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Being the twenty first century designer we have a role to play with keeping the environment safe for our future generations. The main factor is to aim for a sustainable future where our waste is decreased, and more eco-friendly products are created. The National Geographic (Parker, 2018) mentions how since the invention of plastic in the 19th century, there is 9.2 billion tons of plastic products and of that 6.9 billion became waste, meaning that only 6 billion was recycled making the rest left to disturb habitats and kill wildlife in our ocean. The designers play a major factor in laying out a plan for the future, with their consideration of how we can become a more sustainable society and decrease the amount of fabric and plastic waste, whether that be visible mending like Tom of Holland (tomofholland.com/about/), constructing whole garments such as Vin & Omi (vinandomi.com) or, even making objects such as endless chairs by Dirk Vander Kooij’s (dirkvanderkooij.com/pages/about). These particular individuals have considered and contemplated how we can start to benefit and make a sustainable future not just for generations to come but for designers of the future. Below is an image which shows how difficult certain types of plastic are to recycle ranging from easy to very difficult;
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Image 1 – Jason Treat and Ryan Williams, NGM Staff. Art: Radio Sources: ASTM International; Association Of Plastic Recyclers; Roland Geyer, University Of California, Santa Barbara.

Waste within the industry is one of the most problematic roles for the twenty-first century designer, as they need to contemplate and seek ways to lower the strain on the fabric and plastic waste produced. In sustainable waste management strategies in the fashion industry sector (Dissanayake and Sinha, 2012, pp. 84 - 85) Geetha Dissanayake and Pammi Sinha mention how within the fashion culture there is a habit in which consumers discard garments before their “end-of-use” phase, which indefinitely leads to more waste within the industry producing more second-hand clothing which puts a strain on the recycling methods. The way in which designers need to approach these problems is by envisioning how they can become more sustainable, a fashion brand which has caught the eyes of many within London Fashion week is Vin and Omi. This brand has created new variations of fabrics by using their programme rPET Textiles, which is not only beneficial to the environment since it produces a third of CO2 compared to the former model PET, it can also reuse garments which were created by PET making it more maintainable. Vin and Omi are revolutionary designers who have started to push boundaries with fashion not only for being innovative, but by considering their environment and carefully considering each process making sure it is circular and viable (vinandomi.com/eco-innovation/4594289755). 

Furthermore, if we wish to seek a more sustainable and environmentally friendly planet, we need to consider our options, especially when talking about waste as a whole between plastics and fabrics. A way in which we can aid the fashion industry is to introduce a scheme known as reuse, recycle, and refashion, a scheme which goes through stages of recycling second-hand clothing and even scrap fabrics from companies. However, there are other alternatives which the public could take, such as buying from labels which are more sustainable and produce more organic or recycled fibres, or even purchasing second-hand clothing whenever possible. Although for our plastic waste there should be more consideration with what we produce, as there are fashion labels which are introducing plastic fibres such as Vin and Omi which produce their garments through an rPET Textile programme. The aim for the future designer is to achieve a better environment which produces less waste, is more sustainable with fabric and plastic, and lower the number of plastic products and waste found within our oceans.

With society becoming more digitally orientated it would make sense that the future will inevitable be a hundred percent digital. A designer which has started making strides within the digital field is Dirk Vander Kooij, he is someone who has consideration for the future generations, as he has created a company which is sustainable using plastic waste to create his designs on a 3D printer. Although Kooij may not be known by many he has achieved many goals within the short space of time that he has started his company, as he was awarded the Dutch Design Award during 2011 for demonstrating his talents by producing an endless chair, which was sustainably made out of old refrigerators. This company may only be small but indefinitely it will make a large impact to the future, with the materials being recyclable and there being a circular design process with every object Kooij produces (cdn.shopify.com/s/files/1/0646/4215/files/2017_Portfolio_Dirk_Vander_Kooij.pdf?11741844073622912240). Although the future is bound to become more digitally orientated, there is a chance that we may lose the aura through the craftmanship, especially since the twenty first century designer is starting to rely on technology, as Walter Benjamin statues (Benjamin, 1969) “In principle a work of art has always been reproducible. Man-made artefacts could always be imitated by men.” Leading to the impression that could technology inevitable replace the craftmanship which has been praised for decades. However, there are some advantages with becoming a digital future, the main point being that we can control how much waste we produce such as fabric, with certain machines you can make the most out of any materials especially laser cutters, as the machine measures the height and width enabling you to understand your dimensions. With small actions enabling us to lower our waste the future is endless as Stuart Reeves, Murray Goulden, and Robert Dingwall mention (Stuart, Goulden and Dingwall, 2016, p 6) “Every action in the present is also a movement into a future that it helps shape but cannot determine”. The future is something which we cannot control, yet we try our hardest to help the future by changing our ways in the present as it will inevitably affect the future in a great way.

