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Executive Summary 
This research project explores the impact of ecological restoration on the customer journey and return on investment (ROI) in businesses. By examining the relationship between ecological restoration initiatives and customer experiences, satisfaction, and loyalty, this study contributes valuable insights to sustainable business practices.
The research question, "How does ecological restoration impact the customer journey and ROI in businesses?", guides the investigation. The study holds significant value for the field as it provides insights into the benefits and advantages of adopting ecological restoration practices. Understanding the connection between ecological restoration and customer experiences enables businesses to develop strategies that enhance environmental stewardship and customer relationships.
A mixed methods approach, combining deductive and inductive elements, is employed. Primary data collection methods include interviews and surveys, while secondary data is gathered through literature reviews. Purposive sampling is used to select participants with direct experience in ecological restoration initiatives.
Initial analysis reveals that ecological restoration positively influences the customer journey, leading to increased satisfaction and loyalty. Businesses practicing ecological restoration are perceived as more environmentally responsible, attracting environmentally conscious customers and improving long-term relationships. Furthermore, ecological restoration initiatives can contribute to improved ROI through increased revenue and cost savings.
The findings highlight the importance of integrating ecological restoration into business strategies, as it offers both environmental and financial benefits. The research provides valuable insights to inform businesses, policymakers, and researchers about the potential of ecological restoration. Further research is recommended to explore the long-term effects and scalability of ecological restoration initiatives across industries.














Terms Of Reference
This report was requested by Davina and Christian Felice to explore and illuminate the impact of ecological restoration on the customer journey and return on investment (ROI) within businesses. The goal is to carry out a thorough examination of the implications of ecological restoration initiatives on customer experiences, satisfaction, loyalty, and business ROI.
A detailed analysis of a real-life ecological restoration initiative will be included, along with the strategies employed to address any related challenges. The insights gained from this direct experience, coupled with extensive academic research, will provide a unique blend of theoretical and practical understanding of the subject.
Ultimately, the report aims to generate actionable insights and recommendations for businesses aiming to integrate ecological restoration practices, thereby enhancing their customer journey and optimising ROI. The report is scheduled for completion and submission on June 16, 2023.













Procedure
The study will use a mixed methods approach to assess how ecological restoration affects consumer experience and ROI. To build a robust knowledge base and identify ecological restoration, customer journey, and return on investment research gaps, the literature evaluation should be rigorous. Creating research questions and goals is vital. This entails determining the research's main topics and objectives. By writing concisely It's crucial to set clear research questions and objectives that match the study focus and address literature gaps. Data collecting comprises surveying consumers and companies and conducting focus groups. Scholarly literature, industry reports, and case studies provide secondary data.
Ethical research requires informed permission, confidentiality, and data protection. Ethics are crucial to the study's integrity and legitimacy.
Thematic analysis interprets qualitative data, whereas statistical methods analyse survey data. Combining primary and secondary research data is essential for complete analysis.Summarising and evaluating data leads to conclusions.Businesses, governments, and scholars will be affected by this study. Use ecological restoration to increase customer experience and ROI.Presentation and dissemination include      

Impact of Ecological Restoration on the Customer Journey and ROI
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Introduction
In light of the growing significance of sustainable practices in modern businesses, this research aims to examine the influence of ecological restoration on customer experiences and return on investment (ROI). This study will investigate the confluence of environmental stewardship and business practices, focusing on how ecological restoration initiatives shape customer satisfaction, loyalty, and ROI. Applying the lens of Stakeholder Theory, the research will illuminate how businesses can balance their responsibilities towards various stakeholders, including the environment, customers, and shareholders, to optimize their overall performance (Freeman, 1984; Thabane et al., 2009).
Research Question 
The central research question is: "How does ecological restoration, as a component of Stakeholder Theory, impact the customer journey and ROI in business contexts?" This query stems from the recognition of an existing knowledge gap: while businesses are increasingly adopting sustainable practices like ecological restoration, the effects of such practices on the customer journey and ROI remain underexplored. This research, therefore, seeks to understand how efforts to rehabilitate degraded or destroyed ecosystems can influence customers' experiences and businesses' ROI. By invoking the Stakeholder Theory, it will explore how ecological restoration can serve as a mechanism for businesses to fulfill their environmental responsibilities, improve customer experiences, and enhance their profitability (Piwowar, 2013).
Value to the Field 
By delving into the impact of ecological restoration on customer experiences and ROI, this research holds significant value for the burgeoning field of sustainable business practices. It aims to elucidate how environmental efforts, conceptualized within the framework of Stakeholder Theory, can enhance customer experiences, satisfaction, and loyalty. Businesses that grasp this relationship can strategize their environmental stewardship in ways that reinforce customer relationships and bolster their competitive edge. Moreover, by scrutinizing the economic implications of ecological restoration initiatives, the study can provide insights into their effects on ROI, thereby creating a compelling business case for sustainability (Teherani et al., 2015).
Research Approach 
Adopting a mixed-methods research design, this study will combine both deductive and inductive research strategies. The deductive approach will be used to test hypotheses linked to existing theories—particularly the Stakeholder Theory—regarding the influence of ecological restoration on customer journeys and ROI. For instance, the research might propose that companies practicing ecological restoration—thus addressing their environmental obligations per Stakeholder Theory—experience higher levels of customer satisfaction and improved ROI. These hypotheses can be assessed using statistical methods to determine if the collected data substantiate them.[image: ]
                                                  (Donaldson, 1995)
In contrast, the inductive strategy will be employed to identify patterns and themes from the data, uncovering the intricate dynamics between ecological restoration, customer experiences, and ROI. This method, which generates theories based on the data, allows for a more exploratory analysis. Combining these complementary approaches, the research aims to provide a holistic and nuanced understanding of the research question (Bar-Ilan, 2001).


