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My exhibition is about the use of colour to evoke a feeling in art and design. I chose this because I find the connection between colours and emotions incredibly interesting. Colours are something we see every day and while we don’t realise it, they change our perception of objects. Colour is incredibly important in the world; even transparent things have their own colour schemes. Emotions and colours have been shown to go hand in hand with each other (Lang, 1993; Mahnke, 1996). For example, red is associated with excitement, yellow is associated with happiness and blue is typically associated with calm feelings (Ballast, 2002; Wexner 1982).  Colour is an important part of our everyday lives and is a way of non-verbal communication between brands and consumers. The root of the emotions that colours arouse stems from our environment; for example, within gender, blue symbolises ‘boys’ and pink ‘girls.’  One of the most powerful ways to create audience appeal is to apply the right colour to the right artwork since each colour has its own positive and negative meanings, though each meaning varies from culture to culture (Zain, 2015). Colours convey a message that words simply can’t, as the famous saying goes “a picture paints a thousand words”. 	Comment by Hasan Zaman: Avoid using short sentences continuously. Explain further here, why do emotions and colour go hand in hand? Remember to cite your reference here. 

[bookmark: _GoBack]During the process of perceiving colours, an associated feeling or emotion is induced in the brain—a "colour emotion." The human eye perceives colour when light enters the eye and is picked up by light receptors which send a signal to the brain, which interprets the signals as a specific colour. This then leads to feelings and emotions being formed in the mind (Billmeyer & Saltzman, 1981). Research in this field of colour emotion has shown that each colour, as well as each combination of colours, conveys its own range of meanings (Kobayashi, 1981). As Mahnke (1996) argued, the psychological effects of colour (colour psychology) constitute a large, complex field, given the way the various colours induce a range of feelings and emotions in different people. Within this exhibition, I’ll be looking at the use of colour in works of art with a focus on Van Gogh and Andy Warhol. Their works convey opposite meanings. Van Gogh for instance, painted using colour to show his emotions whereas Warhol used complimentary colours not corresponding to any feelings. In addition, the final piece in my exhibition will be as many colours of paint possible dripping down the wall of an enclosed area separate from the main hall. As part of the floor plan for the exhibition, the two images would be projected onto opposite walls of the gallery and each projector will be placed somewhere above, likely on the ceiling, so that people cannot obstruct the images. Each artwork has been chosen to try and bring out different emotions in different people, Van Gogh’s sunflowers may bring happiness and joy to some and sadness to others who know about his sad life. While Andy Warhol’s work may not purposefully use colour to bring out emotions, because of the way the human brain works people should still associate the colours that he uses with a different emotion. Some people may associate the same colour with a different emotion, for example a study by Saito (1996) showed that heritage and culture profoundly affected a subject’s preference of colour with the exception of vivid blue. The artwork in the separate area of the gallery will be somewhere that you can walk into, experiencing a mix of emotions all at the same time. Without there being any set colours in the piece, no set emotions will break through, leaving a mix of multiple emotions all experienced at the same time. I would also like to include tablet mounted to the wall where people can explain what emotions they are experiencing while standing in this colourful room and looking at each art piece, and see what others have been experiencing once their answer is provided. This will either [image: C:\Users\hlwoo\Documents\uni\contextual studies\year 1\semester 2\layout.jpg]demonstrate how colours affect people differently or how we all experience the same feeling.	Comment by Hasan Zaman: You’ve jumped into talking about your exhibition structure. Give the reader an introduction about what you intend to talk about e.g As part of the floor plan.. etc. 	Comment by Hasan Zaman: Don’t assume that the art pieces will definitely make people feel emotional. State that the intention of the chosen artwork is to help people experience how colours can influence their emotions.  	Comment by Hasan Zaman: What do you mean here?	Comment by Hasan Zaman: Place the floor plan directly under this description. 
[image: ]							     Van Gogh Sunflowers

Sometimes, a work of art is so famous that it can blind people to its original context and meaning. That surely is the case with Vincent van Gogh’s Sunflowers (Sooke, 2014). Van Gogh’s emotions completely dictated his colour palettes within his work. He painted according to his feelings, using colours to represent this. Gogh would often restrict himself from using certain colours and would paint an image using only different hues and shades of one colour, much like he did with his painting; Sunflowers.
 In this image, Van Gogh used only variations of the colour yellow (Sasson, 2006). When looking at the painting, you can almost feel the brightness of it radiating onto you, lifting your mood. Though it can also do the opposite, as when Gogh was suffering one of his ‘attacks’ he would often eat yellow paint in an attempt to poison himself. While yellow is often seen as a positive colour, representing happiness, clarity and optimism, it also represents cowardice and deceit. A dull or dingy yellow may represent caution, sickness and jealousy. In this painting, Van Gogh has used mostly dull yellows, which could link back to Gogh’s mental illness and why he wanted to eat yellow paint. (Bourn, 2011).
[image: ]					      Andy Warhol Space Fruit: Still Lifes (Pears)

Andy Warhol doesn’t show any sort of emotion through his choice of colour. Instead he follows colour schemes that are completely unrelated to emotion. His prints are often a monochromatic colour scheme in which the colours used are opposite on the colour wheel. His decision to use colours based solely on colour scheme and not because of emotion, adds to Warhol’s disconnected method. For example, in his print Space Fruit: Still Lifes (Pears), he uses complimentary colours which are yellow-green and red-purple. Warhol didn’t seek to convey any emotions with these colours (Bourn, 2011). 
If Warhol had used these colours to portray emotion, you could say that the pinkish background portrays the idea of playfulness in Warhol’s image. While red stirs up passion and aggression and purple brings in the calmer colour blue. Combining these two together creates a pinkish hue bringing in more elements from the colour pink. Along with the red-purple background in the image, there are a few yellow-green pears. The colour combination of yellow and green generally elicits a negative response in people, as it tends to be associated with sickness and vomit (Kaya, 2004).



[image: ]	         								        Ian Davenport Wide Acres of Time				
This multi-coloured waterfall was created by Ian Davenport in collaboration with Swatch for the Venice Biennale. The mammoth piece, which measures 14 meters (about 46 feet) wide and almost 4 meters (13 feet) tall, measures up to the immensity of its surroundings in Venice's Giardini pavilion (Stewart 2017). He created this piece because he wanted to explore how people would react to it. As no one colour is more seen than the other, there are no specific emotions that this piece will bring out. By walking inside, you are surrounded by a rainbow of colours, experiencing multiple emotions all at once. 
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