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Evaluation 

Question 1a - How quickly and easily does the website load? 
 The Suited Cars website does load promptly & works smoothly with little to no delay on both mobile devices and desktop. Navigating through the website is straightforward, with a clear menu that directs the users to important sections. Research shows that 40% of shoppers will abandon a website if it takes longer than three seconds to fully load, and this is a great first impression for customers when the website loads in under a second.

 
Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 
 
There is quite a good number of subpages on the Suited Cars website arranged at the top menu bar, that remains consistent across the pages, which makes access to information easier and faster. The subpages such as: Home, Services, Gallery, FAQs and Contact facilitate the whole process for the consumer.
 

Question 1c - Can a customer make a booking via the webpage? 

There isn't a direct booking system present on the website. However, the Suited Cars website encourages customers to directly “Call” them or straight up request a quote so they can discuss about prices before even scheduling a booking
 
 
Question 1d - What improvements could be made to the usability of the website?
 
Introducing an online booking feature would improve the user convenience. Furthermore, optimizing the site for mobile responsiveness and making sure that all the images are properly scaled with the device’s resolution. Amongst other things “user navigation allows users to search a given site's content or product catalogues with relevance and speed” (Luigi’s Box, n.d.)
 
Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 

The website has a clean and professional aesthetic, with high quality images showcasing vehicle wraps. However, on mobile devices, some images and text may not be scaled optimally, suggesting an improvement on mobile responsiveness. Amongst other things customer experience can be improved and conversion rates increased by having a responsive design. This attracts and retains a broader and more diverse audience. (Johnston, 2023)

Question 2b - How does the website use imagery, video and colour? 
[bookmark: _Int_2YsbhVZn]The main focus of the website is imagery. With a wide gallery of showcasing various vehicles wrap projects in diverse colours and finishes. The high resolution and vibrant images not only highlight the company’s skill but also creates a visually engaging experience for potential future customers. The absence of videos on the website does however limit the dynamic demonstrations of the process, which could reduce engagement.
Adding more interactive elements like videos or animated transitions would further showcase the skill and appeal to a broader audience.
 
 
Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 
[bookmark: _Int_gi8pYayL]The website does not include an online chat tool, and communication relies on slightly outdated, traditional methods such as email and phone, this may result in delayed responses to customer inquiries. Studies by (Zendesk, 2022) suggest that 79% of customers prefer live chat due to its efficiency and speed. Adding a live chat feature would improve customer service, enabling real time support and making greater engagement with potential clients.
 
Question 2d – How effective are the social media links on the website?
 
Suited Cars includes a single link to its Instagram profile, where users can see more work samples and updates. Thie creates a limited yet effective channel for visual engagement. The lack of links to other platforms like Facebook, Twitter or LinkedIn minimizes the wider audience reach and interaction. Expanding their social media integration would increase Suited Cars’s visibility and make stronger customer relationships.
 

Question 3a - How are the services offered by the company made clear to customers?
The “offerings” are clearly outlined on the Services page, such as tinting and wrapping. The descriptions are smartly written and easy to understand, helping users to quickly find the services they need. However, adding examples or testimonials directly tied to each service could provide a more persuasive narrative for potential clients.
 
Question 3b - How are customer reviews made available? Are these up to date? 
 
There isn't a dedicated section for customer reviews on the website and this could impact credibility.
Research shows that 72% of customers trust online reviews as much as personal recommendations (BrightLocal, 2023). Incorporating a testimonial section with up-to-date reviews would greatly improve trustworthiness and provide social proof for the quality displayed on the website.
 
Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 
 
The service is presented as high quality through the use of high resolution images and professional website design. The variety of vehicle types and finishes displayed in the gallery suggests versatility and expertise. These factors, combined with a clear focus and craftsmanship, make the service recommendable for individuals seeking premium vehicle customisation.
 
Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 
 
The prices are not mentioned on the website; this is likely due to the bespoke nature of the services that Suited Cars offers. Customization projects can vary significantly in cost, especially depending on the client’s preferences and vehicle specs. Providing a price range or an example pricing structure would enhance transparency while maintaining the flexibility needed for tailored quotes
 
 
Question 4a - What three words would you type into Google to find this type of service? 	1. Vehicle wrapping Birmingham
2. Bespoke Car wrap services
3. Vinyl car wraps uk
Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 
 The website does not apear in the top ten websites, based on available data, the website’s ranking is not clear. Improving their SEO strategies such as incorporating relevant keywords and creating more blog content, could help the company achieve higher search engine rankings.
 
Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 
Websites definitely remain relevant to UK Business, serving as a primary touchpoint for customers researching services. According to a report by HubSpot (2023), 70% of customers consider a company’s website their first impression. A well structured and designed website enhances credibility, provides essential information and supports customer engagement, making it crucial in today’s digital age. Therefore, a business’s website can directly influence conversion rates and customer loyalty.
 
Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 
 
 Introducing an online booking system would greatly improve user convenience. Research indicates that websites with online booking capabilities experience a 30% increase in conversion rates (Statista, 2022). This feature would streamline the customer journey, reduce response times, and align with more modern practises and expectations for easier access. 
Also adding a live chat feature into the website would increase customer engagement and support. Research shows that 79% of customers prefer live chat over other communication channels (Zendesk, 2022). This allows for real time interaction and opportunities for Suited Cars to upsell.
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