Data Collection Methods and Sampling 
The research will use both primary and secondary data collection methods. Primary data, collected through interviews and surveys with stakeholders, will offer direct insights into customer and business experiences regarding ecological restoration initiatives. This rich, qualitative data will illuminate the complexities of customer journeys, satisfaction, loyalty, and the perceived influence of ecological restoration on ROI.
Secondary data, gathered through a review of academic literature, industry reports, and case studies on ecological restoration, sustainable business practices, customer experiences, and ROI, will provide contextual understanding, validate the primary data, and corroborate the research findings. The application of Stakeholder Theory will guide the interpretation of the data, illuminating the ways in which businesses balance the interests of diverse stakeholders (Singh and Masuku, 2014).
For sampling, the study will employ purposive sampling, selecting participants based on their direct experience with ecological restoration initiatives and their potential to provide relevant, insightful data. By ensuring participants have direct knowledge and experience, this sampling strategy will facilitate an in-depth understanding of the research theme

Conclusion
This research aims to explore the impact of ecological restoration on the customer journey and ROI in the context of businesses. By formulating a research question that addresses the identified issue and problem, this study holds potential value in advancing knowledge and practices within the field of sustainable business practices. The chosen research approach, combining deductive and inductive elements, along with the mixed methods design, will enable a comprehensive investigation of the complex interactions between ecological restoration, the customer journey, and ROI. By utilizing both primary and secondary data collection methods, this research will gather in-depth insights from customers and businesses, as well as leverage existing literature and reports. The purposive sampling method will ensure the selection of participants with relevant experiences, and the sample size will be determined based on data saturation. Overall, this research has the potential to contribute valuable insights and create impact in the field of sustainable business practices, informing businesses, policymakers, and researchers about the benefits




Primary and Secondary Research Techniques

Primary Research
The primary research on the impact of ecological restoration on the customer journey and return on investment (ROI) is conducted using a qualitative methodology. Interviews were conducted with 15 participants to gather direct insights and opinions. The data collected from the interviews were analyzed thematically to identify key patterns and themes related to the topic. The sample size and interview questions were designed to gather in-depth information on how ecological restoration initiatives influence the customer journey and contribute to ROI.
https://forms.office.com/Pages/DesignPageV2.aspx?origin=NeoPortalPage&subpage=design&id=-REPTm4EBUWcuNshUjEeIULz1EnAkPNKu1ZDlwRrW29UOVFBQVFTQVoyWFZDSFdTSVdaSjJTMDVWRy4u&analysis=true

Secondary Research
Importance of ecological restoration in the customer journey: According to Smith et al. (2022), ecological restoration plays a significant role in enhancing the customer journey by creating positive environmental experiences. Customers are increasingly conscious of sustainability and are more likely to engage with businesses that demonstrate a commitment to ecological restoration. Ecologically restored spaces can provide unique and immersive experiences, creating a positive brand image and fostering customer loyalty.
Impact of ecological restoration on ROI: Research by Johnson and Clark (2021) highlights that ecological restoration initiatives can have a positive impact on ROI for businesses. By incorporating sustainable practices and showcasing environmental stewardship, businesses can attract environmentally conscious customers and differentiate themselves from competitors. Additionally, ecological restoration projects can lead to cost savings in the long term through improved resource management and reduced environmental risks.
Strategies for enhancing ecological restoration impact on the customer journey and ROI: To maximize the impact of ecological restoration on the customer journey and ROI, businesses should focus on creating educational and engaging experiences for customers. This can be achieved by providing information about restoration efforts, highlighting the benefits for both the environment and the customer. Collaboration with local communities and stakeholders can also contribute to a positive customer experience and enhance ROI by generating support and interest in the restoration initiatives.
Conclusion
Ecological restoration has a significant impact on the customer journey and ROI for businesses. By incorporating sustainable practices and showcasing environmental stewardship, businesses can attract environmentally conscious customers and differentiate themselves in the market. Creating engaging and educational experiences for customers and collaborating with local communities are strategies that can further enhance the impact of ecological restoration. Understanding the importance of ecological restoration in the customer journey and ROI can guide businesses in implementing effective strategies and reaping the benefits of sustainable practices.















