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Introduction 
Corporate social responsibilities, also commonly referred to by its acronym CSR, have recently become very popular amongst companies. The primary goal of corporate social responsibilities is to ensure that the businesses contribute positively to the society and the environment. Having CSR strategies can be very helpful for companies as well as they can assist companies in improving their brand image. Bolstering public trust in businesses and building customer loyalty can be achieved with the implementation of corporate social responsibilities (Edgell, 2020). Properly following CSR strategies can ensure that firms can revitalise their relationship with other stakeholders. Thus, this essay will give an account of CSR policies and strategies followed by the hotel chain Marriott. The reasons that compelled the company to adopt CSR strategies will be discussed as well. Additionally, the various CSR strategies taken by the company will also be explained in the essay that will be aligned with the Triple Bottom Line theory. Moreover, the benefits that Marriott has gained from the application of the CSR strategies will also be examined in the essay. 


Discussion 
Marriott was established in 1957 in the United States to give hotel services to domestic and international guests. This largest hotel chain has high brand awareness in the UK making the hotel very desirable to others. The hotel chain operates, franchises, and licensed hotels restaurants and residential properties with premium luxury and branded services.  The guests are treated with respect and benevolence making their customer service highly effective. The hotels in the UK have a high impact on the environment and society and this affects not only the flora and fauna of these places but also the local community of these places. Hence, the government of the UK has taken several measures to make the hotels adopt CSR activities that can help in fighting many social evils and other environmental breakdowns (Inkson and Minnaert, 2018). Pollution, poverty, discrimination, gender inequality and many other factors can be prevented by the CSR strategies of the hotels creating a better environment for the society as well as a better reputation for themselves. Hotels such as Marriott have implemented many CSR strategies only to comply with government regulations and also to ward off their competitors. The UK government has no clear policy regarding CSR, however, according to the Equality Act 2010 the company or business needs to follow certain steps such as protection of the employees, health and safety, human rights, protection of the consumer, and environmental protection which are the main components of CSR policies. The UK government has defined CSR initiatives as a transparent and ethical responsibility of a business for the impacts of their strategies in the locality and the environment above and beyond any legal obligations. Although the terms and conditions of the Equality Act 2010 have considered the aspects of CSR making the companies adopt these ethical procedures. Besides government regulations, hotels and other businesses have taken many CSR initiatives to ward off competitors (Haski-Leventhal, 2018). Customers are more inclined to ethical companies which have a better impact on society and the environment. The more effective the CSR strategies the more the brand awareness has increased making the hotels more desirable and appealing to the guests. The enhanced goodwill and positive reputation are the results of the ethical and sustainable activities initiated by companies. Marriott has taken many CSR initiatives to get those good results for their hotel chain increasing customer retention and brand awareness. They have taken these strategies to ward off their competitors such as Hilton, Hyatt, Ritz Carlton and many others and become one of the largest and most ethical hotel chains in all over the world (Cooper, 2021). 
Corporate social responsibilities are regulations imposed by a business on itself in order to contribute to various social causes. Marriott has implemented various kinds of CSR strategies for the betterment of the environment as well as the local communities (Marriott, 2023). One noteworthy measure taken by the hotel chain is building community engagement. The company actively promoted the participation of local residents in protecting the environment. Various activities such as fundraising and cash donations are being made to ensure that more and more people get involved in the protection of their surroundings. Additionally, the firm also actively promoted volunteerism. All these measures help to ensure that nature remains protected from any kind of harm. Moreover, these measures also assist in creating a strong bond between the local people. Encouraging diversity in the workforce is another major strategy of the hotel chain. Empowerment of the weaker section of society can be achieved only through offering equal opportunity. The company hires people from all backgrounds and gives priority to people belonging to the less privileged people. Additionally, the firm also gives opportunities to the youth of the country in order to mitigate the problem of youth unemployment. Various kinds of training are also offered by the hotel chain to young people in order to develop a skilled workforce. Supporting and mentoring the newly recruited employees is also undertaken in order to create a very friendly work environment. Hotel activities might have various kinds of adverse effects on the environment. Generally, a lot of waste materials are created every day throughout all the hotels in the United Kingdom (Costa and Costa, 2022). The energy consumption in the hospitality sector is also very huge. As a result, the carbon footprint of this particular industry is very high. Marriott has implemented sustainable practices in order to minimise the adverse impacts of its activities on the environment. The enterprise strives to lower the wastage of various kinds of food materials. Additionally, the hotel chain also uses the latest technology in order to lower its energy consumption. Improving the supply chain through various unique techniques and the implementation of artificial intelligence has helped the company to limit the garbage it creates. A hotel might need to source various kinds of products from suppliers to operate in the markets (Korstanje et al., 2020). Marriott ensures that their suppliers also comply with environmental laws and follow sustainable practices. Thus, the hotel chain also encourages other companies to minimise their wastage and ensure the protection of the environment. Apart from this, the firm also sources a majority of its products from local businesses. As a result of this, the supply chain of the company becomes simplified and streamlined. Additionally, this particular measure also ensures that local businesses thrive and benefit from the activities of the hotel chain. According to the Triple Bottom Line, a firm should maintain a balance between profit and social and environmental concerns (Edgell, 2020). This particular framework is used to estimate the level of commitment of an enterprise towards corporate social responsibilities. As per this framework, the bottom line of a company is not limited to only one factor, but there should be three bottom lines (Jeroen Kraaijenbrink, 2023). The factors in the Tripple Bottom Line framework include profit, people and the planet. Using this particular framework can help companies measure the positive impact their activities have on society and the environment. Marriot is a business that has a very strong business model and this helps them to make a good amount of revenue. According to a recent report, Marriott had generated around £552 million in income (O'Neill, 2023). A significant portion of the income generated by the company is allocated by the company for various kinds of social and environmental causes. One of the factors of Tripple Bottom Line is the planet itself. Some of the measures taken by the company are aimed at the betterment of the planet (Batabyal, 2018). Some of the actions taken by the firm for the protection of the planet include reducing wastage, maintaining sustainability, and limiting the carbon footprint. Apart from this, measures by Marriott to encourage diversity and the local communities can be characterised as factors benefitting the people. The company also actively purchases from the local businesses and this can also be grouped into the same factor. 
