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The hospitality sector relies on CSR to exercise social, environmental, and economic responsibility. This essay examines CSR's role in hospitality sustainability and explains its structure. CSR is a company's moral and ethical duty to society and the environment. Hotel CSR prioritises environmental conservation, community assistance, and stakeholder participation. We aim for sustainable resource management, employee welfare, community participation, and ethical business practices. Hospitality firms may improve their image, stakeholder trust, and sustainable development by adopting CSR. Global hospitality leader Marriott International has approximately 7,600 properties in 133 countries and territories (Martinez, 2023). Marriott, one of the world's major hotel companies, is known for its sustainability and corporate responsibility. Marriott's CSR activities empower communities, decrease its environmental impact, and promote ethical business. Marriott's CSR policies and practices will illuminate how CSR promotes hospitality sustainability (Taylor et al., 2018). This essay will analyse Marriott's CSR initiatives and their impact on hospitality sustainability. Marriott's environmental, social, and economic sustainability activities will be examined in the research. Effective CSR policy implementation problems and opportunities will also be discussed. The article will finish with a summary of results and a discussion of hotel sustainability advantages.
Marriott International, a global hospitality company, has reduced its carbon footprint and preserved natural resources via numerous programmes. Marriott properties globally have energy conservation programmes. The firm has installed energy-efficient lighting, smart thermostats, and motion sensors in guest rooms and communal spaces to save electricity. Marriott's Sustainability Report (2023) says these measures have reduced energy use per room by 20% since 2007. Marriott also uses solar and wind power in several sites. Marriott's Courtyard San Diego Downtown uses a 1.35-megawatt solar power system to generate 65% of its electricity, lowering its fossil fuel use (Montiel, 2022).
Marriott has strong waste management policies to reduce landfill trash and boost recycling. Its properties have thorough recycling programmes, including garbage segregation and composting. Marriott wants to eliminate 45% of its operating waste from landfills by 2025 (Montiel, 2022). Marriott worked with waste management businesses to improve garbage collection and recycling. Marriott's Renaissance Seattle Hotel works with a local composting plant to reduce its environmental effect (Chabrak, 2015).
Marriott prioritises water conservation due to the hotel industry's high water use. Marriott uses water-saving devices and techniques to decrease water use. Marriott's guest rooms and public spaces include low-flow faucets, showerheads, and toilets (Taylor et al., 2018). To cut outdoor water use, the firm installed smart irrigation systems and drought-resistant landscaping. Since 2015, Marriott's water saving measures have reduced hotel water use by 17% (Martinez, 2023). These techniques ensure environmental sustainability, lower Marriott operational costs, and lessen water shortage concerns in water-stressed places.
Marriott supports employee wellness, community engagement, and diversity and inclusion through its social responsibility initiatives. Marriott provides competitive salaries, comprehensive benefits, and professional growth to its workers. The company also invests in staff training and development to improve skills and careers (Taylor et al., 2018). Marriott also offers healthcare, mental health resources, and wellness programmes to enhance employee well-being. Employee happiness and retention boost corporate success and visitor satisfaction (Moon, 2017).
Marriott supports local communities via philanthropy and volunteering. The company's "Serve 360: Doing Good in Every Direction" programme addresses poverty, education, and environmental protection (Gorski et al., 2017). Marriott works with organisations, schools, and government agencies to strengthen communities and help underprivileged people. Marriott's "Connect with Confidence" programme mentors and trains underprivileged youngsters for hospitality employment (Chabrak, 2015).
Marriott emphasises diversity and inclusion, which drives its efforts to build an inclusive workplace culture and foster a feeling of belonging among varied workers. Company diversity and inclusion councils and employee resource groups raise awareness and help underrepresented groups (Fontaine, 2023). Marriott's diversity and inclusion efforts include supplier diversification and collaborations with diverse-owned businesses. The firm aggressively pursues minority-, women-, and LGBTQ+-owned suppliers and partners to promote economic empowerment and inclusive growth (Marin-Pantelescu, 2021).
Marriott supports economic sustainability via responsible supply chain management, economic growth, and ethical business practices. Marriott prioritises ethical sourcing and responsible buying to maintain its supplier chain (Ge, 2020). To ensure labour rights, environmental standards, and ethical business practices across the supply chain, the firm works closely with suppliers. Marriott aggressively recruits and partners with diverse-owned businesses as part of its Supplier Diversity Programme. Marriott promotes inclusive growth and economic resilience by diversifying its supplier base (Taylor et al., 2018).
