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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: It`s takes few seconds to load which is acceptable, but there are few factors which impact on the website loading. They are server response time, image optimization, hosting location, browser caching, mobile optimization. All these factors together determine the speed of loading and should be fully displayed and accessible. They optimized images, used the best host and streamlined the website`s code as the result the website loaded quick.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website contains many sub- pages, such as [image: ]
Its easy for prospective customers to research the location by clicking Location, the customer has an access to Christmas offers, prospective customers can create and join to the group by clicking appropriate sub-pages .All these make the website easy to use.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, customer can make a boking via the webpage if the website has merged an online booking system. Through this subpage the customers can  cancel or reschedule the booking, can view real-time availability, chose the time and service, customers have an access  to the contact information, and  can complete the booking online.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: One of the most principal things you can do to enhance website usability is optimizing a website. This particular website loads on the phone very quick; customers don’t need to use Zoom to read the text, bright colours, and simple to use. Next an important thing-simple navigation. The main goal for customer is to land on a website with a particular goal and achieve the goal as quicker as possible. Visual hierarchy facilitates customers to focus where to look. Clarity on this website is key for usability. 


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer :Yes, the webpage is well-designed, functional, visually appealing with quality images, clean and uncluttered design. Intuitive navigation and well- organized layout help customers to find what they are looking for. On this website you can find professional high-quality photos and graphics which increase the visual appeal. Colour choices, typography together make the content readable and easy for users to interact with it. I would like to highlight that this website looks good and function well on different devices, including tablets, laptop, smartphones. User service tools further improve pleasure; the prominent 'REQUEST A FREE CALLBACK' option, is effective because it lowers customer anxiety and supplies "always-on" support. Eventually, strong combination of social media links set up trust by helping customer engagement and using  external, clear  social proof.



	Question 2b -  How does the website use imagery, video and colour? 


	Answer:
Website uses imagery, video and colours which enhance brand identity, build emotional connections and customers attention. Using colour on the website impacts on users’ mood and draw attention to key elements. Using imagery and video encourage customers to stay on the site longer, direct them to main information , call to action, capture their attention.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: This website has got an online chat tool. The users can make a free call immediately or contact by phone or email. One of the principal things of live chat  is customer convenience which lets companies to propose always on assistance to customers whenever they need it. Using website chat tools customers can  reduced their basket abandonment, get real advice from real people. It`s lets to identify customers` pain points and solve them.
[image: ] [image: ]

	Question 2d – How effective are the social media links on the website?


	Answer:  Using Social media links on the website are very effective. Because they facilitate for boosting traffic, building trust and credibility, engaging new users, creating easy way for customers to connect with brand across platforms, displaying content value in internet service provider.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?
.


	Answer: 
This particular website offers clear services through easy -to-navigate sections on the main page, such as :
[image: ]
Using quality imagery and clear labels ensures users realise that the proposition includes bowling, food, group booking option. Also, this website provides multi- channel support via phone email, live chat, social media, personalized support, feedback loop and proactive outreach. It is offers easily searchable guides.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:  Despite the fact that this  webpage itself does not have a dedicated customer review section, links to social media platforms are highly effective
Website users can view reviews through various digital platforms like Google, Facebook, and Tripadvisor, via direct customer submission, and feedback forms. All these platforms ensure the reviews are live and real-time posting and reflect recent customer experience.
Also, these platforms providing current social proof and credibility.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: This website presented high quality and professional photography, high- quality design and proposed modern and well- maintained venue. I would use or recommend the service because it is accepted, trusted brand. This website provides simple navigated booking process and  service portfolio such as bowling, food, parties make it a well-founded  and fun all- in – one amusement option for  all ages. 

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices are not shown directly, but  are disclosed during online booking process straight away after selecting  time, date and location. This website chose the strategy to encourage users to commit to the booking first. Prices reflect chosen service quality, time, and location, which answer for the need for real- time price display. 



	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Bowling alleys near me 


	
	2. Family entertainment UK 


	
	3. Ten pin bowling prices


	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, the company’s website or a proper local page (e.g., Google Business Profile) almost always sems in the top three results, especially for searches using the keywords "bowling" and a location (e.g., "near me"). This indicates strong Search Engine Optimisation (SEO) and effective use of Google Ads, guarantee an  excellent clarity for potential customers.



	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: ​Yes, websites are still basically relevant and crucial  for modern UK businesses. While social media and mobile apps are key for commitment and marketing, a business's website is still its authoritative digital hub. It presents as the primary, trustworthy platform for essential functions like detailed service information, online booking (which is vital for a business like Hollywood Bowl), secure transactions, and necessary customer service resources. This website gives the credibility and control that third-party platforms cannot. It is obligatory  for demonstrating brand identity, guarantee accessibility, and acting as the final point where users  turn their interest into a purchase, making it required for successful operations in the UK.



	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: ​My main recommendation to improve the Hollywood Bowl website would be to merge a dynamic customer recommendation or review feed directly onto the homepage. Currently, customers must navigate away from the site to platforms like Google or Tripadvisor to see social proof. By showing a live feed of positive customer reviews on the main page, the company could instantly accelerate trust and credibility without disturbing the user's booking journey. This simple visual addition would quickly strengthen the brand's quality, emotional connection, and positive reputation, encouraging more customers to proceed with their booking immediately. By showcasing genuine, positive feedback immediately on the homepage, the company can immediately boost credibility and customers  trust. This simple visual addition reduces friction, promote the quality of the brand's reputation, and encourages a higher charge of customers  to end their booking without delay.
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Click the button above to request a FREE call back from a member of our team at a time that suits you best.
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