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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: By accessing this link it was easy to see how fast it downloads just by the process of a mouse click. Was shown a clear image on the screen and the whole menu was understandable and I did not meet any problems when opening. To tell about time, was opened very quickly and without any errors. In conclusion I could say that anyone who would like to enter this link does not need great knowledge in such a field or to be careful.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Accessing this link “Yoga Reading” page the first thing I noticed was that there are many useful subpages such as "Events", "On Demand" and many others are even separate so that the client can see well what is going on in that page.
visiting the link I noticed that a guide for beginners could be added it would be great to access quickly and already have a little idea for the more advanced class.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: By visualizing and analysing yoga reading you can book a session at the classes they recommend and are most interested in. The page offers you to buy online from wherever you may be in the world. Any client of the site could get a session via “live” or “on-demand”. I noticed that clients can leave their feedback on the page online.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Based on the changes to the yoga reading site, my personal opinion is that a few small changes could be made for a more pleasant vibe and easier viewing of this page, such as the design of the larger writing to be able to draw precise glances at what the client wants to access quickly, and once again I want to mention the background colour, there should be a better contrast or even the entire page should be one colour, such as total black, so that people do not lose their sight from the radiation of the white screen.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
What I noticed when visiting this website yoga reading on both computer and phone, on the computer the images are better visible and of good quality, you can easily see the menu and orient yourself more quickly to what you need.
And on the phone the menu is different which goes simply vertically like some notes. On the screen the texts are smaller and the information is more concise than on the computer.

	Question 2b -  How does the website use imagery, video and colour? 


	Answer:
Yoga reading uses images and videos to enhance the atmosphere on the page and to show that it is an open page with each individual client. The pictures, videos are real to give people confidence and for them to have clear ideas about what and where they can spend their yoga training. The colours are very natural and warm.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
Analysing the link I noticed that it does not have an online chat bot where you can ask real questions at the moment to find out quick information about the course. But it does have personal data such as email or contact phone where you can ask direct questions that you would like to know more information about the clients.


	Question 2d – How effective are the social media links on the website?


	Answer:  
The links are very effective because they are very easy to identify and customers can easily go to the official pages of the brand. All the links allow them to find out the useful content of the events and classes. My opinion would be that the links should be arranged more visibly so that the customer can attract more interest.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
The customer services on the yoga reading website are very well specified and understandable in clear forms such as images of the desired subject and descriptions for each one. It has separate price tables for each course and is even accompanied by its duration.

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
I haven't really seen any customer reviews because it doesn't have a space for reviews or comments, but I looked for this page on Instagram where I noticed a lot of customer reviews posting pictures of their workout program in their stories. This is a very good and common way to give customers more interest and a good customer experience.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Analysing this web page very well I want to say that the services are of good quality and the page is well arranged at a professional level. The pictures placed are in HD format and in real time each one has its personal description about the course and many useful reviews about this course. The personal reason to recommend to friends or family to be a yoga reading member would be seriousness, professionalism and pleasant atmosphere in this plan because only then would any client have a good result.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
On the website the prices are displayed with the rates proposed by the company at the bottom of the page. the rates for a month are described they even have rates and online lessons.
i want to say that the prices are very affordable for yoga especially for the full part per month 135£ which is equivalent to 5£ for a session. they even have discount offers such as 20% at the library or workshop.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Yoga

	
	2.Reading

	
	3. Life

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
When I type these words into Google searches, their page appears in the top 10 searches. The reason is because they have paid advertisements that allow the bot to put the website in the first rows of searches.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
I want to mention that this website plays a very important role for big companies in the united kingdom because it is well structured and arranged at a professional level. So big companies that work from home have the opportunity to work through online and play an important role in promoting it. yoga reading is a center where people can find information and services directly from the developer such as their services and plan. The site is open to any category of users and can be easily remembered on social networks today.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
After everything I have analysed and written about this website I would like to say that it would be good to add a chat bot like other “Vodafone”sites have so that the customer can ask quick and real questions at the moment since many want to know more information about hours and even the same prices. thanks to this chat the customer can reduce the time of waiting for a response via email or phone message. I would mention that thanks to this chat it will be more modern and will be asked much more about its own courses and more competitive compared to other websites.
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