What is marketing, well according to (OxfordLanguages, 2024) marketing is “the activity or business of promoting and selling products or services, including market research and advertising.”. Continuing I will be evaluating marketing as an entirety while looking at 3 main chunks of marketing and informing you of what ways we can look at marketing and why we use marketing in all these different forms. Through this run down I will be touching on three main categories and these are, how vital is marketing in an organisation and how organisations use marketing effectively, factors and trends influencing the macro environment ( for this part I will be explaining what PESTLE factors are and why we use them), but most importantly I will be discussing if marketing is future proof and what we need to do to make sure that we move in the correct direction with everything moving towards a digital direction.
 I have started this essay off with what is marketing but one thing that people may not consider is why is marketing important or even in simpler terms what is its purpose? Well firstly let's tackle what is its purpose, well if we look at some professionals in the field of running a business that entirely relies on outreach we can see that they state (Indeed, 2024) “The purpose of marketing is to help businesses grow efficiently and reach their highest potential for ROI by promoting brands, products and services.” (ROI means return on investment, which is how you measure the success of a company in terms of profits on many things like a campaign, according to (oracle, 2024)). Now we get on to why it is important and in. The simplest terms it raises awareness for your company or even now a days it is even a struggle to stay relevant and according to (Digital Logic, Lauryn Preston, 2023) “Marketing will help your business remain relevant to not only consumers but also within the specific industry, as well.”. Some people reading what I have said so far may not be entirely convinced so my next question I will be facing is what effective marketing does to an organisation, well there are many ways that you can measure it so in the broadest possible way to hit all if those is with an effective marketing strategy and the simplistic breakdown on making an effective marketing strategy is finding your segmentation of a market, you have the correct targeting and positioning, you know your most effective promotional tactics, you are monitoring and evaluating your statistics and you have an effective marketing plan, this is all according to (nibusinessinfo.co.uk). But how do we measure if we have an effective marketing plan that will help us see the benefits of marketing on a big scale, well for this is a company must measure the return on marketing investment against a predetermined set of objectives according to (cognition, Lindsey Witcherley, 2021). Another way we can look at marketing in an organisation is how does it contribute to meeting overall organisational goals, well for this perspective you have to consider many things, for example what is the main goals you are trying to tackle as an organisation, what kind of attention would affect you the most and this once again just pushes the need for effective marketing in an organisation perspective, but back onto the point of what it can look like. Well according to (Adobe Experience Cloud, AEC Team, 2023) “The purpose of a marketing strategy is to generate brand awareness, nurture customer relationships, and convert leads into paying customers. The goal of any marketing strategy is to boost a business’s share of voice and generate more sales.” now if we look at this with an organisation goal, we can see that the marketing would help with goals of growth, sales, and public image which to so many organisations in our markets today is essential. 
  Next, I will be talking about the factors and trends that are influencing the macro environment, what is the macro environment well according to (Study Smarter,2024) a macro environment is the broader societal forces that impact a company's ability to operate and succeed in the market. The next question that pops to my mind after what a macro environment is, is what do these environments look like in terms of marketing and that can be answered super simply with one acronym PESTLE. What is does PESTLE stand for, according to (The University of South Wales, Business) The PESTLE acronym stands for Political, Economic, Social, Technological, Legal and Environmental factors. If we were to look into each one of these environments so much more than you realise would arise from this for example if we look at Political this means that if you wanted to look at selling food you would need to know every single representation that can come from this for example when they were planning on implementing the sugar tax in the UK companies really had to think on their feet as this meant that if they had a sugary product the price they were currently selling at would change. So, this affected many companies and has pushed many companies to make sugar free products which has changed a lot of people's preferences so you must market to different people with this change. Now one of the PESTLE factors that is truly relevant now in our ever-changing society is technology. Why is technology so important, well if you look at what the current workplace looks like in an organisation you will realise everything is online and in software's this does have it perks and benefits for example a lot of people can now work from home meaning some companies do not need to rent such big office spaces reducing costs there but in terms of marketing this is a benefit because if people are working from home this means they can take new approaches to advertisement like social media. Or even that some of the most creative people are more creative when they have their own space and somewhere they are comfortable which means that anyone on your marketing team does any kind of creative work can have a better work turn around rate or even produce a higher level of work. The thing with PESTLE factors is that you can have multiple from the same category for example technology wise we can also talk about the development of new AI systems, for example one of the most well-known public accessible software's out there currently is AI which can actually be really effective for many organisations as it reduces the time on how long some people will spend on mondain tasks like writing emails or one way where it can be used effectively in the workplace is if they use it for inspiration as you can ask for ideas that you can then build on and this will strip down your average marketing plan down by a considerable chunk as the planning stage shrinks significantly. 
  How do organisations need to adapt their marketing to assure they are as effective as possible for the future. Well the one thing that pops out to me when I think of future proof is social media but this is a method of marketing that is highly active and requires entire jobs just focusing on this one task but there are much simpler methods for example we can talk about search engine optimisation (seo) this in the simplest way of explaining is that you can pay on google for your results to appear at the top when people search for what you are offering or even another method of seo is by using super common words in your descriptions or titles so if someone types in similar sentence with fewer or more words you are more likely to pop up as a suggestion. One piece of advertising that you can do digitally is sponsored content and this has been around for years for example if you think about a sports team they have sponsors, and now you can pretty much sponsor anyone with a media presence for example people who stream for a living have contracts with big companies to represent them and this does mean that if they do have someone on the pay role but they actively are going out into this online world with you by their sides. Referring back to my point about social media we can talk about how many companies are set up just to run social media sides of companies or even just to manage influencers who have a brand behind them and this is a super effective way to have good outreach to all those around but also creating a demand for this job if you have a bigger cliental so you can create organisations, kind of like a record label in the music industry. In summary of digital marketing, it does seem that social media is the most future proof for everyone. 
In conclusion, for each of the paragraphs I have spoken about a different factor of marketing and mainly from the perspective of an organisation and I believe that to summarise each one I would say for paragraph one is that finding the correct marketing material for you is essential and one you find your drift you will notice the difference. For my second paragraph I would say that PESTLE factors are something that you should use for every aspect of your marketing, and it can help you see future and relevant issues so you should keep using these all throughout your business journey. Finally, I would have to say that social media is a great tool for any marketing whether that be now or the future as all marketing is turning digital. 
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