Website Evaluation report - 1200 words or equivalent (+/-10%)
Complete a website evaluation of a small business website, you must choose one of the following small businesses:
Yoga Reading: https://www.yogareading.co.uk
The Cooking Academy: https://www.thecookingacademy.co.uk
Cleaners of London: https://www.cleanersoflondon.co.uk
Hollywood Bowl UK: https://www.hollywoodbowl.co.uk
You must use the ‘Website Evaluation Template’ below.

	LCLM4002_BIRM Digital Skills Task 3
Website Evaluation  


	Student Number
	
	Student Name
	

	

	Website Chosen 
	Cleaner of london

	Insert hyperlink to website
	: https://www.cleanersoflondon.co.uk


	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The Cleaners of London website loads fast with quickness and smoothness. Nonoticeable downtime in opening web pages is noted, and the design renders cleanly. Booking is simplified — being able to "book online in 60 seconds" indicates a lightweight and efficient interface. In general, it looks responsive and user-friendly, hence, leaves a good first impression.



	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
Yes, there are many sub-pages on the website which includes pages for individual services such as end-of-tenancy cleaning, deep cleaning, carpet cleaning, and office cleaning. While all services are listed on top, a potential buyer can certainly navigate through different service groups by using the drop-down menu. As these items have subsections with detailed descriptions, it is also possible to find them through buttons on this page. This design uses a simple layout, so customers can easily find what they want.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, clients can book easily on the direct website. There is a clear button“ Book Now” on the website that leads clients to the online form. The form is straight forward and poses queries like the service requested, the date, the time, and the customer's contact information. The full process will take about sixty  seconds, according to the company. This eases and speeds up cleaning-service  arrangements for clients since last-minute purchases are possible without the  necessity of making calls or sending emails, making this unlike any other cleaning company.



	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
The site is user-friendly, but perhaps some additional improvements would work even better for its users. It could be better if the pages load a bit faster on mobile devices. A few sections should not use as complicated language as they do, to make the text easier to understand. The usefulness of a live chat option could lead to customers having fast questions answered. It could be very helpful for website users to be able to view more photography or short videos of the offered services. Finally, as much as it is possible would be beneficial to visitors, a layout should reduce the need to open a new page whenconsulting customer reviews.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website fresh from design looks clean, modern, and temperate, with headings that are oblivious and colors that are pleasing to the eye. On a computer the space is wide and full of light, marked by sizes taken by the pictures and menus, for example zentified. On mobile displays, design happens to be a bit compact, with the dropdown button scrolling into the image menu .Everything remains easy to find but images are rather small and scroll is tool large. Eventually, the website looks decent on both devices, if a little more comfortable on the computer.



	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website is designed with the bright and clear images of the homes and cleanings, displaying its services clearly. Themes are mostly like white and blue, making a lively yet austere look outweighing the dirty ones. Absence of video son the main pages, images guide customers to each service. Icons and small pictures help in finding services! Generally, image use and color coding make the site neat, professional, and very easy for customers to understand.



	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
The Cleaners of London website does not offer an online chat tool on its most relevant pages that would give clients a chance to ask questions in real-time as they navigate the site. Instead, customers must use the contact form, email, or the phone to raise queries. Lack of that online chat thing makes the process of looking out for quick answers to questions regarding services, prices, or availability cumbersome. By now, this online chat could now make all the difference to would-be customers needing service information before actually buying any cleaning service.


	Question 2d – How effective are the social media links on the website?


	Answer: 
The social media links in the website lack prominence. The icons are in small fonts and don't seem to stand out. They lead users to the company profiles but offer little encouragement to follow or engage. Links are there, but they hardly help in engaging effectively the social media of the company for consumer interaction. Enlarging them or adding some posts on the site should increase engagement.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
Services are exhibited both through the company's main menu and the homepage. Regular cleaning, end-of-tenancy cleaning, deep cleaning, and carpet cleaning services are each outlined on their own pages, each with brief descriptions. The site utilizes big, clear headers, short blurbs, and service icon that the readers can fast pick out what is presented. Buttons pointing directly to booking pages are features that are noteworthy. Altogether, the layout presents a clear picture of the company's offerings for all visitors to absorb.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
Cleaners of London is quite clearly pleased that they are being reviewed on Trustpilot, benefiting from 286 reviews and a Trust Score of 4.2 out of 5.
Recent reviews displayed at the bottom were from October through November2025, showing that customers are still using their services and comment favorably on them.
That includes some very good reviews (for reliability and professionalism) yet some quite negative ones (commenced with those overcharging and/or damages)—thus giving a balanced view.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
The service is represented as premium in quite a few ways. The website puts great emphasis on the fact that cleaners are vetted, insured and experienced and more so tested and evaluated in terms of background check and skills; they offer a 7-day re-clean guarantee for end of tenancy cleaning; they use environmentally friendly products, and an extremely user-friendly online booking system is implemented. The extensive range of services, the professional way of their operation, the clear pricing that works without any hiding cost, and all those positive comments under the reviews truly give it are along with trust maybe, in the minds of its prospective users. Trustworthy and easy to use.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, the price varies and depends on the info found on the site. For example ,regular cleaning begins at £20 per hour, deep cleaning at £25, and end-of-tenancy cleaning starts from £230. The website assured that cleaning supplies are already included. These might be considered as a confirmation of price high enough to reflect what one pays for service with a vetted, insured cleaner and re-clean guarantee. Altogether, then, pricing adds up to a professional image and comprehensive approach to cleaning services. This leaves potential customers with fewer obstacles to overcome in deciding whether to go forward and commit.



	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.London cleaning service

	
	2.End of tenancy cleaners

	
	3. Domestic house cleaning

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: In all likelihood, due to their sharp inbound angel link building projects (includingPR activities), they hope to maximize the introduction of their new services for end users' better experiences and exceptional support for research, which they may use their rank to break the search keywords of the London SEO Association.

In all probability, the success of their download marketing goals contributes tot he performance of the work they undertake and gives them a lot of appeal.




	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Yes, websites are crucial in today's UK businesses. They play a crucial role in giving customers a space to get information, read about services, check prices ,or see any reviews. Even with social media today, a website gives a business avital professional image and epitomizes 'trust.' Typically, customers search online before finalizing which service they would like to avail of; therefore, a website is imperative to a business, as it aids the company in widening its scope and making online bookings much easier. For instance, a website is essential to attract new customers whilst remaining credible.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
I recommend adding a live chat tool to your site. This will enable live questions and answers regarding services, pricing, or availability. Right now, they need to email, fill-in contact forms, or call you up, which may be time-consuming. Involving the live chat tool will make your website more user-friendly and accessible, answer questions promptly, and might increase bookings as everything the potential customer needs to know is available for them within your website-and at their fingertips-the moment they see it. All initiatives would together improve the overall customer experience.
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