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Social media played a crucial role in what has become known as the information age by changing how we speak, interact, and conduct business. Social media is no longer a matter of electronic communication tools. They are more likely digital tools for socialising and lifestyle, especially Facebook, LinkedIn, Twitter, and Instagram. Apart from just social interaction, these platforms have become necessities for socialising and professional networking, business competitiveness, and hiring.

According to social media, various network platforms include creation, sharing, and socialising opportunities. Established discourse networks are marked by the fact that they allow for rapid dissemination of information to several geographical locations within a short time and instant communication that was not possible using previous media. The evolution of social media, from simple text-based forums to complex networks that could offer multimedia content, has tremendously broadened the scope of interaction, making it one of the most powerful tools to use personally or professionally.
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[bookmark: _Toc164942975]Advantages:
· Global Reach: Social media networks have the world as a stage, endorsing the fast development and building-up of relationships over the oceans. This global reach is beneficial because it's aimed at businesses that want to grow exceptionally or break into fresh niches (Benedict et al., 2019).
· Engagement: Thematic social media networks facilitated broad group engagement via posts and interactive content like comments, shares, likes, etc. This connection will attract more customers to the brands and either close the distance between the brand and the consumer or create an emotional bond between them (Arayankalam & Krishnan, 2022).
· Real-time Feedback: Social media allows instantaneous feedback via user reactions, which is what every business needs to get an early warning when things go wrong or when something becomes popular fast (Chaffey et al., 2009).
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· Privacy Concerns: Since the sharing of more personal information on the internet increases, the likelihood of privacy attacks increases. These are also challenging issues in the hiring process when data as diverse as medical records sometimes are to be shared (Benedict et al., 2019).
· Misinformation: Today’s generation is more connected than ever since they can spread information swiftly on social media. Sadly, this ease of access may leave a way to disseminate untrue or partially accurate data, leading to people making the wrong choices and destroying their reputations (Arayankalam & Krishnan, 2022). Social media-based communication has been subject to many criticisms. One of them is that people reduce the number of face-to-face meetings with others, thus degrading their face-to-face communication skills (Chaffey et al., 2009).
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[bookmark: _Toc164942978]Efficiency and Speed
Social media portals, largely LinkedIn, have made quite a difference to the earlier slow and tedious system of bringing employers face-to-face with their potential candidates by introducing a quick and user-friendly mechanism. Using advanced algorithms, this platform can match available vacancies with alarming relevant candidates from profiles, skills, and interests, optimising the early stages of recruitment and decreasing the time and resources spent on listing seekers (Chaffey et al., 2009).
[bookmark: _Toc164942979]Access to a Broader Talent Pool
Global social networking has collapsed geographical borders, so unlimited access to talented candidates comes at the disposal. This is advantageous for sectors found in regions that lack specific abilities; this brings on the influx of labour from those regions with an excess of skilled labour. For instance, organisations can hire IT personnel from areas where robust educational systems specialising in technology and software enterprise are available regardless of residence (Suryani et al., 2021).
[bookmark: _Toc164942980]Cost-Effectiveness of Social Media Recruitment
Compared to the traditional medium, social media recruitment proves to be the cheapest way. The conventional recruitment method typically begins with publishing in print media, attending one job fair after another, and hiring recruitment agencies, precipitating considerable costs and time. Consequently, job advertising services allow for reaching large audiences quite quickly and for meagre costs, where one can fine-tune the budget and monitor it through pay-per-click models or sponsored content (Suryani et al., 2021).
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Social media is the most effective in targeting advertising for the specified group of consumers concerning age and other demographic factors. Through the tightness of the criteria such as career experience, job skills, education level or even interests, a recruiter can ensure that the job ad is delivered to most potentially suitable candidates. The accelerated pace of targeted screening will effectually make the applicant pool of desired qualities. Also, it will help in reducing the applicant quantity by filtering unfit many at an early stage (Ramkumar, 2018).
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Social media does indeed bring advantages. At the same time, however, social media in recruitment gives rise to challenges and risks. Social networks, particularly in informal contexts, may lead to the dissemination of unverified or enhanced attributes, which are dangerous as they can cause the hiring of unsuitable candidates. Also, with the viability of personal candidate status, recruitment activities can result in bias and breach of fair hiring guidelines. Also, ensuring that private and delicate data are managed correctly should be one of the main priorities in enforcing data protection policies. Thus, privacy issues can be prevented (Ramkumar, 2018).
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Although social media is a new technology, it has transformed recruiting in many ways, making it more flexible, productive, and accessible. The fact that businesses utilise more of such platforms offers opportunities and implications in the areas of law, ethics, and privacy. Not only does social media technology change but so does how businesses apply the full potential of social media in recruitment. The future of recruitment hangs on finding the right balance that will allow the best advantages modern technology provides and applying them correctly while ensuring the ethical principles are not compromised in the candidate engagement.
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