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INTRODUCTION

[bookmark: _Toc516848502]RESEARCH BACKGROUND
“Entrepreneurship is an economic phenomenon worthy of attention from those who worry about economic growth and particularly from those charged with sustaining that growth.” (Hart, 2009) The role of entrepreneurship has changed extremely over the years. However, entrepreneurship is not a new concept it started with man starting to exchange foods and goods, “the barter trades”.  The entrepreneurs of the 1890 steam engine era are not the same as the entrepreneurs today. This change in the entrepreneurship behaviours have raised a lot of questions. Due to that people have started thinking about how to train people to be entrepreneurs. For which it is important to know whether they can be trained or not.

[bookmark: _Toc516848503]FOCUS OF STUDY
Entrepreneurs are person who take risks and build businesses which can change the economies of countries. Most of the countries these days are encouraging people to be entrepreneurs due to the economic crisis. This will benefit the country both ways, by increasing job opportunities for people and economy for the country. This selected research will provide a detailed overview about entrepreneurial behaviour. This will provide a detailed analysis about whether they are born or made. And the answer to this question will help us to know whether teaching them to be entrepreneurs is possible or not. 

[bookmark: _Toc516848504]AIMS AND OBJECTIVE
This research will be a detailed analysis of the entrepreneurial behaviour of the people. Based on the existing entrepreneurs, following are the major objectives of this research
· To investigate weather entrepreneurs are born or made.
· To explore weather success of the entrepreneurs are depends on their birth or not.
· To identify weather people can be trained to be entrepreneurs.
· To recommend strategies and ideas to encourage entrepreneurship.

[bookmark: _Toc516848505]RESEARCH QUESTION
A research question is important to determine the type of content which will be analysed in this report. In this research we will try to answer the following questions related to entrepreneurial behaviour.
· Are entrepreneurs born or made?
· Does success of the entrepreneurs depend on they are birth or upbringing?
· Can people be trained to be entrepreneurs?

[bookmark: _Toc516848506]LITERATURE REVIEW

Entrepreneurs are opportunistic people. They do not wait for the changes in the environment, rather they disturb the status quo and grab the opportunities. They are relentless people with a psychological deficit. They do not change the future they just know where the future is heading towards.  Success is inevitable for them they are self-made. 
Entrepreneurs are said to possess certain characteristics
· Education is an important character, as education provides a lot of knowledge and encouragement about starting your own business. People who have been studying marketing in their universities are now great entrepreneurs having their own business. (shinnar et al, 2009)
· Most of the entrepreneurs are working class, so they have previous working experience which helps them starting their own business. While working many people develop a tendency to be entrepreneurs. 
· If one or both parents are self-employed than this introduces the skills, tendency and nature in a person towards entrepreneurship. They can take their parents as their role model and start a business.
· Changes in economies leads to opportunities, and entrepreneurs grab that opportunities and try to make money out of it. They have a good overview of where the future is heading to.
· Culture plays a major role in the entrepreneurial behaviour. Cultures where more people are engaged in self-businesses will motivate more people to be entrepreneurs.
· Every person in the world has a different ability to think. The male and female entrepreneurs will have different mental and physical abilities which will reflect in their behaviour, decision making and attitudes.
· Research has shown that first born are more likely to be entrepreneurs as compared to later born. 
Impetus for entrepreneurship and characteristics of entrepreneurship
· One of the major driving force for entrepreneurship is the need for achievement. It drives a person to achieve success. A person with a need for achievement will work hard towards achieving success,
· Locus of control is an important factor in motivation of entrepreneurs. A person who believes in inner self, rather than believing in fate is more likely to be successful in life.
· The entrepreneurs are always open to take risks. Their risk-taking tendency is what differentiates them from other business man. 
· Self-confidence plays a major role in entrepreneurship. To start a business it’s very important that the person is self-confident.
· Entrepreneurs should always have a positive motion. This help them to have control in their feelings and emotions. And drive them towards positivity.
· Community and culture also plays a major role in motivating entrepreneurs. The upbringing of a person determines the thought process of a person. Although it can be influenced, still upbringing has a major impact.
Instruction of business has a positive relationship. (Mancuso and Mascolo, 1987) in this way, these days more course are to plan for business enterprise instruction, and to distinguish whether the substance educated in school has a positive correspondence with the act of a business person, Bush, Edelman and Manolova directed the examination which demonstrate that exclusive almost 50% of the start-up exercises were talked about in the instructing content. It infers that there are still a few territories have not taken into represents its absence of showing background or absence of the full research on the connection amongst business person and instructing setting. 
Not just the aptitudes of the exercises such hypotheses associated with start-up big business can be educated in the specific circumstance (Bush and Edelman and Manolova, 2008) yet in addition understudies should be prepared in useful investigation. Particularly to the understudy with building foundation, since most them may not energy for a hypothetical practice-based course, it is essential to empower them with the hypothesis to the genuine work on, working with various people.
Be that as it may, there are a few attributes which builds a man's capacity to end up business people (Forbes, 2018)
1. The probability of beginning a business. Qualities can impact your likelihood of beginning a business. 
2. The capacity to recognize new openings. Your capacity to distinguish business openings is likewise heritable. 
3. The propensity to wind up independently employed. Identified with yet particular from beginning a business, independent work is additionally a heritable likelihood. 
4. Extroversion. Although extroversion without anyone else's input isn't sufficient to propel business, outgoing individuals have a simpler time making new associations, driving adherents and taking part in a more extensive network.

