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Element 1 - Project Proposal

My project title:  The influence of Social Media on Body Image and Self-Esteem Among Young Adults in the UK

1) Aim:
The aim of this research is to explore how social media use influences body image and self-esteem among young adults in the United Kingdom. It will examine the ways in which regular exposure to social media content, particularly posts that focus on appearance and idealised lifestyles, can shape how young people view themselves and affect their overall psychological well-being. The study will also consider practical, evidence-based strategies that may help reduce negative effects and encourage a healthier body image and stronger self-esteem among young adults (Fardouly and Vartanian, 2016; Royal Society for Public Health, 2017).
2) Objectives:
· Defining and exploring the concepts of body image, self-esteem, and social media use, and examine how they relate to the experiences of young adults in the UK. 
· Analyze the relationship between social media exposure and body image dissatisfaction by reviewing current academic research and identifying key factors that contribute to negative self-perceptions. 
· Evaluate both the positive and negative ways social media can influence self-esteem, mental health, and overall psychological well-being among young adults. 
· Provide recommendations for health and social care professionals, educators, policymakers, and social media users on how to encourage healthier online behaviors and support the development of positive body image and self-esteem.

3) Background/Rationale:
The rise of social media has significantly changed the way young adults communicate, build relationships, and develop their sense of identity. Platforms such as Instagram, TikTok, Snapchat, and Facebook are now a major part of everyday life, providing opportunities for social interaction, self-expression, and access to information. While these platforms offer many benefits, growing concerns have been raised about their potential impact on mental health and overall psychological well-being (Royal Society for Public Health, 2017).
Many studies suggest that social media often presents carefully selected, edited, and idealized images that can create unrealistic expectations about appearance and lifestyle (Perloff, 2014). As young people regularly compare themselves with these online representations, they may begin to feel dissatisfied with their own appearance, experience lower self-esteem, and become more vulnerable to mental health difficulties such as anxiety and depression (Vogel et al., 2014). This issue is particularly important for young adults, as this stage of life is closely linked to identity development, self-confidence, and the desire for social acceptance (Holland and Tiggemann, 2016).
Although much of the literature focuses on the negative effects of social media, some research highlights its positive potential. Social media can provide access to supportive communities, encourage self-expression, and promote body positivity and self-acceptance through online campaigns and awareness movements (Cohen et al., 2019). As a result, the relationship between social media use and psychological well-being is complex and cannot be viewed as entirely positive or negative.
This topic is highly relevant to health and social care because poor body image and low self-esteem have been linked to a range of negative mental health outcomes, including depression, eating disorders, and a reduced quality of life (Fardouly and Vartanian, 2016). By examining existing research, this study aims to develop a better understanding of how social media influences body image and self-esteem among young adults in the UK. The findings may help inform evidence-based recommendations that support mental health promotion, encourage healthy social media use, and contribute to improved well-being among young people.

4) Methods:
This research will use a secondary research approach by reviewing and analyzing existing literature on social media use, body image, and self-esteem among young adults. This method is suitable because it allows a wide range of published evidence to be examined and compared (Creswell and Creswell, 2018).
Information will be gathered from peer-reviewed journal articles, academic books, government reports, policy documents, NHS publications, and reports from recognised organizations. Sources will be selected based on their relevance, credibility, and academic quality, with a focus on recent studies where possible.
The findings will be analyzed using a thematic review approach to identify common themes and patterns relating to body image, self-esteem, social comparison, mental health, and social media engagement. Ethical considerations will include maintaining academic integrity, using accurate Harvard referencing, acknowledging all sources, and avoiding plagiarism throughout the research process (British Educational Research Association, 2024).

5) Resources: 

 •    Google Scholar

    •    Library Search Database

    •    PubMed

    •    ResearchGate

    •    Government and NHS publications

    •    Reference management tools

6) Timescale:
[image: ]
7) Self-reflection as researcher (any strengths or challenges):
One of my strengths as a researcher is being organised and able to find relevant information from academic sources. I have a strong interest in mental health and health and social care topics, which motivates me to engage with research and evidence. However, I may find it challenging to critically evaluate large amounts of literature and bring different viewpoints together. Through this project, I hope to strengthen my critical thinking, academic writing, and referencing skills while gaining a deeper understanding of the impact of social media on body image and self-esteem among young adults (Creswell and Creswell, 2018).
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Activity

Topic selection and proposal development

Literature search and source collection

Literature review and thematic analysis

Writing first draft of project

Reviewing, editing and proofreading

Final submission