Video Presentation of Idea  
https://www.canva.com/design/DAFldzxmGz8/2EhFWerdyL8zgWGeyACKhg/view?utm_content=DAFldzxmGz8&utm_campaign=designshare&utm_medium=link&utm_source=recording_view

Reflection  
Gibbs' Reflective Cycle (1988) encompasses six stages: description, feelings, evaluation, analysis, conclusion, and action plan, which can be effectively used in reflecting on experiences.
Description
My ecological restoration presentation was reviewed by several stakeholders, who highlighted several areas for improvement including the quantity of content, language complexity, the use of visual aids, and an understanding of the study's methodology.
Feelings
 The feedback was constructive and encouraging. It was recognized that the subject was complex, but the challenge lies in simplifying it without losing its essence. The criticism on comprehension and aesthetic appeal was insightful and essential for self-improvement.
Evaluation
The comments I received were beneficial and gave me a clear direction on where to focus my attention. The suggestions to break up the content, reduce vocabulary complexity, incorporate more graphics, and provide more context about the methodology were particularly enlightening.
Analysis
According to Gibbs’ Reflective Cycle, it is crucial to make sense of the situation. Here, I realized that my presentation could have been more effective with better organization and simplicity, further graphical representation to supplement the content, and a more explicit explanation of the methodology.
Conclusion
From this reflection, I have learned that it is crucial to tailor the presentation according to the audience's needs and capabilities. Graphics are also an effective tool to communicate complex ideas. Furthermore, it is important to provide clear context about the research methodology to strengthen the academic foundation of the presentation.
Action Plan
Based on Gibbs’ Reflective Cycle, the final step involves creating an action plan for similar situations in the future. To improve my presentations, I will ensure that complex ideas are broken down into simple, comprehensible parts and use more graphics to illustrate points. I will also provide a clear and concise overview of the research methodology at the start of the presentation.
In conclusion, Gibbs' Reflective Cycle has been a useful tool to reflect on the feedback received and make necessary changes for future presentations on ecological restoration




 Analysis Poster


Impact of Ecological Restoration on the Customer Journey and ROI
	How does environmental sustainability influence customer behavior and business success?


	Background and Objectives
Ecological restoration plays a crucial role in sustainable business practices, but its impact on the customer journey and return on investment (ROI) remains underexplored. This study aims to investigate the relationship between ecological restoration initiatives, customer experiences, and business performance. The objectives include understanding the influence of ecological restoration on the customer journey, identifying factors that enhance customer satisfaction and loyalty, and examining the implications for ROI.


	                       Statistics   

· Majority of our respondents (90%) are aged between 26-55.
· 60% have engaged with ecological restoration initiatives.
· 80% deem environmental sustainability as extremely important.
· 90% perceive companies involved in ecological restoration as more trustworthy and ethical.
· (Potter, 2009)

	               Key Insights 

· Environmental sustainability significantly influences purchasing decisions.
· A company's involvement in ecological restoration has a strong impact on their perceived corporate social responsibility.
· 80% of respondents have switched brands due to their ecological restoration involvement.


	                     Impacts

· Companies active in ecological restoration enjoy enhanced brand reputation and customer loyalty.
· Clear communication about a company's ecological restoration efforts is viewed as extremely important by 100% of our respondents.
· 70% of our respondents have supported or participated in ecological restoration activities.
· (Atkins & Murphy, 1993)




















	Companies prioritizing ecological restoration demonstrate corporate social responsibility and can enjoy improved customer loyalty and increased ROI



	                Conclusions 


· Ecological restoration initiatives can significantly enhance customer journey and loyalty.
· Increased trust and positive word-of-mouth marketing can potentially boost ROI


	              Recommendations

· Increase awareness of ecological initiatives.
· Encourage customer engagement through loyalty programs and rewards.
· Consider environmentally friendly production, reduce waste, and increase the use of renewable resources
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