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Social media is a powerful tool for any organisation to attract more customers. There are 8 billion people on the earth. Among this 8 billion population, there are 5.35 billion active internet users in the world. At the same time, there are 4.95 billion people who use social media in their daily lives. People across the world are well-familiar with the digital media. Here digital media means social media and other online mediums through which people communicate with each other. This report will identify how social media and digital media can be used to attract more customers. 
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Social media is a part of digital media which is used by users to share information or images. Examples include Facebook, WhatsApp, LinkedIn etc. On the other hand, the term Digital Media is used in a broader sense. Digital media is used to broadcast any type of content that includes both pictures and videos. Contents of digital media can be available both online and offline mediums. Both the internet and television can be used to show the contents of digital media. 
Social media is the most powerful tool to attract customers. Social media uses the following ways to attract new customers. Digital media works along with social media. Digital media includes content from all digital formats. Digital media has traditional televisions and other online mediums. Digital media has the following impact on attracting new customers. 
Building connections: Social media connects one person with another. Social media also runs with content. Content creation is a particular profession nowadays. Social media platforms like Facebook, Twitter, and Instagram can help businesses by allowing them to share content. Engaging content can create a link with the product or service that a company is providing. At the same time, brand awareness can be ensured by using social media. Social media also allows two-way communication (Saboo, Kumar and Ramani, 2016). This two-way communication helps to receive feedback from the customers. Brands can improve their way of doing business by implementing the feedback collected from customers. This practice will increase trust and loyalty. 
Advertising in the target audience: Social media can help target customers of a particular group by using the location-based targeting system. Social media can provide insight into the targeted audience so that they can be targeted by creating content that is attached to them. Businesses can tailor their advertising costs according to the requirements of a particular community (Keegan and Rowley, 2017). At the same time, engagement with the customers can be increased by advertising on social media. Viral content can increase the brand presence. Social media has thousands of viral content, which is related to any product or service. Generating some viral content will give the brand a wider reach. 
Global reach: Digital media has a global reach. Social media are also a part of digital media. Digital media has a global reach. Television channels are broadcast across the world so that people can enjoy content from different regions of the world. Television is a popular medium of advertisement for brands and businesses. However, television media is not mostly available online. But television has a reach in most of the households across the world. Another digital media is the OTT platforms. These platforms are also watched by millions of people (Knoll, 2016). These platforms also work as a medium of advertisement. For the OTT platforms, entertainment is king. They endorse products and services in advertisements so that they can advertise the brands in a greater way. Websites are also a part of the digital media. Websites are accessed by millions of people every day. Websites also include advertisements for businesses, which ensures that people get to know the brand. 
Informed decision-making: Making important decisions in the contemporary business world is a challenge for brands. Decision-making requires some valuable insight into the problem. Social media and digital media provide numbers that help in making important decisions (Iblasi, Bader and Al-Qreini, 2016). Digital marketing is also a part of the social media strategy of brands. Through digital marketing, crucial information regarding the advertisement campaign can be known, which will later help to make decisions. Customer engagement through advertisements can also be known. Another perk of social media is it remains active 24/7. Businesses can have an evaluation of the advertisements anytime within a day. 
Cost savings: Social media advertisements are 30% less costly than traditional advertisements (Dwivedi et al, 2021). Brands can gain a free reach by building a strong social media team. At the same time, operating social media pages is free of cost, which means proper strategy can be useful for gaining a free reach on social media. 
Real-time feedback: Social media helps in gaining real-time feedback from customers. A customer can interact with the sales representative of a company by staying at his home. Real-time messaging can also help to increase engagement with customers. Social media helps to find the best way to buy a product. Customers can compare products effectively by searching online (Dolega, Rowe and Branagan, 2021). If customers see their feedback in action, they build trust in the seller. If a brand becomes able to serve a customer properly, it is expected that the customer will be a loyal one. 
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Social media is a popular tool for advertisement. In different parts of the world, social media users are available. Social media trends impact customers in different ways. Customers get to know about a new product or service from social media, which is a positive sign of social media advertisement. But there remains a chance of privacy breaches in social media. Businesses have to ensure that their crucial customer data is protected properly. 
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