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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load?

answer:
The Acocks Green Bowling website has a strong web design, with fast loading times of up to five seconds. It’s clear and minimalist layout allow users to quickly access information and make navigate the website with ease to make bookings. 

Reference: Acocks Green Bowl. (2025). Acocks Green Birmingham Bowl. [online] Available at: [Accessed 19 Jul. 2025].


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
The Acocks Green Bowling website has well-structured subpages that make information easy to locate, addressing user queries efficiently. A clearly presented “Contact Us” section allows users to request support or clarification when needed, improving communication and accessibility. This streamlined, user-focused layout helps both navigation and customer service. 

Acocks Green Bowl. (2025). Acocks Green Birmingham Bowl. [online] Available at: [Accessed 19 Jul. 2025]


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer:
 The Acocks Green Bowling website features a user-friendly booking system, allowing customers to reserve lanes well in advance.  It has a Clear instruction guide users through each step, improving accessibility and reducing confusion. A easy running process not only enhances customer convenience but also helps prevent scheduling issues. By simplifying reservations, the website contributes to both customer satisfaction and operational efficiency (Smith and Williams, 2021).


	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
The Acocks Green Bowling website is easy to navigate due to its simple layout; it could be improved with a more vibrant colour scheme to enhance visual appeal. Interestingly, the version accessed via Google appears more refined, highlighting inconsistencies across platforms. As Lidwell, Holden and Butler (2010) argue, effective use of colour and visual harmony significantly influences user perception and interaction.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: 
The Acocks Green Bowling website does present a simple, family-friendly design that supports easy navigation. However, visual inconsistencies between versions accessed through Google and other sources may confuse users and reduce trust. Such discrepancies can disrupt the browsing experience and affect the site's perceived reliability. As Krug (2014) suggests, maintaining a consistent interface across all entry points is essential for building user confidence and delivering a cohesive online experience.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: 
The Acocks Green Bowling website effectively employs visuals and colour to engage visitors. Nice images highlight the bowling lanes, laser quest, and group events, this helps users imagine their visit. Videos capture the venue’s lively atmosphere, adding dynamic appeal. Vibrant blues and greens reinforce an energetic, playful mood that fits the venue’s spirit. As Garrett (2010) notes, such thoughtful use of media and colour significantly enriches user experience and broadens audience appeal.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
The Acocks Green Bowling website offers a “Contact Us” page featuring email and telephone options for communication. However, it does not include a live chat feature, which could provide faster, more connected support. While phone contact allows direct conversations, the staff are very helpful with any queries you have and are very polite, however adding instant chat would enhance customer service by delivering real-time help, it would  improve accessibility, and making the site more user-friendly for visitors  that need quick responses (Smith and Jones, 2021).


	Question 2d – How effective are. the social media links on the website?


	Answer: 
Acocks Green Bowling primarily uses Facebook for its online search, which may limit its reach in today’s diverse social media environment. While Facebook remains popular, platforms like Instagram, Twitter, and TikTok attract younger users and are more popular. (Jones and Harris, 2020). Focusing only on Facebook it could restrict audience engagement. Broadening its social media platforms can help the business grow.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
The company delivers very good quality services through a clear, and well-organized website that meets diverse user needs. It offers detailed, information for different age groups and supports group bookings, family packages and parties. The transparent pricing helps trust and gives clarity to customers. By combining inclusivity with straightforward design, the site effectively engages a broad audience while ensuring ease of use and accessibility for all age groups, also it is accessible for wheelchair users.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: 

Acocks Green Bowling benefits from a strong set of mostly positive Google reviews, regularly refreshed with recent feedback from the past month being its latest. This ongoing update promotes transparency and offers potential customers timely, relevant information. Keeping reviews currently helps visitors make decisions when considering a visit.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 

Customer reviews provide useful perspectives on Acocks Green Bowling, helping potential visitors with the venue’s quality. Most feedback, updated within the last month, it is overwhelmingly positive, supporting confident decision-making. The facility is praised for being modern and well-kept, featuring several bowling lanes. It also welcomes group bookings and parties, demonstrating flexibility and broad appeal (Brown and Taylor, 2022).


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
Reviews offer valuable perspectives on the Acocks Green Bowling experience, helping potential visitors assess its quality. Recent feedback, updated within the last month, consistently reflects positive opinions, supporting informed decisions. The venue is praised for its modern, well-kept facilities and multiple bowling lanes. It also has its ability to host group bookings and parties its flexibility and wide appeal, making it suitable for many different occasions (Smith, 2023).


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1 Laserquest AcockGreen

	
	2.Acocks green bowling

	
	3. Book bowling AcocksGreen

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
When searched on Google using relevant keywords, Acocks Green Bowling regularly appears in the top 10 results, highlighting its strong online visibility. The name is widely linked to quality and dependability, boosting its credibility. Such prominent placement in search listings emphasizes the venue’s standing in the bowling community, reinforcing its trustworthiness and attractiveness to prospective customers of all ages.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
In my opinion i think the bowling alley is very helpful in todays leisure time.
The Acocks Green Bowling website is well-suited to today’s UK leisure and entertainment area, it is appealing to its target audience of customers seeking bowling, laser quest, or party venues. This is by offering a variety of activities, it also meets modern preferences for convenience and easy access (Harris, 2020). It has a clear layout and transparent pricing appeal to users who expect simple bookings. (Smith and Jones, 2021). Additionally, accommodating group bookings and parties broadens its attractiveness to families and social groups, important segments within the UK leisure market (Brown and Williams, 2022).


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 

	Answer: 

A useful improvement for the Acocks Green Bowling website would be adding a real-time feedback and rating system. If you go on Google reviews they are already displayed, but having an on-site feature would probably enable customers to share their thoughts immediately after their visit, this will help make the experience more engaging. This would also update reviews, offering fresh insights into customer fulfilment. Having recent reviews directly on the site could also build greater trust with potential visitors. Moreover, it would encourage ongoing customer feedback would help Acocks Green Bowling identify areas for improvement and better the expectations.
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