Marriott promotes local economic development to improve social and economic conditions. Marriott invests in infrastructure, job creation, and skills development with local governments, charities, and development organisations (Gorski et al., 2017).  Marriott's "Empower by Marriott" programme trains jobless youngsters in disadvantaged regions in vocational and entrepreneurial skills to generate sustainable lives and boost local economies (Fontaine, 2023).
Marriott's company is based on integrity and ethics. The firm follows stringent ethical standards and rules of behaviour to ensure openness, accountability, and fairness. Marriott's corporate governance, compliance, and ethical risk management reflect its ethical business practices. The organisation analyses and assesses legal, regulatory, and internal rules and processes regularly (Sanvitale, 2017).
Marriott's CSR efforts have improved environmental impact, social welfare, and economic development and stability. Marriott's proactive sustainability approach has led to global solutions and stakeholder value.
Marriott has significantly reduced its environmental impact via focused programmes and sustainable practices. The company's lofty sustainability goals and impressive advances in energy efficiency, waste reduction, and water conservation demonstrate its environmental responsibility. Marriott aims to cut carbon emissions intensity by 30% per square metre worldwide by 2025. Marriott met their 2020 carbon emissions intensity reduction objective by 33% over 2007 (Khuong et al., 2021). Installation of energy-efficient lighting, HVAC systems, and renewable energy sources contributed to this success. Marriott's waste reduction programmes have reduced landfill garbage per room by 28% since 2015 (Moon, 2017). Marriott has conserved resources and promoted circular economy concepts by segregating, recycling, and composting millions of tonnes of garbage. Since 2015, Marriott's water conservation measures have reduced water use per occupied room by 17% (Khuong et al., 2021). Marriott has reduced water use while preserving guest comfort and operational efficiency by using low-flow fixtures and smart irrigation systems (Chabrak, 2015).
Marriott promotes employee well-being, local community support, and diversity and inclusion to improve social welfare. A healthy society is vital for long-term corporate success, according to the corporation (Taylor et al., 2018). Marriott's competitive compensation, extensive benefits, and professional development programmes have helped retain and satisfy employees. Marriott creates a productive, innovative, and customer-focused workplace by prioritising employee well-being. Marriott also supports local communities through philanthropy, volunteering, and charity collaborations (Martinez, 2023). Marriott's "Serve 360: Doing Good in Every Direction" programme promotes global community development, education, and disaster relief. Marriott shows its commitment to corporate citizenship and social good through these activities. Marriott's varied staff mirrors the communities it serves due to its diversity and inclusion efforts. Diversity and inclusion programmes like employee resource groups and supplier diversity programmes encourage justice and equal opportunity. Marriott uses many viewpoints, experiences, and backgrounds to innovate and create (Fontaine, 2023).
Marriott's CSR programmes promote sustainable business practices, local economies, and shareholder value, boosting economic growth. Economic prosperity is linked to environmental and social well-being, thus the corporation balances financial performance with social and environmental responsibility (Moon, 2017). Marriott assures ethical sourcing, fair labour, and transparency in its worldwide supply chain through responsible supply chain management. Marriott boosts economic growth and local entrepreneurship by supporting diversified suppliers and small companies. Marriott's contributions in employment training and infrastructure assist economically challenged areas create capacity and resilience (Chabrak, 2015). Marriott's "Empower by Marriott" programme trains underprivileged kids in vocational and entrepreneurial skills to promote sustainable lives and boost local economies (Gorski et al., 2017).
Implementing effective Corporate Social Responsibility (CSR) policies presents various challenges for organizations, including financial constraints, stakeholder engagement, and monitoring and reporting difficulties.
Financial allocation is a fundamental challenge for CSR initiatives. Sustainable practices and social initiatives need significant infrastructure, technological, and human resource investments, which may strain the organization's budget. Energy-efficient technology like LED lights and solar panels is expensive to retrofit (Lepoutre et al., 2017). Continuous spending for employee wellness, community development, and ethical sourcing may diminish short-term profitability. In competitive, low-profit enterprises, CSR spending may be discretionary rather than strategic (Fontaine, 2023). Careful planning and prioritising are essential to align CSR activities with company objectives and provide long-term benefit.