[bookmark: _Toc516848507]RESEARCH METHODOLOGY

[bookmark: _Toc516848508]METHODOLOGY
A proper budget will be developed for both primary and secondary research. The design of the research will include both qualitative and quantitative data. Qualitative aspect of research will be based on the successful entrepreneurs, their drivers and achievements. However, the quantitative research will be based on the numerical values i.e.  percentages and numbers of entrepreneurs. To do so data sampling techniques will also be used. The data collection methods will include,
1. Extensive study and desk research
2. Interviews of entrepreneurs
3. Market surveys
4. Questionnaires

[bookmark: _Toc516848509]QUALITY LEVELS
To ensure quality the research, all the research will be correlated, and all the data will be taken from reliable sources. The research will include data and analysis from reliable sources and all the findings will be consistent. It will also include some personal judgement. This will where a series of methods will be used so as minimize bias related with the use of a single method.

[bookmark: _Toc516848510]ETHICAL CONSIDERATION
The research will entirely agree to all the important rules and conventions in connection to the point of view of research morals. Amid the overview most of the respondents will be requested authorization and none of the members will be compelled to take part in the examination review. No mischief or harm will be done to the chosen members of the examination. The respondent personalities will likewise be kept private. The information and data from optional sources will be likewise be gathered by taking the required consent of the equipped expert. All the data gathered will be utilized just to fill or satisfy the examination need. Under no situation will there be any break of the important research information or data (Kuada, 2012).

[bookmark: _Toc516848511]RESEARCH TIMELINE

	Scheduling of the Research Activities 

	 
	Duration of the Research Activities and Processes

	Research Activities 
	1st Week
	2nd
Week
	3rd Week
	4th Week
	5th Week
	6th Week
	7th Week
	8th Week

	1. Introduction 
	 
	 
	 
	 
	 
	 
	 
	 

	2.Literature Review
	 
	 
	 
	 
	 
	 
	 
	 

	3.Research Methodology 
	 
	 
	 
	 
	 
	 
	 
	 

	 4.  Data Analysis 
	 
	 
	 
	 
	 
	 
	 
	 

	5.Conclusion & Recommendations 
	 
	 
	 
	 
	 
	 
	 
	 



[bookmark: _Toc516848512]DATA ANALYSIS
The research will adopt a systematic approach in ensuring that the data collected is accurate. The process will involve; data collection, data immersion, data reduction, categorization, processing and finally data evaluation (Creswell 203)
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