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Social Media 1: 

LinkedIn and Twitter

CertHE Skills for the Workplace



Assignment Part 2

2.0 Exploring the use of  social media as an 

effective tool within the workplace.

2.1 Creating your own professional online 

presence.



Social Media
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How do businesses use social media?



Social Media

• Promote the name of your brand and business

• Tell customers about your goods and services

• Find out what customers think of your business

• Attract new customers

• Build stronger relationships with existing 
customers.
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Marketing your business using social media



• Broad reach - social media can reach millions of 
people all around the world

• Ability to target particular groups - many forms 
of social media (e.g. Facebook, Twitter, 
Instagram) allow businesses to target specific 
groups, often in particular locations

• Free or low-cost - many forms of social media are 
free for business and paid options are usually 
low-cost.
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Advantages

Marketing your business using social media



• Personal - social media allows businesses to 
communicate on a personal basis with individual 
customers and groups

• Fast - information can be distributed quickly to 
many people at once

• Easy - high-level IT skills or computer equipment 
are not needed to participate in social media. The 
average person with a computer/phone should 
have no difficulty.
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Advantages

Marketing your business using social media



• Wasted time and money for little or no tangible 
return

• The rapid spread of the wrong kind of 
information about your business (e.g. incorrect 
information accidentally posted by you or 
negative reviews posted by others)

• It is important to be aware of these risks and to 
have strategies in place to avoid them if you 
decide to get involved in social media marketing.
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Risks

Marketing your business using social media



Legal problems could arise if the business does 
not comply with:

• Copyright Laws

• General  Data Protection Regulation 2018

• Online Marketing Legislation
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Risks

Marketing your business using social media

Business Queensland (2018) Using social media to market your business: the basics, [online] available at  
https://www.business.qld.gov.au/running-business/marketing-sales/marketing-promotion/online-
marketing/social-media accessed Mar 2018

https://www.copyrightservice.co.uk/copyright/p01_uk_copyright_law
https://ico.org.uk/for-organisations/guide-to-data-protection/guide-to-the-general-data-protection-regulation-gdpr/
https://ico.org.uk/media/for-organisations/documents/1591/personal_information_online_cop.pdf
https://www.business.qld.gov.au/running-business/marketing-sales/marketing-promotion/online-marketing/social-media


LinkedIn
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LinkedIn
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Nations, D. (2017) What is LinkedIn and why should you be on it?, [online] available at 
https://www.lifewire.com/what-is-linkedin-3486382 accessed Mar 2018  

LinkedIn is a social network for professionals. It is similar to a 
traditional networking event where you go and meet other 
professionals in person, talk a little bit about what you do and 
exchange business cards. 
Whether you are a marketing executive at a major company, a 
business owner who runs a small local shop or a student 
looking to explore future career options, LinkedIn is for 
anybody and everybody who is interested in taking their 
professional lives seriously by finding new opportunities to 
grow their careers and to connect with other professionals.

https://www.lifewire.com/what-is-linkedin-3486382


LinkedIn
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Nations, D. (2017) What is LinkedIn and why should you be on it?, [online] available at 
https://www.lifewire.com/what-is-linkedin-3486382 accessed Mar 2018  

On LinkedIn you add "connections" in the same way as making 
a friend request on Facebook, you converse via private 
message (or available contact information) and you have all of
your professional experience and achievements laid out in a 
neatly organised profile to show off to other users.
LinkedIn is very similar to Facebook in terms of its broad 
feature offering. These features are more specialised because 
they cater to professionals, but in general, if you know how to 
use Facebook or any other similar social network, LinkedIn is 
not that different.

https://www.lifewire.com/what-is-linkedin-3486382


LinkedIn
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Nations, D. (2017) What is LinkedIn and why should you be on it?, [online] available at 
https://www.lifewire.com/what-is-linkedin-3486382 accessed Mar 2018  

https://www.lifewire.com/what-is-linkedin-3486382
https://www.lifewire.com/what-is-linkedin-3486382
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Doyle, A. (2017) Learn how to make a better LinkedIn Profile, [online] available at 
https://www.thebalance.com/tips-to-make-a-better-linkedin-profile-2062332 accessed Mar 2018  

https://www.thebalance.com/tips-to-make-a-better-linkedin-profile-2062332


LinkedIn
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All your Tutors have active LinkedIn profiles so 
let’s begin with taking a quick look at them. 

Once you have created your profile you can 
download a pdf file of it to share with others via 
email or online message service.

