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	Student Number
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	Student Name
	Carlos Conte

	

	Website Chosen 
	The Cooking Academy

	Insert hyperlink to website
	https://www.thecookingacademy.co.uk  

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website has a fast loading and processing speed, as soon as I click the hyperlink, I almost instantly gain access. 


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: It contains many sub-pages that include cookery team building & leadership page events, wellness in the workplace, cookery classes, gift vouchers, a shop, about us and blogs subpages. 
To navigate through these pages, you can hover through every single one of them, located in the top of the website, which then will give the customer the option to find specifically what they are looking for. Alternatively, they can right click on each of the sub-pages which then load and gain access to all the options.  


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, they definitely can. This can be done via two ways, first when on the website the team building & leadership page events page customers are able to book different types of parties and events for friend groups or company. The other way to make booking, is through the cookery classes page where you can book cooking classes, starting from beginners’ class to knife skills masterclasses. 


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Overall, it is a well-structured and easy to navigate website, the only little change is in term of colour and design since the current green theme does not enhance the dishes on display. A more vibrant green or orange colour would be great and more eye catching to the customer.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: Pleasant enough, however the page colours are very bland and can be improved on.
There are some differences between the desktop website and the mobile website, but this manly due to the narrow display of the phone compared to a laptop. On the mobile version the pages are shown one by one, and it gives the customer the option to scroll sideways back and forward through the descriptions.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: It uses all these elements to show examples of happiness people, who took the cooking team building lessons, to attract others to do the same, and to enhance the different types of food that were made in the cooking academy.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: Yes, it is in the bottom right corner in the form of a circle with “Ask a Question” written inside. This is an ai tool that allows the customer to ask template general questions or to describe their issue with more detail.


	Question 2d – How effective are the social media links on the website?


	Answer: They are all very effective a customer can access them with one click, and they are easy to find since they are all next to each other, the links include socials medias websites such as Facebook, Twitter, Instagram, LinkedIn and YouTube.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: They are made very clear, you are given a short and detailed description of what the services are like, and most important customers can access them through the subpages or buttons under each service that they can click to get access.

	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: They are made available through the about us subpage, located in the middle of the website which then takes the customer to the reviews, which they call “Testimonials”, but these are only the positive for general reviews customers need to go to google and other review websites. 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Through a short but detailed description of the high-quality professionals that teach and work at the academy and food quality, where they make sure to let the customers know that it is tasty and highly nutritional. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: They are not present in the main page but once the customer finds the class, they are looking for the price for booking that class is clearly stated.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Cooking classes Farringdon

	
	2. Cooking Academy London

	
	3. Cooking near me

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, when word searching with the three words from 1 and 2 the Cooking Academy website appears on the top ten websites, however when typing the key words from n°3, customers can only find it on page 2.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: I feel that they are relevant for UK business, because nowadays a lot of the business’s transactions are done online through their websites, and website traffic and search is how businesses attract a lot of their customers.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: As mentioned, I would change the design/colour scheme to something more eye catching and that can help to bring out vividness of food posted on the website. The main reason that would be to make it more attractive to future customers and increase website traffic retention. 
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