
 
 

  

 

 

   
 
 

Copyright Notice 
 
Staff and students of this University are reminded that copyright subsists in this extract and 
the work from which it was taken.  This Digital Copy has been made under the terms of a 
CLA licence which allows you to: 
 

 access and download a copy; 

 print out a copy; 

 
This Digital Copy and any digital or printed copy supplied to or made by you under the terms 
of this Licence are for use in connection with this Course of Study.  You may retain such 
copies after the end of the course, but strictly for your own personal use. 
 
All copies (including electronic copies) shall include this Copyright Notice and shall be 
destroyed and/or deleted if and when required by the University. 
 
Except as provided for by copyright law, no further copying, storage or distribution (including 
by e-mail) is permitted without the consent of the copyright holder. 
 
The author (which term includes artists and other visual creators) has moral rights in the work 
and neither staff nor students may cause, or permit, the distortion, mutilation or other 
modification of the work, or any other derogatory treatment of it, which would be prejudicial to 
the honour or reputation of the author. 
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Name of Publisher:  Pearson, 2013 
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Rhybudd o Hawlfraint 

 
Atgoffir staff a myfyrwyr y Brifysgol bod hawlfraint yn bodoli yn y darn hwn a’r gwaith y’i 
cymerwyd ohono. Gwnaed y copi digidol hwn o dan delerau trwydded CLA sy’n eich caniatáu 
i: 
 

 gyrchu a lawrlwytho copi; 

 argraffu copi; 

 
Mae’r Copi Digidol hwn ac unrhyw gopi digidol neu argraffedig a roddir i chi neu a wneir 
gennych o dan delerau’r Drwydded hon i’w defnyddio mewn perthynas â’r Cwrs Astudio hwn. 
Cewch gadw copïau o’r fath hyd ddiwedd y cwrs, ond dim ond at eich defnydd eich hun.  
 
Rhaid i bob copi (gan gynnwys rhai electronig) gynnwys y Rhybudd o Hawlfraint hwn a rhaid 
eu dinistrio a/neu eu dileu os a phan fydd y Brifysgol yn mynnu hynny. 
 
Ac eithrio o dan delerau cyfreithiau hawlfraint, ni chaniateir copïo, storio na dosbarthu pellach 
(gan gynnwys negeseuon e-bost) heb ganiatâd deilydd yr hawlfraint. 
 
Mae gan yr awdur (ac mae’r term hwn yn cynnwys artistiaid a chreawdwyr gweledol eraill) 
hawliau moesol yn y gwaith ac ni chaiff staff na myfyrwyr achosi, neu ganiatáu, afluniad, 
anffurfiad nac unrhyw addasiad arall i’r gwaith, nac unrhyw driniaeth niweidiol arall ohono, a 
fyddai’n rhagfarnu anrhydedd neu enw da'r awdur. 
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