Furthermore, although the future is distant what we do today makes an impact on how designers will be taught. Even so, with the use of technology designers are already lowering the amount of waste produced, especially if other designers are focusing on a circular design process such as Kooij, in a way the future could have Kooij’s chairs within schools, companies and even within the home especially since they are sustainably made and are less harmful towards the environment. However as much as a digital future is outstanding and will aid us drastically, we will lose the sense of the aura which Walter Benjamin talks so much about in his book (Benjamin, 1969) the question would be do we lose the aura to create a more sustainable future which is digitally made.
Within the industry of fashion there are many problems which need to be faced such as the fast fashion culture which has a high demand for clothing and a short lifecycle. A designer which has started to work towards a more sustainable future is Tom Of Holland, the goal of his company is The Visible Mending Programme, which is based around highlighting the craftsmanship of repairing and mending clothing. His reasons are that in a world full of fast fashion, clothes are forever thrown away as he statues ‘throwaway culture’. Holland has made a name for himself by reaching out to communities and showing them that sometimes clothes just need more care and attention instead of being thrown away (tomofholland.com/about/). A shift which fashion is in need of is to use more sustainable and organic materials, instead of using materials which are unable or difficult to recycle. An article from Carbon Trust statues (Beeck, 2018) that petrochemicals which are used within certain materials are going to increase in price, making polyester an expensive material to purchase in the future, meaning we need to start looking for alternatives. However there have been certain alternatives which have been introduced such as rPET which Vin and Omi use to produce their materials, even so there is lyocell which is manufactured from wood pulp these two options both have low environmental impacts and have long lifecycles enabling the customers longer use. 
Additionally, a way in which certain companies have started to introduce a circular economy is by introducing collection points, which allows customers which shop at these specific stores to deposit their old and unwanted clothes, two stores in particular are Zara and Marks and Spencer. This is a fantastic idea and if brought into most major retail stores the amount of fabric waste could drop dramatically especially with fast fashion company Primark. As well, our graduate designers have been taught and know the policy of zero waste and in due course with the development of their career they too could help shape the future for the better. 

Furthermore, when it comes down to the fashion industry, we need to consider how the future will be if we continue to let fast fashion progress whilst producing short lifecycle clothing which can be difficult to dispose of. An option would be to start collection points in small or large companies, allowing customers to deposit old or worn clothing, this would not only help lower waste but benefit companies with recycling fabric. Even so, with the use of more organic and sustainable materials there could be a drastic amount of fabric which can begin the recycling process, whilst making designers more aware and conscious of which materials they use within their practise. As mentioned, Tom of Holland is a visible mender who wants to remind individuals that caring for old clothes is the key to sustainability, this can be achieved easily through the craft of knitting or crocheting which- can be taught through generations within families or learned through courses. Whilst others might want to reuse fabric by holding workshops, teaching designers that the possibilities are endless when trying to become sustainable. Sometime however we just need to consider what is best for the future and how we can achieve the goal with the help of designers who have a passion for being sustainable and wish to stand up to fast fashion.

To conclude, the role of the designer in the next ten years could possible develop into a more sustainable and circular economy which eliminates as much waste product as possible, allowing designers to become more creative with the waste and potentially developing a scheme where the clothes or objects can be sent back and reused again for further processing. As well, the future designer will have a better understand of what the public requires to become a more circular economy, allowing them to develop an outcome which not only benefits them but the whole community. However, I believe that there will be a higher percentage of designers which will be involving with digital processes or technology, as they will be easier to access, and the possibilities are endless especially since most processes have a professional finish to them, which might be the initial start of the loss of the aura. Alternatively, the designers may start to develop their own style through the use of plastic and fabric, whether they create fabric from plastic or, even turn fabric into an object making it more practical for everyday use. Even so, within the next ten years designers will be more sustainable with graduates who have a better understanding of their surroundings, whilst targeting their goals through the use of more organic and manageable materials which benefit their environment. 
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