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APPLE AIRLENS™

The World's First Invisible AR Wearable

Apple AirLens™ - See the world differently.
# ABOUTAPPLE
¢ Global leader in consumer technology
¢ Known for minimalist design & innovation
e Strong ecosystem: iPhone, Watch, Vision Pro

¢ |deal foundation for AR contact lenses

(® PRODUCT OVERVIEW

e AR overlavs in real time

e Eye-gesture control:

e Siriintegration

<@ SUSTAINABILITY

Biodegradable lens materials

e Health monitoring

e Real-time translation

i s Solar micro-chargi
e Syncs with iPhone, Watch, Vision Pro il

Recyclable pods
Low-energy AR projection
Supports Apple's carbon-neutal goals

4l MARKET APPEAL
o Growing démand for AR wearables 3‘ VALUE PROPO%

e Consumers want hands-free tech

e Younger users prefer immersive experiences Expands @i ligpext-gen AR

« Health& WBNREE: tech booming Strengthens wearable ecosystem

. ; Appeals to eco-conscious users
e Perfect for students, travellers, professionals PP
Creates new revenue streams

Innovation . Simplicity . Sustainability

REFERENCE

Kotler, P, Keller, K.L., Chernev, A. (2024) Marketing Management. 17th ed. Pearson Education.

Apple Inc. (2024) Environmental Progress Report. Available at:
https://www.apple.com/environment (apple.com in Bing) (Accessed: 3 April 2026).