The effectiveness of the CSR policies in Marriott has been quite significant. The benefits of these ethical endeavours outweigh the costs that are taken while implementing CSR strategies. The hotel chain has taken several sustainable initiatives that have helped the large hotel to increase brand awareness and brand reputation. The goodwill gained through these CSR activities has made a good image in front of the guests, and helped in creating differentiation giving the hotel a competitive advantage in the market. Marriott's support for LGBT issues has created and maintained customer loyalty in the market making them a responsible company that cares about society and the community.  Customers in the hospitality industry are novelty-seeking and are often prone to try new hotels and restaurants and that is why maintaining guest loyalty is highly important (Jauhari, 2021). The hotel has also created employment by expanding its business and creating policies that protect the employees' rights. The youth internships to the young generations and empowerment of the women have made a different picture of themselves in the guest's eyes making them more known to the international clients. This huge brand awareness has given the hotel chain huge customer retention and maximum revenue all over the world. Looking after the vulnerable and weak people of the society has made a responsible company attracting the customers. The new customers have become loyal to the hotel chain due to their sustainable practices such as reducing carbon footprint and using eco-friendly transport. The high customer engagement has attracted investors to the hotel making its financial condition stable and strong. The enhanced investment opportunities help the hotel chain to expand its business and make more branches to other continents. The support from the local communities due to the CSR activities helps them to run their business smoothly and effortlessly (Sloan et al., 2017). Marriott has also become a greater employer brand that attracts, motivates, and retains its employees. The employees of this hotel chain are content and happy increasing employee engagement and retention. The global diversity in the workforce in today's market has forced the hotel to take diversity management programs that help the hotel to get a reputation as well as help the downtrodden humans of the society. The CSR initiatives help the hotel chain to higher workforce performance through their motivation and effective training. The higher brand value of this hotel chain has attracted customers, stakeholders, employees and investors that have possibly due to its ethical and responsible activities through CSR. the hotel chain has attracted top talents in the hospitality sector making the customer services and other services beyond expectations and perfect (Wickham et al., 2021). The reputational advantages acquired due to these CSR activities result in the customers paying the premium values that help them to survive in off-season markets and unstable economic situations. Socially conscious people demand green hotels and environmental CSR activities attract those customers. Other than that, customers are willing to pay high prices if the hotels have an organic food supply or green facilities as these are found to be healthier and more beneficial for society and the environment. The green key, green seal and other green facilities implemented by the hotel to sustain their business increased customer retention and customer base. Marriott’s attempt to donate to various charities and other social endeavours gained them media attention which has made them an international brand known to everyone. The luxurious hotel chain has made sure to attract affluent guests through its increased brand awareness. The brand reputation and brand awareness of the hotel chain have helped the business to gain ultimate profitability and long-term financial success (Jauhari, 2021).


Conclusion 
This essay has given an overview of corporate social responsibilities being followed by the hotel chain Marriott. There are various reasons for adopting corporate social responsibilities. The core reasons that compelled Marriott to adopt CSR strategies have been discussed in this essay. Additionally, the various CSR strategies and practices that have been undertaken by the firm have been mentioned too. One of the key CSR strategies mentioned in the essay includes encouraging the participation of the local communities. Additionally, reduction of waste and limiting the carbon footprint have also been noted in the essay as key CSR strategies of the firm. Building a diverse and skilled workforce has also been identified as another major strategy of the company. An overview of Triple Bottom Line has also been used in the essay to group the various corporate social responsibilities implemented. Furthermore, the impacts of the CSR strategies on the performance of the hotel chain have been described thoroughly in this essay. 
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