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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The site loads pretty fast on desktop and mobile. Images and text appear right away, so the initial experience is smooth.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: They have a simple menu (Home, Gallery, Services, FAQs, Contact). Navigating feels easy because there aren’t too many sub-pages.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: There’s no direct booking function, but there’s a “Request a quote” form. That’s how customers can start the process.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
A few improvements would help users:
 • An online scheduling tool or live chat for quick questions.
 • Fix the broken widget at the bottom (it shows an error).
 • Adding a cost calculator for vinyl wrapping might save time and increase conversions.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The design is clean and modern, with good pictures. On mobile, everything generally looks the same, but the menu could be more mobile-friendly.


	Question 2b -  ***************


	Answer: They mainly rely on pictures of cars wrapped in different finishes, which is helpful. The colours are bold but not overwhelming, which suits the automotive theme. There’s no video content, so images do most of the work.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: No live chat is available. The “Request a quote” button is nice but slower for instant help.


	Question 2d – How effective are the social media links on the website?


	Answer: Social links are on the site, but they’re just simple icons. Embedding a live social feed or updates could create a more active vibe.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: They explain vinyl wrapping well: why it’s popular, approximate costs, and their commitment to quality. The FAQ page also helps.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: They have reviews directly on the homepage, which are recent and show positive feedback. This adds credibility.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: They talk about top-quality vinyl and precision work. Reviews also back this up. I’d recommend them to friends since they clearly value good results and customer care.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
No fixed prices are shown, so you need to request a quote. Maybe they prefer to adjust the cost for each client. A calculator could still give potential customers a rough idea before contacting them.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Car wrapping Birmingham

	
	2. Vehicle vinyl wrap

	
	3. Car wrap services

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
Yes, they usually appear in the top 10 results when searching those terms, indicating solid SEO.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 

Websites remain crucial because they let businesses share detailed info and look professional. Many people still check a company’s website first, even with social media around.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I’d add a simple cost calculator or survey tool. It would give clients an approximate price instantly and also speed up the sales team’s workflow. It’s convenient for visitors and can boost conversions.

Additional Notes:
 • Fixing the broken widget at the bottom of the page would improve user trust and avoid confusion.
 • Integrating a short questionnaire for vehicle details (like model, size, preferred wrap type) could go hand in hand with the price calculator.
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