to present an image from Allen’s homelessness series, still representing the struggles of women. 
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MI6 Operative On Anti-Trump Campaign

Few people doubted that Hillary Clinton was going to win the presidential race in the USA
However following the election results, billionaire Donald Trump becomes the 45th POTUS. The

news proved to be a real shock to the global politics and denoted the Intensification of the anti-
Trump campaign aimed at disputing his victory.
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