To thrive, CSR programmes must include workers, customers, investors, suppliers, government agencies, and civil society groups (Siregar, 2021). Conflicting objectives, interests, and communication barriers make stakeholder participation challenging. CSR programme scope and effect may conflict with stakeholders, affecting resource allocation and decision-making. In complex and changing organisational environments, honest stakeholder communication requires time, effort, and resources (Taylor et al., 2018). Engaging stakeholders from diverse backgrounds demands understanding of cultural, social, and political differences. Without stakeholder engagement, CSR efforts risk brand harm and backlash (Nave and Ferreira, 2019).
Track and report CSR progress, effect, and accountability. Companies may struggle to obtain correct data, assess performance indicators, and report findings honestly. Advanced data management and monitoring systems are needed to track energy, greenhouse gas, and trash (Moon, 2017). The subjective and qualitative social and economic effect of CSR programmes. This includes employee happiness, community development, and economic empowerment may lack numbers and techniques (Fontaine, 2023). 
Effective Corporate Social Responsibility (CSR) initiatives can boost brand reputation, competitiveness, and innovation and creativity.
CSR efforts show an organization's social and environmental responsibilities, boosting its brand. Consumers, investors, and other stakeholders want firms to operate ethically and benefit society, and CSR-focused companies are more likeable in the market (Gorski et al., 2017). According to Wirba (2023), 87% of customers are more inclined to buy a product from a company that supports their causes, and 76% of Millennials evaluate a firm's social and environmental commitments when applying for jobs. Organisations may boost brand reputation and competitiveness by aligning CSR with stakeholder values and expectations to promote trust, loyalty, and goodwill.
[bookmark: _Hlk166187916]Effective CSR practices help differentiate companies, attract top personnel, and create consumer loyalty and retention. Sustainable businesses are better able to adapt to changing market conditions, manage risks, and capture development opportunities (Gorski et al., 2017). Sustainable Living Brands, which prioritise social and environmental sustainability, increased 69% faster than the rest of Unilever in 2018 and accounted for 75% of its growth (Martinez, 2023). Patagonia and TOMS Shoes, for example, have established dedicated client bases by promoting environmental conservation and social justice in their goods, marketing, and culture. Demand for sustainable investment products and ESG ratings and indexes show that investors are increasingly considering environmental, social, and governance (ESG) aspects when investing (Taylor et al., 2018). Organisations may attract money, minimise their cost of capital, and increase shareholder value by considering CSR.
CSR policies that encourage cooperation, experimentation, and continual improvement can boost creativity and innovation. Organisations may get fresh insights, ideas, and innovation by co-creating sustainable solutions with workers, customers, and other stakeholders. Interface and IKEA have pioneered sustainable product design and circular economy models by rethinking business methods and adopting disruptive technology (Chabrak, 2015). Similar to the Ellen MacArthur Foundation's Circular Economy 100 and the Sustainable Brands network, different stakeholders work together to accelerate systemic change and a sustainable future (Wirba, 2023). As employees seek purpose-driven work and personal and professional growth, companies that use CSR as a competitive advantage are more likely to recruit and retain top talent (Moon, 2017).
In conclusion, Marriott's CSR policy and programmes demonstrate the company's holistic approach to hospitality sustainability. Marriott's targeted activities and investments have led in environmental, social, and economic sustainability. Marriott's CSR efforts have reduced its environmental impact, improved social welfare, and boosted economic growth and stability through energy conservation and community participation. The hotel business benefits greatly from sustainability. Marriott may improve their brand reputation, attract ecologically and socially conscious customers, and gain a competitive edge by embracing CSR activities. Sustainability measures save money, improve efficiency, and increase long-term profits, benefiting both business and society. Sustainable hotels also preserve natural resources, conserve ecosystems, and mitigate climate change, enabling a more resilient and sustainable future for future generations. By improving social, environmental, and economic consequences, Corporate Social Responsibility (CSR) helps the hotel industry achieve sustainability. As environmental and community stewards, hotels must reduce their environmental effect, promote local communities, and practise ethical business. Hotels can create stakeholder value, minimise risks, and seize growth and innovation possibilities by integrating CSR into their business strategy and operations.
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