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A Vision of Change: Sustainability in the Hotel Industry
Introduction
The hospitality business depends on the tourism sector to a bigger degree. The tourism industry has functioned as a driver of sustainable growth over the years, thereby adding to the Sustainable Development Goals. The tourism business documents the movement of millions of individuals to numerous international and domestic destinations for various reasons. The fundamental purpose of this industry, which is closely related to the hotel industry, is to keep travellers happy, occupied, and well-equipped throughout their journey. Different economies are more dependent on this business (Khatter et al.).
Consequently, most nations have adopted strategic involvement to ensure that the industry operates as required. Due to the interdependence of the hotel and tourism industries, any changes in one sector affect the other. In recent years, the hotel sector's sustainable development and sustainability have received broad attention as various economies attempt to maintain the tourism industry. Sustainability is the fundamental criterion for any adaptable change, according to an in-depth analysis of the future tendencies of the hotel business (Camilleri). Therefore, while the operational level is aware of the customer experience, the implications of the alterations must be assessed to ensure economic and environmental sustainability. Thus, this study explores the hotel industry by evaluating sustainability and the influence of various reforms on the industry.
The Relationship between Sustainability and the Hotel Industry
According to Khatter et al., sustainability preserves well-being over a long period, potentially indefinitely. Sustainability and the environment are not synonymous; however, the notion of sustainability broadly encompasses the environmental factor. Consequently, sustainability depends on the health of the capital, the environment, and the resources that can be handed on to future generations. Notably, the loss of specific natural resources cannot be prevented. However, a rise in capital and adopting applicable methods can compensate for a resource loss. In policy-oriented studies conducted by various organisations, sustainability has gained popularity. In general, sustainability seeks to increase human well-being by conserving the raw materials required to serve individuals' needs and, as an outcome, ensuring that relevant sinks are not surpassed to prevent human suffering.
Social equity, environmental conservation, and economic viability are three essential pillars of sustainability (Gutierrez and Duhamel). Commonly, these pillars are portrayed as interconnecting circles, with sustainable practices at the centre. Barbier first demonstrated this point diagram, effectively representing sustainability over time. Based on the economic dimension, the economist may detect numerous symptoms of unsustainability in a customer culture that considers finite resources as its primary source of revenue (Dalakis et al.). In such a situation, market forces can avert the occurrence of certain natural disasters.
Regarding the environmental pillar, the aircraft is viewed as something that needs to be preserved to ensure the existence and evolution of humans (Lin et al. 642). Humanity is viewed as an element of the planet and its resources by the social pillar. Consequently, they must implement numerous steps to make the neighbourhood tolerable.
Sustainable development and its three pillars closely relate to the hotel industry. Notably, environmental and social initiatives can result in high financial performance by increasing revenue and decreasing expenses. In the hotel industry, revenue enhancements are typically related to client loyalty and happiness. In addition, hotels must engage in environmentally friendly activities to satisfy the environmental pillar (Ng and Tavitiyaman 15). Regarding the social pillar, the hospitality industry within a network of operational community organisations may enjoy increased social and environmental performance due to socially mindful employees, customers, and the surrounding community (Khatter et al.).
Critical Analysis of Hotel Business Issues
Sustainable development is one of the pillars of corporate success in the 21st century (Asadi et al.). Sustainability is usually done through socially responsible approaches to keep sectors such as the hotel industry afloat to achieve growth and development. Public and private sectors, including the hospitality industry, have prioritised social responsibility. Although the ecosystem and its demanding nature substantially impact hotels, it is their responsibility to safeguard the environment, as it is the basis for hospitality (Njoroge et al.). However, increasing legal restrictions, growing costs, and competition have driven the hotel industry to embrace sustainability and include it in its CSR plan.
Customers and tourists are often conscious of the subject of sustainability. Therefore, people want hotels to operate in a manner that promotes sustainability. Consequently, individuals desire hotels to run in a way that promotes sustainability and they favour the services of ecologically conscious hotels. Because hotels are conscious of the acts of their rivals, it is simple for them to embrace and bear responsibility for sustainable practices to attract and retain more clients. Secondly, the various governments need the sector to respond to the numerous measures established to promote sustainability in the hotel sector. It has obliged all significant enterprises in the industry to submit sustainability reports indicating their level of social responsibility. While these studies aim to demonstrate that hoteliers are conscious of the adverse consequences of unsustainable development, they also demonstrate that they are aware of and willing to remedy the adverse effects of unsustainable practices on society. Thirdly, growing prices in the hospitality sector hinder the efficiency of corporate operations. Hotels need to ensure that whereas they are dedicated to eliminating unsustainable practices, they are also able to control expenses. CSR cuts expenses significantly. Consequently, adopting CSR-based strategies is essential because they affect a company's financial performance (Farmaki).
How the Perceptions and Expectations of Tourists Influence Hotelier Strategies
There is a knowledge gap between travellers and tourism-related service providers across the globe. In addition, there is a strong correlation between the general expectations in the tourism industry and the present qualities of many nations' destinations (Chi and Phuong).
