Task 3 – Source Evaluation Template 
Student Details
Name and student ID: Aicha Camara
Student-2533002

Topic chosen: The importance of customer service for businesses success
Title of source: Relationships between service quality, Customer Satisfaction and Customer Loyalty 
Author(s): Sao Mai Dam and Tri Cuong Dam
Year published: 2021 
How did you find this source?
(e.g. Google Scholar, library database, google)
I found this source by searching google search engine by typing the key word customer service satisfaction and gave me some articles which i chose on Sao Mai Dam and Tri Cuong Dam. I then checked the journal article page and its reference details.

Why did you choose this source?
(Think about relevance, credibility, usefulness)
Is it relevant to the topic? 
Yes. The article is directly relevant because it examines how service quality affects customer satisfaction and customer loyalty. These factors contribute to business success because satisfied and loyal customers are more likely to return and support the business. 

Is this a useful article? 
Yes. it is useful because its presents research evidence rather than only person opinion.The study found positive relationships between service quality, customer satisfaction and customer loyalty. This helps why business should invest in good customer service. However, the findings come from a particular research context, so they should be applied to other business with some caution. 


Is this an academic source?
Yes it is an academic source because it is a research article published in an academic journal. It has named authors, an abstract, a research method, findings, in-text citations and a full reference list



When was it published? Is it recent enough? Why?
The article was published in 2021. It is recent enough for this topic because it discusses customer service, satisfaction and customer loyalty in a modern competitive business environment. It is also useful to combine it with older foundational research, such as the SERVQUAL model developed by Parasuraman Zeithami and Berry(1988)

Author Credibility
Who is the author? What are their qualifications or expertise?
The authors are Sao Mai Dam and Tri Cuoug Dam. The article identifies them as researchers affiliated with the Industrial University of Ho Chi Minh City. Their research focuses on service quality, customer satisfaction and loyalty, which gives them relevant subject expertise. The source does not clearly state their individual academic qualifications, so these should not be assumed 

Reliability
Is the source reliable? Why?
(Consider journal, publisher, peer review, citations)
The source is reasonably reliable because it is published in The Journal of Asian Finance, Economics and Business and follows the structure of an academic research paper. The authors explain the study, analyse evidence, cite previous research and provide a reference list. Its conclusions are supported by reported findings rather than unsupported claims. A limitation is that one study cannot represent every type of business, so its findings should be compared with other academic research.



5-Minute Presentation Structure
1. Introduce topic and source 
2. Explain how you found the source
3. Evaluate credibility (author, date, reliability)  - To do so, you will need to respond to the above questions. 
4. Short reflection – What did you find difficult about this task? 
5. What did you learn from this task?