Link to Julia Ault LinkedIn Profile pdf file

https://1drv.ms/u/s!Ai3OT761HW6xhtp0hDMUbjLk6hO81A?e=fMcWlL
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https://www.linkedin.com/in/juliaault/



LinkedIn

16

https://www.linkedin.com/in/glennbehenna/


LinkedIn
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https://www.linkedin.com/in/andrew-maund-7670b18/


LinkedIn
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https://www.linkedin.com/in/michaela-schriek-2923315/


LinkedIn
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https://www.linkedin.com/in/paultinkler1/


LinkedIn

20

https://www.linkedin.com/in/brian-taylor-88102aa/


LinkedIn
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https://www.linkedin.com/


Twitter
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Using Twitter

Twitter is an example of a 'micro-blogging' 
service which allows people to 'follow' 
individuals or businesses they are interested 
in to receive and share information. 
Businesses and individuals can also use 
Twitter to send short, private Direct Messages 
(DMs) to their followers.
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Business Queensland (2018) Using twitter to market your business, [online] 
available at  https://www.business.qld.gov.au/running-business/marketing-
sales/marketing-promotion/online-marketing/twitter accessed Mar 2018

https://www.business.qld.gov.au/running-business/marketing-sales/marketing-promotion/online-marketing/twitter


Using Twitter

Twitter can be a useful marketing channel for 
businesses that have customers who are 
Twitter users. 

It can be used to promote products, converse 
with customers, monitor feedback and trends 
and provide customer service.
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Business Queensland (2018) Using twitter to market your business, [online] available at  
https://www.business.qld.gov.au/running-business/marketing-sales/marketing-
promotion/online-marketing/twitter accessed Mar 2018

https://www.business.qld.gov.au/running-business/marketing-sales/marketing-promotion/online-marketing/twitter


Using Twitter

• Twitter allows businesses and individuals to 
create messages (called Tweets) of up to 
140 characters. 

• These messages are received by people who 
have subscribed to receive updates from 
that Twitter account (followers).
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Business Queensland (2018) Using twitter to market your business, [online] available at  
https://www.business.qld.gov.au/running-business/marketing-sales/marketing-
promotion/online-marketing/twitter accessed Mar 2018

https://www.business.qld.gov.au/running-business/marketing-sales/marketing-promotion/online-marketing/twitter


Using Twitter

• Messages appear on the follower's 'timeline' 
(or message feed) on their computer screen or 
mobile phone when they are logged in to 
Twitter. 

• If a follower is mentioned by name, they 
receive a notification letting them know they 
have been mentioned.
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Business Queensland (2018) Using twitter to market your business, [online] available at  
https://www.business.qld.gov.au/running-business/marketing-sales/marketing-
promotion/online-marketing/twitter accessed Mar 2018

https://www.business.qld.gov.au/running-business/marketing-sales/marketing-promotion/online-marketing/twitter


Using Twitter

A Tweet can include:
• a hashtag - a word beginning with the # sign. If a 

user clicks on these words, they will go to a list of 
search results for the term. 
Conversely, someone searching for that term may 
see that tweet on the list of results

• a 'mention' - the Twitter username of a business or 
individual. If a user clicks on a mention it takes 
them to that business or person's Twitter profile
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Business Queensland (2018) Using twitter to market your business, [online] available at  
https://www.business.qld.gov.au/running-business/marketing-sales/marketing-
promotion/online-marketing/twitter accessed Mar 2018

https://www.business.qld.gov.au/running-business/marketing-sales/marketing-promotion/online-marketing/twitter


Using Twitter

A Tweet can include:
• links to web sources - Twitter automatically shortens 

links so they can fit in the character limit for a tweet
• a photo or video - attach a photo or link to an online 

video to increase sharing.
Twitter followers can reply to any tweet sent by the 
business/person. 
They can also 'retweet' - pass the tweet along to their 
own followers.
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Business Queensland (2018) Using twitter to market your business, [online] available at  
https://www.business.qld.gov.au/running-business/marketing-sales/marketing-
promotion/online-marketing/twitter accessed Mar 2018

https://www.business.qld.gov.au/running-business/marketing-sales/marketing-promotion/online-marketing/twitter


Using Twitter

• Twitter advertising

• Twitter offers a range of advertising services to help 
businesses promote themselves, including:

• promoted tweets - advertising with targeting options 
to reach people who fit the target market

• promoted accounts - designed to increase the base 
of followers.
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Business Queensland (2018) Using twitter to market your business, [online] available at  
https://www.business.qld.gov.au/running-business/marketing-sales/marketing-
promotion/online-marketing/twitter accessed Mar 2018

https://www.business.qld.gov.au/running-business/marketing-sales/marketing-promotion/online-marketing/twitter


Using Twitter
Twitter profiles

• When a business registers as a Twitter user, 
they create a profile - a summary 
description of their business along with an 
image and a link to their website. 
This profile shows how many people follow 
the business and how many it is following, 
as well as the number of tweets generated.
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Business Queensland (2018) Using twitter to market your business, [online] available at  
https://www.business.qld.gov.au/running-business/marketing-sales/marketing-
promotion/online-marketing/twitter accessed Mar 2018

https://www.business.qld.gov.au/running-business/marketing-sales/marketing-promotion/online-marketing/twitter


Using Twitter

Twitter profiles

• All the messages (tweets) that have been 
sent are displayed on this Twitter profile. 
These can be viewed by people searching 
for information about a particular topic, as 
well as by followers.
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Business Queensland (2018) Using twitter to market your business, [online] available at  
https://www.business.qld.gov.au/running-business/marketing-sales/marketing-
promotion/online-marketing/twitter accessed Mar 2018

https://www.business.qld.gov.au/running-business/marketing-sales/marketing-promotion/online-marketing/twitter
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