The research indicates that tourist perceptions are a second factor compared to other vital elements such as destination image, external communication, verbal communication, and experiences (Ng and Tavitiyaman). Because of the above factors, travellers expect the destinations they intend to visit. However, the destination's reputation is the primary factor impacting their expectation, as most tourists research the location's general appearance before travelling there. Therefore, relevant entities must control the image and quality of the location in order to entice and keep more tourists.
Alternatively, tourist views investigate co-creation in the tourist industry (Dalakis et al.). This includes the experiential and psychological events before, during, and following a tourist's trip. The contribution of tourists to the general or phase-based aspects of the tourism experience is substantial. "Co-creation involves processes of interrelated activities and interactions that link the tourist and other actors before the trip (before consumption), during a stay at the destination (during consumption), and after travel (after consumption)" (Luo et al., 123). Because tourists engage in the experience, their viewpoints on attractions and destinations contribute to a deeper comprehension of various retail options.
Some hotelier tactics centre upon financial management and revenue generation (Cerchione et al. 1112). Although the tactics are designed to ensure the survival of the companies, tourists urge them to be more effective. For example, the assumption of tourists that the hospitality industry must keep a positive image requires hotels to make every effort in this regard. They have a significant effect on the revenue generated. Additionally, the co-creation of hospitality industry must enhance its services to create more revenue based on the thoughts and expectations of its customers.
Relationship between the Circular Economy and CSR
Jones and Wynn (n.d), researchers on the circular economy, claim that upcycling is a strategy that modifies the role of the economy's resources. Industrial waste will be a valuable resource for another operation, and instead of being discarded, items can be repaired, repurposed, or enhanced. Similarly, Kan et al. (n.d) characterised the strategy as prioritising the recycling, reuse, and restriction of resources to ensure that no physical resource is wasted. The circular economy is essential because it ensures that resources are preserved for as long as possible while maximising their value (Akbar et al. 94). Redesigning and reusing products conserves resources and improves people's lives.
The connection between CSR and circular economy is fundamental. Notably, in the current corporate environment and ever-changing global economy, Corporate Social Responsibility has become essential for the success of many businesses (Luo and Ye 123). CSR incorporates social responsibilities and environmental care while ensuring that organisations achieve their goals. On the other hand, the circular economy is environmentally and economically mindful to the extent that it identifies three roles in the economy that comprise the environment. The roles are waste assimilation, resource provision, and source utility (Stoyanova 268). Therefore, it is apparent that there is a link between sustainability and the environment.
The Landmark London Hotel's CSR Strategy and Its Connection to Sustainability's Foundational Pillars
The Landmark London Hotel has established that it is essential to promote sustainability and, consequently, to have a good impact on the local economy, sociocultural elements, and environment. This plan has been a guiding element for the hotel's business over the years. The "Giving Something Back team" and "Sustainability Taskforce," which are made of groups members from all departments and levels and are responsible for maintaining this policy via various activities and projects, are instances of how the hotel has adopted the concept (Seric and Gil-Saura). Interestingly, everyone is invited to join the group, as the hotel considers CSR a collaborative effort. Among the strategies implemented to safeguard CSR is the requirement that all employees refrain from printing off-emails, recycle materials, consider suppliers' stance on ethics before placing orders, dispose of toxins used cautiously and responsibly, and consider the consequences of their actions on the local and global community.
The economics, the social structure, and the natural environment of a society are the three primary components that make up sustainability. The London Landmark Hotel participates in charitable activities as part of its corporate social responsibility (CSR) commitment. Because they offer more support to members of society, charitable organisations are considered a component of the social pillar of sustainability. There is the COSMIC charity, the springboard charity, and the hospitality action, to name a few of them (Seric and Gil-Saura). The utilisation of environmentally conscious materials is a consequence of the hotels' conscientiousness regarding the disposal of a variety of substances and the recycling of resources. Because of this, it should come as no surprise that the environmental sustainability pillar plays a significant role in this CSR initiative. On the other hand, the corporation strives to maintain its revenue management base by ensuring the continued existence of the charities, even though the contributions are intended to establish a positive social interaction between society and the hotel. The corporation believes such interaction will benefit both parties.
Conclusion
In conclusion, the purpose of this essay was to evaluate the hospitality industry via the prism of a study of sustainability, as well as to assess the influence that different innovations have had on the industry as a whole. It is general knowledge that the tourism and hospitality industry is one of the most important economic contributors at the national level. In several instances, the indisputable truth of this situation has been demonstrated beyond any shadow of a doubt. Because the hotel and tourism industries are so intertwined and interdependent, the various tourism practices affect hoteliers and vice versa. Hotels that wish to maintain their profit levels must implement environmentally responsible practices that align with the three pillars that support the sustainability movement. That is the only way to maintain a profitable business. One establishment of this kind is the London Landmark Hotels, which, as a direct consequence of the significance that they place on engaging in what is known as corporate social responsibility (CSR), have reaped enormous financial rewards as a direct result of the importance that they place on engaging in CSR.
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